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W. E. HILL 


effective February 5... re- 
sumes his beguiling activity 
under the direction of The 
Chicago Tribune. ... . This 
feature has long held first 
rank in its field... brilliant, 
biting, epigrammatical, toned 
down with the soft pedal of 
genial humor and rare good 
judgment. .... Mr. Hill has 
lopped off the former title, 
“Among Us Mortals,” and will 
think one up for each page 
as it comes along. .... For ter- 
ritorial rights and rates write 
or wire The Chicago Tribune 
Newspapers Syndicate. 
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NUMBER FIVEsOF A_ SERIES 





PAINE FURNITURE CO.—a 
part of the Boston Amertican’s 


# months of 
achievement — 


The largest high-grade ‘furniture store in 
New England was another of the . >n\ 
advertisers who recognized the value of the 
Boston American in the seven months of 
achievement just ended. 


The Paine Furniture Co. is now one of 
the regular advertisrs in the Boston 
American. 





A Remarkable 3-Cent Evening Newspaper 


a 




















Research and Promotion Departments at Service of Advertisers 
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Let 
NEA Service, Ine.. 











NEA will serve you daily with everything 
necessary for the production of your newspaper 
except the day’s local and wire news. 


A complete service, up to date, edited by 
men who know your needs. 


For details or samples write or wire 


NEA Service, Inc. 


1200 West Third St., Cleveland, Ohio 








Producing plants in 


NEW YORK CLEVELAND 





Take that load off your mind 
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To help you when considering 
distribution in Philadelphia 


We have prepared an accurate map and ready 
reference table of zones, towns and popula- 
tions in the 80-mile radius of Philadelphia 


This map and the data supplied has been carefully checked against 
the U. S. Government census reports and the charts of the U. S. Geological 


Survey. 


Copies will be sent free to any Manufacturer, Jobber or Advertising 
Agency, or their representatives who desire this survey of the Philadel- 


phia field. 


Dominate Philadelphia 
















Net paid 


average circulation 


494,629 


copies a day in 
the year 


1921 


“In Philadelphia nearly everybody reads — 


The Bulletin” 


No prize, premium, coupon or other artificial methods 
of stimulating circulation are used by The Bulletin. 


The circulation of The Bulletin is one of the largest in the United States 


(Copyright, 1922, W. L. McLean) 
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64 CITY of Distant Magnificences”— 
in this phrase did an American 
newspaper man, upon a dull day at 
Washington, when it behooved us to 
range far afield in search of delegates 
md embassy officials, describe the city 
Disarmament Conference 
But we were never in 
for long. News would 
reak through the cloudy sky of surmise 
ind conjecture; we would miraculously 
woroach the constellations which, as 
yurnalistic astronomers, we seek- 
ng across which sometimes 
semed interstellar dimensions; and 
the problem of securing our “message 
from Mars” would be resolved by the 
simple solution of being taken into the 
Secretary Hughes—“not 
to be quoted”—or listening to a masterly 
sentation by Sir Auckland Geddes of 
the ethics of treaties with Japan or a 
lemonstration by Lord 


in which the 
was being held. 
the doldrums 


were 
spaces 


inl 





ot 





Lee of Fareham 
{the faith that was in him as he waged 
oreat Britain’s jehad upon submarines. 
Not every week, nor even every 
month, was there a Plenary Conference 
when the Morning Stars would sing to- 
gether. In the intervals it was our lot 
fo profit by the excellent publicity ar- 
rangements under which President Hard- 
mg and Mr. Hughes, burdened as they 
were with the affairs of state and the 
ares of the Conference, made them- 
selves supremely accessible, and the 
British, Japanese, Italian, and Chinese 
delegations served through their spokes- 
men and liaison 
ficers the needs 
of the press of the 
world. 





To speak by the 
tard, the phrase 
which introduces 
this story had 
no general applica- 
tion, although it 





WaS true of certain 
fays and of cer- 
tain events, more 
particularly with 
fegard to the 
“trench Delega- 
4on, whose will- 
Mgness to be 
understood seemed 
% often fatal to 
misunderstanding, 
While others spoke 
% man to 
aross the ven 





man 
eerec 
tables in the oe 
but business-like 
environment of the 
New Navy Build- 
Mg, delivering 
their plain tale in 






By GUY INNES 


EpitoriaL Note—Mr. 


Innes was a member of 


the Australian Delegation at the Press Con 


gress of the World in Honolulu last October and on his way home has spent several months in 


Washington as representative of the Melbourne 
the Limitation of Armaments 


secret diplomacy, and could not rid her- 
self of the traditions of the old regime. 
In point of numbers, the little coterie of 
French-speaking American newspaper 
men, with a sparse sprinking of the press 
representatives of other nations, who 
nightly awaited audience with the 
French spokesmen at the New Willard, 
afforded a marked contrast with the 
crowded attendance of journalists from 
all countries who thronged the blue-and- 
brown carpeted chamber of the State 
Department to listen to Mr, Hughes or 
filled the Executive Chamber of the 
White House. 

Mr. Balfour, Sir Auckland Geddes, or 
Lord Lee could always command an 
ample “gallery” when it was their turn 
to speak for Britain at the press sessions 
in the New Navy Building; so also could 
the slow-speaking and gravely courteous 
Commendatore Giuseppe Gentile, honor- 
ary minister plenipotentiary for Italy. 

Admiral Baron Kato, with his air of 
slight but always polite weariness, in- 
scrutable and agate-eyed; plump and 
jovial Prince Tokugawa; or mercurial 
Masanao Hanihara, volubly fencing with 
his skilled cross-examiners, and ending 
every answer with his pet shibboleth, 





Herald and Sydney Sun at the Conference on 


“you see,” drew a full house always; 
and there were days when the Chinese 
Minister, Sao-Ke Alfred Sze; Dr. Wel- 
lington Koo; or Dr. Chung-Hui Wang, 
descanting upon Shantung or the 21 De- 
mands, were sure of an audience. 

But the French spokesmen did not 
play in that yard, keeping more or less 
aloof in the hotel in which they were 
quartered, and not always conforming to 
the useful convention of announcing on 
the notice-board of the Press Section 
that they would see the newspaper men. 

This story is no Aeneid of Arms and 
the Men; nor does it purport to set 
forth the possible results of the great 
work accomplished by the Conference in 
bringing together even more closely the 
two great branches of the English- 
speaking race; in conferring happiness 
upon Japan by putting the Mutsu in the 
3rown Man’s hip-pocket and the Four- 
Power Pact in his wallet; in making the 
Open Door in China a fact and not a 
motto; in promoting the conference 
habit; and in displaying a sympathetic 
appreciation of the desire of France to 
secure her future safety—a desire which 
in the eyes of a statesman less patient 
and far-sighted than Charles Evans 


WASHINGTON—CITY OF DISTANT MAGNIFICENCES 


Australian, Homeward Bound, Has Pleasant Memories ar.d a New World Understanding as Result of 
Close Contact with Newspaper Men and Diplomats at Washington Conference 


Hughes might have been interpreted as 
a recrudescence of the inveterate mili- 
tarism of the Napoleonic era. There- 
fore let a plain statement suffice—the 
merest of sketches, recording in outline 
“how it strikes a contemporary.” 

The recording of the activities of the 
Conference was a triumph for the 
\merican newspaper man. To eyes un- 
dazzled by the brilliance of the “trained 
seal” in all his glory, the performances 
of those whom we are wont to call “the 
boys,” or, as did Lord Riddell in his 
message of farewell to Jim Preston, 
“dear boys and girls,” proved to demon- 
stration that they could deliver the goods. 
Because of their high professional abil- 


ity, their keen sense of journalistic 
honor, their warm-hearted cordiality 
and every-ready help to the stranger 


within their gates; their knowledge of 
their job, to the accomplishment of which 
many of them brought the skill of a 
barrister who has thoroughly studied his 
brief and is prepared to cross-examine 
the deponent in the case to the last syl- 
lable of recorded news; one feels pround 
to have worked beside them. 


“For truth with tireless zeal they sought, 
In joyless paths they trod; 

Heedlegs of praise or blame they wrought, 
And left the rest to... ."—City Editor. 


And as to the “joyless paths,” they 
were, as Martin Dooley would say, “net 
dam’ joyless, ayther,” as many a 
happy evening at the National Press 


so 


Club at Washington, or a cordial gather- 
Ing 


at the Italian Embassy, can testify. 
= Trained seals? 








Let it be said that, 
while (to change 
the figure) there 
were stars of the 
first magnitude in 
the firmament, this 
is no astronomical 
treatise. H.G 
Wells, who speaks 
he writes, and 
(though certain of 
the baser sort aver 
he sometimes says 
the right thing at 
the time), 
writes that ev- 
ery line is read, 
has “fired his 
ringing shot and 
H. Wick 
ham Steed, editor 
of the London 
Times, departed 
for Cannes after 
himself 
of a series of mas- 
terly articles which 
went far to secure 


as 


wrong 


so 


passed”: 


delivering 








that plain structure Photo by National 


glass and ce- 
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“Oh, ho—that’s the first time I ever saw Foch in civies,” exclaimed a certain w.k. war corres 


pondent. 


refi the chest of the seventh man from the left and it is our part to give to Eddie Hood point 
i ec 
Ment, France Sa a on ee a ee i soeeter good should come from the Arms Limitation Conference than the understanding 
seemed dd: rene! i nm from all nations, the great meeting will not have been in vain. This picture was made 
wedded to that resulted from the mingling of newspaper me ~ 1 
Ted carpets exclusively for EDITOR & PUBLISHER in front of the New Navy Building, in which the Press Section was located. More nations are 
and represented in this group of newspaper men than were gat around the conference table. 


“Which?” 


American appreci- 
ation. of the British 

of view: 
Charles A’ 
Court Repington, 
who skilfully con- 


Col. 





























Vationa 


Among the writers from the Netherlands that added to the international tinge at every 


gathering of newspaper men were 


cealed—under the languid air of the Im- 
perial Army officer who has seen a good 
deal, dined out a good deal, and learned 
more than he will tell, don’t you 
know—a keen appreciation of the hid- 


ever 


den trend of diplomatic cross-currents 
and the traditions of Europe’s military 
caste, is seeking elsewhere that Elysium 
“where beyond these voices, there is 
peace.” Far distant from these shores 
is the pertinacious Pertinax, but echoes 
of his pertinacity still penetrate to us, 
though it may be, as it was at Wash- 
ington, that “proud Sir Pertinax dints 
his mail,” with consequent French and 
Italian disclaimers in the papers next 
day. 

The ranks of “special corre- 
spondents” have thinned, among the last 
to go being H. W. Nevinson, of the 


Manchester Guardian, a white-bearded 
veteran of peace and war, whose 
dramatic escape from Berlin in 1914 
with Frederick W. Wile, the ubiquitous 


representative of the Philadelphia Pub- 
lic Ledger, a human globe of mercury, 
gave two leading journals cause to re- 
joice. Like the British expeditions in 
the tribal wars of Afghanistan, Nevinson 
went about work, when 
chronicling the possibility of expenditure 


especially 


his 


on anti-submarine craft, with one’ eye on 


the British taxpayer at home. 


is Willmott Harsant 


with 





Still us 
Lewis, much better known as “Bill,” the 
Washington correspondent of the Lon 
don Times, an imperturbable and very 
wise Ulysses, who has surveyed man- 
kind from China to Peru, Indiana, and 
whose military e at any function 
was a guarantee that everything would 








‘ de Balluseck, representing the Amsterdam Alg. 
Handelsblad, and Baron S. J. M. Simons, of the Amsterdam Telegraaf. 
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tesi, Reuter’s and A. P. Italian repre- 
sentative, whose very name was a magic 
password when all else had failed? We 
drink more to his memory in the 
red wine of his native land 

Familiar faces, too, are those of W. F. 
Bullock, of the London Daily Mail, with 
his elaborate diction and quiet sense of 
fun; of Percy Bullen, of the London 
Daily Telegraph, in whose care one felt 
that the destinies of the British Empire 
were perfectly safe; and of A. Maurice 
Low, the conservative humor of 


once 


whose 
after-dinner speeches was typical of his 


paper, the London Morning Post. Two 
of the Australians were Delamore Mc- 
Cay, a brilliant Sydney newspaper man 


who has returned to London, and Taylor 
Darbyshire, of the Australian Press As- 
sociation, whom Jim Preston christened 
“Derbyshire” on account of his anxious 
care of his derby hat, which covered the 
directing brain of a lovable and versatile 
personality. 




















Photo by 

Judging from the expressions on the faces in this group a lot of the stories that have been 
heard abcut Japan’s war-like attitude were ill-founded. Where could you find men more 
friendly? Front row (left to right): Bunshiro Suzuki, Tokyo, Osaka Asahi; S. Mitsutani, 
Japanese Times, New York; Shigematsu Sataw, Tokyo Yorozu Choho; Taketaro Ishida, 
Tokyo Chugai Shimpo; Sekizo Uyeda, Nippon Dempo Tushin; Tomigore Takagi, Eastern 
News Agency; Midori Komatsu, Tokyo Chugai Shogio Shimpo; Gunji Hosono, Osaka Shimpo; 
Taro Nakashima, Tokyo Noroku Shimbun Sha; Yasuo Fuwa, Tokyo Yomiuri Shimbun; 
Isuke Tokumitau, Tokyo Maiyu; Tsunsatsu Doi, Kokusai News Agency; M. Tainaka. 
Second row: Hitoshi Suzuki, Nagoya Shin Aichi; Seigo Watanabe, Osaka-Tokyo Asahi; 
Kanesada Hanozono, Tokyo Nichi-Nichi; Shigeru Kamio, Osaka Asahi; Samata Fuwa, 
Eastern News Agency; Yukichi Iwanaga, Kckusai News Agency; Yoshiro Yamakawa, Tokyo 
Chuo Shimbun; Satoru Hasegawa, Tokyo Kokumin Shimbun. 


National 





















Photo by National 


They certainly must believe in the rights ¢ 
woman up in Sweden. Here we have the on 
correspondent from that land. Mrs. Siri Had 
representing the Segerstad N. Daglighi 
Ollehanda. 


Not least among the Canadians wer 
Lukin Johnston (Vancouver Province 
Munro (Toronto Globe): Be 
Deacon (Canadian Press, Ltd.), a 
Tom King (Manitoba Free Press). Tk 
added to the “might, majesty, domix 
and power” of the British Empire oe. 
tingent, and an Australian can give the 
no higher praise than to say that the 
were as good fellows and 
newspaper men the 


Ross 


as capa 
Americans 


as 


China, particularly in the early days 
the conference, was well to the fre 
from the journalistic point of vie 


prominent among its press delegates k 
ing Jabin Hsu and his inseparable frie 
rl. Y. Wang, who were among the 
standing figures at the World’s Pre 
Congress at Honolulu last year. 
Wang, by the way, must not be cx 
fused with the mercurial K. P. Way 
who was so much exercised in mind 
the successive deadlocks on the She 
tung issue that he endeavored to tet 
(Continued on page 26) 





Bristol fashion so far 
he was concerned, Another who is 
recalled with affectionate memory is 
Capt. F. Douglas Williams, manager in 
the United States for the world-wide 
news agency known as Reuters Limited, 


be ship-shape and 


as 





the British parallel to the Associated 
Press Like Ben Bolt’s Sweet Alice, he 
has eyes of brown, and his movements 


are boyish. He has a notable record of 





war service, and has won distinction 
both in France and in Russia. And 
which of us will forget Salvatore Cor- 
















X 





} t Nat 





This is not the entire delegation of newspaper men from Great Britain and her common- 
wealths but it is an important part of it. The fact that the picture was made in mid-after- 
neon combined with another—the tea was not bad in Washington—may explain the absence 
of a few of the others. Left to right, we have: Ross Monro, Toronto Globe; W. F. Bullock, 
London Mail; Lukin Johnston, Vancouver Daily Province; Miss Nellie M. Scanlan, New 
Zealand Free Lance; Ben Deacon, Canadian Press Association; Lord Riddell, President News- 
paper Publishers Assn., London; J. G. Hamilton, London Daily Chronicle; Mrs. C. H. J. 
Snider, Toronto Evening Telegram; Taylor Darbyshire, Australian Press Association; H. 
Wilson Harris, London Daily News; H. Nevinson, Manchester Guardian; C. H. J 
Snider, Toronto Evening Telegram. 


Phot Underwood & Underwood 


A jump of a few thousand miles for a good story now means nothing to Guy Innes f 
sent'ng the Melbourne Herald and Sydney Sun. At the close of the Press 
World, in Honolulu, he packed his grip and: with 
He writes about the newspaper side of the conference 
it was a success because of the 


parley at Washington. 
panying article. For him 
in all parts of the world. 






































































































the 
Mrs. Innes (right) made his way © 
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RADIO AGREEMENT 


WITH U. S. FOR NEWS 









Naval and Communications Bureaus at Tokyo Willing to Use 
Japanese Navy Wireless—Also Seek Direct Com- 
munication, San Francisco to Iwati 








(Special Cable to 







KYO, Feb. 1—The highest author- 
Ib in the Japanese Navy today as- 
eed me that Japan is willing to co- 
yerate with the United States in order 
) make possible direct wireless news, 
jwickly and cheaply. I am able to state 
onidently that Japan is willing to use 
ie Navy Radio. Only the details, as to 
ates and hours of service, etc., remain 
settled, and an exclusive statement to 
Had Beyror & PUBLISHER by the Ministry of 
wight F mmications makes the latter’s co- 
eration certain. It is felt here that the 
wee Mlnited States cannot afford not to 
ince); fBzzree Now. 

Ben The present navy radio arrangement 
an Hees not answer the purpose, as it is 
The Mow, expensive and useless for com- 
Minit 





















Epitor 


By JOHN R. MORRIS 
Far Eastern Editor, Evttor & PuBLisHER 


& PvBLisHer) 


munication out of Japan. San Francis- 
co can easily communicate direct with 
Iwati, Japan, offering the only practical 
solution, it is claimed here, and this is 
subject to consent of the United States. 

At the suggestion of, Eprror & Pus- 
LISHER’S correspondent, Ambassador 
Warren has cabled the State Depart- 
ment, and B, W. Fleisher proprietor of 
the Japan Advertiser, has cabled Pres- 
ident Harding, urging an agreement. 
Leading Japanese newspapers inter- 
viewed, endorse Epitor & PusLisHER’s 
efforts and have been in communication 
with the Japanese delegation at Wash- 
ington with a view to influencing the 
present attitude of the Imperial Govern- 
ment. 








e Con 


‘ic |WESTERN AGENTS FIGHT 
‘| HIGH PLATE COSTS 





Inge Repeated Use of Electrotypes as 
form of Strike Against Today’s 
Charges—Gold Medal for 





















Matteson 
Telegraph te Epvitor & PuBLIsHER) 
wicaso, Jan. 31—That advertising 
be ox @ecacies will not stand for the present 
Wan [Pt costs of mechanical production was 
nind e manimous opinion of the Western 
. Shae Meouncil of the American Association of 
to tek ng Agencies which held its 





warterly meeting here today. Represen- 
irom 35 agencies of the A. A. A. 
A, handling every type of product from 
ht orange trees of California to the iron 
nd steel products of Pittsburgh, met at 
he Chicago Athletic Association for 
iscussion of a few of the specific prob- 
ms which confront advertising agencies 
may in their efforts to restore business 
dbasis of normalcy. John 
eason, Gamble and Slater 
a of the meeting. 
‘High demands on the part of the 
mitets and electrotypers have made the 
ht Of mechanical production of adver- 
sements an extremely serious problem,” 
pid Paul Faust, of the Mitchell & Faust 
bivertising Agency. “At present costs 
I preparation of advertisements, it is not 
mustal for an agency to be obliged to 
pend $700 to $800 on a monthly ap- 
of $5,000 to $6,000. This is 
it of all proportion. The zinc etching 
five years ago cost 60 cents now 
hts $2.50, Electrotypes that cost 18 to 
cents five years ago now cost 75 to 90 
Every effort is being made by the 
tO reduce the cost of advertising 
Mint where it will lesson the cost 
mig and distribution of the prod- 
. - When the price of clothes becomes 
that a man cannot pay for 
i What does he do? He stops buying 
‘mand wears his old ones. Similarly 
tase, don’t buy a new engraving 
¥ ‘otype for every insertion. 
rat the ads.” : 
Jesse Matteson of Matteson-Fogarty- 
man, Inc., cited an instance in which 
acne old plates used two years 
ssful and oa, had been suc- 
ame of 31 0 d the product. “The 
encies at co emeravi placed by 
Present time is less than one 
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half of normal,” said Mr. Matteson. 
“This proves that eventually the price 
will have to come down. By an agree- 
ment with employees and ad setters the 
charges for ad composition in Chicago 
have already been reduced 50 cents an 
hour from the peak price. The cost is 
now $3 per hour. A further reduction 
of 50 cents is anticipated during the Sum- 
mer.” 


“Wrigley’s Gum plates are used over 
and over again the world over,” said Sam 





for February 4, 1922 
Stewart, who handles the Wrigley adver- 
tising. “When we have used a plate a 
few times in America we use it in Europe 
and South America. They do the work 
just as well.” 

Members of the association present at 
the meeting greeted with satisfaction the 
announcement by Collin Armstrong, 
chairman of the committee on newspaper 
rates, in regard to the action of the New 
York State and Ohio State publications 
recognizing the present system of agency 
renumerations as just and fair to the best 
interests of all advertisers. Mr. Arm- 
strong said that reports from newspapers 
in general over the country would in- 
dicate that the preferential rate given to 
advertising agencies will not in the fu- 
ture be given to advertisers placing their 
business direct. 

The question of securing rates, circula- 
tion reports and standard measurements 
of overseas newspapers was referred back 
to the Committee on Export Advertising 
for further consideration. John Benson, 
chairman of this committee, said that he 
is endeavoring to establish a_ central 
bureau for gathering information on for- 
eign rates, etc., for the benefit of the 
association. 

Mason Warner, of the Snitzler-Warner 
Agency, gave the report of the commit- 
tee on teaching advertising in universi- 
ties. 

“It seems to be the consensus of opin- 
ion among. universities,’ said Mr. 
Warner, “that advertising can best be 
taught along the same lines as law and 
medicine—that is by presenting the ex- 
perience of advertisers by means of case 
reports. Harvard and other leading uni- 
versities have already adopted this meth- 
od.” Mr. Warner served as secretary of 
the council in the absence of Secretary 


F. W. Thurnau. 








A MONUMENTAL ACHIEVEMENT 








METROPOLITAN TOWER 


Caitor . Fublisher, 
111? Forld Duilding, 
Jaw York City. 


Your Interraticml Year 
is a wonweental achievement. 






It contains so m 
@ pereanent parc 





you. 








OFFICE OF THE EXECUTIVE 
NEW YORK 


You place ue under obligitions by waxing it 
ble for us-to have all this information in s 
well arranged form and in one voluse and T taanse 


Also, I complimeat you on having got i* cut 
quickly after the first of the year. 


AMERICAN ASSOCIATION of ADVERTISING AGENCIES 


SECRETARY 


Jamary 31, 1922 


Bock Number for 1921-22 


seful data that it deserves 
every advertising library. 
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Jesse F. Matteson, former president of 
the A. A. A. A., was presented by the 
executive board with a handsome gold 
medal in recognition of his successful ad- 
ministration during the time of stress and 
strain when promptness and prudence 
were essential for safe guiding the affairs 
of the association. 


TRIO BUY FRESNO HERALD 


St. Sure, Rhode and La Senay of Staff 
Purchase It from Osbornes 


(By Telegraph to Epitor & PusLisuer) 


Fresno, Cal., Feb. 1.—By a transac- 
tion effective today the Fresno Evening 
Herald was purchased from Chase S. 
Osborne, Jr., and George A. Osborne, 
by William P. St. Sure, Frank E. 
Rhode and Treffle R. La Senay, who 
have been associated with the publica- 
tion for a number of years. The pur- 
chase of all interests of the Fresno Pub- 
lishing Company, controlling organiza- 
tion of the Herald, includes a long time 
lease on the Herald Building which, in- 
cluding the entire plant, was destroyed 
by fire more than a year ago. This 
structure will be completely renovated 
and transformed into a modern publish- 
ing plant for the Herald. 

Until this work is completed the 
Herald will be published at the Fresno 
Republican plant, which is owned by 
Chase S. Osborne, Jr., and George A. 
Osborne, former owners of the Herald. 
The Herald is expected to be in its new 
location about March 1. The new pub- 
lishers announced that the policy of the 
paper will be independent. 

Treffle R. La Senay, former special 
writer for the Herald, will become the 
editor. William P. St. Sure, former 
advertising manager for the ‘Republican, 
becomes manager, and Frank E. Rhode, 
circulation manager for both papers 
when under the same ownership, be- 
comes business manager for the new or- 


ganization. All three have been engaged 
in the newspaper business for many 
years. 

The transaction restores newspaper 


competition in this city where, for the 
past year, both papers had been under 
one ownership. The program of ex- 
pansion outlined by the new publishers 
includes a new plant and a number of 
minor changes in the style. For the 
present the staffs remain the same. 





Scripps Hurries to Sister’s Side 


San Dreco, Cal, Feb. 2—E. W. 
Scripps, Robert P. Scripps and Milton 
A. McRae of the Scripps-McRae News- 
papers arrived in San Diego today on 
the private car “Advance” from Miami, 
Fla. While the party was cruising on 
Mr. Scripps’ yacht, “Kemah,” near Nas- 
sau, Bahama Islands, a wireless mes- 
sage was received that Miss Ellen B. 
Scripps, sister of E. W. Scripps had 
sustained injuries in a fall. Miss Scripps 
has been for many years a stockholder 
in the Scripps-McRae league of news- 
papers 


New Florida Dailies 

Daily newspapers recently established 
in Florida include the Eustis Lake Re- 
gion and the Fort. Pierce News-Tribune. 
The Eustis Lake paper takes pony A. P. 
service and is edited by A. D. Miller 
and managed by George A. Pierce. L. 
F. Chapman is editor of the Fort Pierce 
daily and C. S. Miley is news editor. 
I. N. S. report is used. 

Griffin with Sieberling 

The Sieberling Rubber Company an- 
nounces the appointment of Frank R. 
Griffin as advertising manager. Mr. 
Griffin was formerly with the Goodyear 
Tire & Rubber Company. 
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NEWSPAPER ADVERTISING ART TELLS 
A REAL STORY 





Photographic Pictures and Halftones, Long Favorite Talking 
Point of Magazines, Grow in Unpopularity With 
Conscientious Artist Seeking to Win and 
Hold Reader Interest 





By GEORGE FRENCH 


I HAVE always been a sincere admirer 

of the magazines, and I was there- 
fore astonished when I read the text of 
the booklet issued by The Outlook in 
defense of magazine advertising, based 
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was upon a puerile attack 
upon the newspapers as advertising 
mediums. I believe in all of the estab- 
lished advertising mediums, and because 
newspapers form one of the major groups 
of advertising mediums it seems to me 
the height of business folly for anyone 
connected with one of the other groups 
to assail their efficiency as mediums of 
the first class; especially one of a group 
that has steadily manifested symptoms 
of disintegrating, and may fairly said 
to be almost the last leaf on that par- 
ticular tree in that particular arboreal 
grove, and that leaf exhibiting the 
brilliant coloring of approaching frost. 

I am not going to discuss the bona fides 
of the argument of The Outlook, even if 
it offers so strong a temptation. With 
one statement I am vitally interested, and 
as a text I quote it entire: 

“Advertising art finds itself vastly handi- 
capped when compelled to deal with the low 
grade paper and with the fast presswork of the 
newspaper plant. 

“It has become more and more general for 
the quality appeal in advertising to rest its case 
largely with beautiful effects of lay-out and 
illustration. And the use of half-tones and 


color process attains its maximum possibilities 
in the magazines.” 


as it largely 


1 
pe 


Exactly the contrary is the fact, with 
respect to the first paragraph of this 
So far from its being true, it 
is conspicuously untrue. The necessity 
of dealing with “low-grade paper” has 
proved the spur that advertising artists 
and designers have for some years needed 
to drive them to develop that method in 
art which is best adapted for use in ad- 
vertising, the line drawing and the line, 
or more properly the full-tone, engrav- 
ing 

The halftone has never been satisfac- 
tory in general advertising, for the rea- 
son that it requires so much nursing in 
printing, and because it is almost always 
far too dark in tone to use with typog- 
raphy. When it was introduced in illus- 
tration work it had a great vogue, 
though always it was unpopular with 
conscientious artists. It is too literal, 
and it has limitations which prevent the 
very thing it is supposed to do—show 
true detail. Because it is of photographnc 
origin, usually, it cannot be made to 
show an article being advertised with 
truth. When a person looks at an auto- 
mobile, for example, he walks about it, 
viewing it from different angles, and his 
mind gets an idea of it which is a com- 
posite of the different views of it he has 
got. The photographic picture that is 
the original of the halftone plate presents 
but one viewpoint; an artist with a facile 
pencil makes a drawing which is like the 
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January Coat Sale. The very 

coats banded with black ont a 
luxurious modes with collars and ca 
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scarves are prevalent among the new mat: 


that are received each day for this om 


Gowns for Women 


One, a French gown, is well suitd » 
the American woman. It is sim al 
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composite mental picture got by the per- 
son who “looks the car over.” 

The basic objection to the halftone 
in advertising is, however, that it gives 
the pictorial part of the advertisement 
too dark a tone, in a majority or cases, 
and “hogs” the optical attraction away 
from the typography which contains the 
selling argument. It is no virtue to be 
able to print halftones in advertisements. 
\ good line drawing, executed in zinc 
engraving, if well done, beats the half- 
tone as an essential unit of a good ad- 
vertisement, by such a wide margin as to 
leave the halftone at the post. 

The argument for color in advertising 
—meaning the use of the processed three- 
or four-colored method—is almost as 
faulty as the claim for the halftone. Some 
advertising designs are made attractive 
by the use of color, but it is a question 
if, on the whole, the use of color in ad- 
vertising is very effective. Some 15 
years or so ago, when two or three 
venturesome advertisers began to use a 
little color, in the way of a line or two 
in red or green or blue, there was a very 
strong sentiment against the practice, 
and considerable pressure was brought 
to bear upon publishers to induce them 
to avoid allowing advertisers to use 
color. The argument was that if color 
came to be generally used the result 
would be to pitch the attractive value of 
advertising on a higher key, causing a 
higher rate of cost but leaving the com- 
parative pulling power of advertising 
exactly where it was. 

Compared with design, good copy, and 
good typography, halftones and color 
are almost negligible qualities of effec- 
tive advertising. 

And the newspapers are far in advance 
of the magazines in all of these elements 
of the good advertisement. Design in 


Introducing that newest of combinanons, the Dress-and- Cape Suit 
(right) at a price as moderate as the suit is smart. The dress is 
that very simple type with great beauty of line and material. The 
cape smartly follows circular lines. Obtainable in the most approved 


the overblouse 
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past 


particular 
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two or three years, 


that now every large newspaper is ff 


may thus express it, a veritable gam 
of good advertising design 
this advance shows in the magamm 
but their ratio falls far below the sem 
papers. The magazines have elected ® 
stand those methods mentioned, ® 
their advertising pages, while in te 
text pages they have turned mort a 
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n its text pages, and most of those 

ines we refer to as “standard.” or 
sk of as being of the first rank, are 
og more line illustrations. And very 
sly. The line illustration perfectly 


emonizes with the typography and 
gs to make an optically attractive 
g, while the halftone wars with the 


ography and introduces two zones of 
on the page, to the detriment of 
s reading quality and its looks 

To bring these points home to the 
ee | am showing a series of repro- 
sions of current advertising clipped 
mnewspapers, most of them from one 
mw ofa New York newspaper. The 
gmls of the two-column cuts were 
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playgrounds become the stage of 
social life, with settings of southern palms, northern snows, or 
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Bonwit Teller & Co. make Fashion the fascinating foreground. 
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Editor 


five- or four-column advertisements. 
Bloomingdale’s was a five-column piece. 
The smaller examples were two-column 
or three-column advertisements 

The examples are shown to demon- 
strate that newspaper advertisements are 
ine examples of artistic design, and 
generally far more agreeable to the 
human eye than are the more expensive 
but often inartistic halftone and colored 
the magazines use; and which 
give such joy to The Outlook’s pane- 
uyrist. Fach one of these examples is 
worthy of analysis, to show wherein it 
is admirable in its initial value as an 
advertisement, the gentle art of getting 
people who read newspapers to look upon 
it with pleasure. Space, as the aca- 
demic say, prevents. Actually, 
they what they are. One has but 
to look upon them to admire them; and 
if they are admired by the readers of 
those readers are certain to 
attention to the text that ac- 
companies the art features. Then the 
advertising battle is won. He, or she, 
who looks and then reads is won. Neces- 
sity, taste, want, need, or inclination does 
the rest. 


pieces 


essayists 


show 


newspanders, 


give some 


I do not wish to appear to be radical 
I said in the beginning that I am aware 
that all advertising is, in some degree, 
advertising. But we have been 
compelled by The Outlook’s booklet to 
discriminate. So I am justified in call- 
ing attention to the fact, which is mani- 
fest to every seeing observer of current 
advertising, that not one in a hundred 
f the elaborate multi-colored advertise- 
printed in the magazines is en- 
titled to a second look upon the score of 
its artistic merits. Also, it is a sad fact 
that there are not printed in magazines 
nearly as large a proportion of well 
designed advertisements as appear in the 
newspapers. And it is the well-designed 
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advertisement that gets the initial atten- 
tion of the reader, of the magazine or 
the newspaper. 

For a certain purpose I am obliged to 
make collections of good advertisements. 
| have a folder into which I slip all those 


which come under my eye that I think 
will endure the scrutiny of a knowing 
and impartial judge. I find that this 


receptacle of good advertising design gets 
tilled with pieces clipped from the news- 
papers, with only a few from the maga- 
‘ines interlarded. 

Why this is so I will not attempt to 
say. I am content to register my dissent 
from The Outlook’s declarations, because 
The Outlook is wrong, and seems to be 
trying ‘o make out a case favorable to 
the magazines upon insufficient evidence. 
It is true that most of the good adver- 
tisements found in the newspapers are 
designed by people not connected with 
their staffs Same as to the magazines. 
But the facts show that advertisers are 
able to make handsomer advertisements 
for use in newspapers, despite the cheap 
paper and ink, and the rapid production, 
than are made for magazine use. 





New Six-Point Directory Out 

The Six-Point League of New York 
has issued its annual directory of news- 
paper advertisers and advertising agen- 
cies located east of Buffalo, N. Y. The 
arrangement of the listings gives the 
name of advertiser, the product adver- 
tised, address, and name of agency plac 
ing each account 
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WASHINGTON CORPS QUITS CONFERENCE 
TO HONOR THEATER CRASH VICTIMS 





Funeral Services for Lewis Strayer and Brainerds Attended by 
Hundred Correspondents—Gridiron Club and Con- 
gress Galleries Pass Memorial Resolutions 





By ROBERT BARRY 


WASHINGTON, Feb, 2—Approxi- 
mately one hundred Washington 
newspaper men walked out of the press 
section of the Arms Limitation Confer- 
ence -yesterday, to pay final tribute to 
Lewis W. Strayer, of the Pittsburgh 
Dispatch; Chauncey C. Brainerd, of the 
3rooklyn Daily Eagle, and Mrs. Brai- 
nerd, all of whom were victims of the 
Knickerbocker Theater disaster, 
Early today the death of E. H. 
Shaughnessy, Second Assistant Post- 
master-general, occurred. 


The Conference 
story was one of 
the biggest of the 


Washington 
gathering. The day 
was the first plen- 
ary session in many 
weeks, since early 


in December, in 


fact. The Capital’s 
residents. still 
moved about with 





the utmost difficul- 
a and 
covered the street 
to a depth, varying 
from six i1 three feet. Yet the 
most prominent writers in the corps took 
chances with the news and overcame per- 
attend 


Snow icé 


C. C. Brainexp 


es to 





sonal discomfort in order to 
funeral exe rcises over the bodies of the 
Press Galleries’ dead. It is not recalled 
that any such collective tribute ever has 





been rendered members of the craft. 
has such profound grief been 
exhibited by newspaper men. For 
eral days veterans in this 
contemplating death almost solely in the 
aspect of a “story” have been unable to 
speak of Strayer or Brainerd without 
choking. There was nothing of mere 
lip service in the expressions of affection 
heard throughout the correspondents’ 
corps. Anyone privileged to witness 
those simple but impressive funeral ser- 
vices would have learned that. 


Seldom 
sey 


business of 


Both Brainerd and Strayer were 
prominent in affairs of the Gridiron 
Club, The Eagle correspondent was 
elected vice-president recently, which 
would have made him president next 
year. Strayer was president in 1916. He 
had been chairman of the music com- 
mittee for some years. His work re- 
flected great credit on the club dinners 
When, therefore, the Gridiron Club 
Quartet, began singing “Lead Kindly 


hardboiled veterans brushed tears 


Light” 


aside 

So. too, a few moments later in the 
same mortuary chapel when services 
were held for the Brainerds, That time 
there were two caskets instead of one, 
together, side by side, in death as in 


their companionship of the great North 
hich both loved and about 
erd wrote frequently. They 
ssed on Saturday night in lum- 

i battle to the ele- 


fied in order to reach the ill- 






woods, w 
Br 
} 


are 


which 
were 
bherjack outfits to give 
ments they de 
fated theater 

Thus it hz 


1 war 
risked their 


pened that who 
lives many times in pursuit 


to their deaths outside 


two men 





of the news came 
the line of duty but under such circum- 
stances as would have called to their 


newspaper souls had they been spared to 
write that story. Strayer was accom- 
panied to the theater by daughter, 
Miss Martha Strayer, who is on the staff 


Wa Daily News. The 


his 





ngton 


of the 





Brainerds were together. They were 
“movie” fans, largely because the hus- 
band’s hearing was bad and he did not 
enjoy the spoken drama. 

Strayer was struck on the head by part 
of the falling roof. It is believed death 


was instantaneous. His daughter, ren- 
dered unconscious by the blow which 
fractured her collarbone, revived while 


Her father was 
tried in vain to 


buried under the debris. 
lying near her. She 
rouse him, 

None knows 
Brainerds’ deaths 
reached the 
rescuc of 
firemen ma- 
rines. The hus- 
hand appeared to 
have suffered from 
suffocation. So 
were their 
associated 
that an unusual 
legal question has 
arisen as to dispo- 
sition of their 
property. The will 
f each left all 
€ arthly posses- 
ns to the other. 

Others in the death-trap at the time of 


the manner of the 
Both were dead when 
by 

squad 
and 


closely 


deaths 





Lewis W. Strayer 


S10 


the crash included Paul Mixter, of the 
Detroit Free Press Bureau, and Mrs. 
Mixter. They escaped: unhurt. They 
were seated in the section of the balcony 
which was not carried away by the first 
impact of the fallen roof. They walked 
ilong the ledge that remained and es 
caped with a few scratches 

William G. Hughes, brother-in-law of 


t 


Leroy W. Herron, advertising man- 
ager of the Washington Star, was killed. 
Due to the fact that identification of the 
was made through Col, Herron it 
was reported erroneously that Mr 
Hughes was head of the ad department 
of the Star. He was attached to the 
Bureau of Construction and Repair of the 
Navy. 

Hugh Nesbit, son of H. B. Nesbit, of 
the Kansas City Star Bureau, was near 
death rescued from the duilding, 
but rallied from the ill effects of suf- 
and well along on the road 
recovery. 
Edward H. 
sistant postmaster 
the more seriously injured. 
ations were performed at Walter Reed 
Resort was had to transfusion 
His recovery was thought to 
until a sudden turn for the 
worse came early today. His wife and 
daughter, who were with him, escaped 
with minor bruises. j 

The Gridiron Club at a special meet- 
ing at noon Monday, adopted resolu- 
tions of tribute to Messrs. Brainerd and 
and the whole corps of corre- 
spondents met at noon Tuesday for sim- 
le memorial services. Jay G. Hayden, 
of the Detroit News, paid tribute to 
rd, and Strayer was eulogized by 
Karger, of the Cincinnati Times- 


body 


when 
focation, is 
to 
Shaughnessy, second as- 
among 
Two oper- 


general, was 


Hospital 
of blood. 


be assured 


otraver, 


Brain 
(sus if 
Star 


Resolutions to be covered into the per- 


manent records of the Congressional 
Galleries were prepared. W. W. Jer- 
mane, of the Seattle Times, and Arthur 


J. Sinnott, of the Newark News, wrote 
the tribute to Brainerd, and Henry Hall, 
of the Pittsburgh Chronicle-Telegraph, 


did a like service memory of Strayer. 
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\ funeral committee of 30 members of 
the galleries was named with Arthur W. 
Dunn as chairman. The Standing Com- 
mittee of Correspondents attended both 
funerals. 

Strayer came to Washington in 1905. 
He was a native of Princeton, IIl., but 
began newspaper work in Akron, Ohio. 
He, worked for some years on papers in 
Pittsburgh and came to the capital as 
correspondent of the Gazette, now the 
Gazette-Times. He became correspond- 
ent of the Dispatch in 1905. He became 
a member of the Gridiron Club in 1909. 

Strayer had a _ wide acquaintance 
among political leaders in Pennsylvania. 
He was the special confidante of the late 
Senator Philander C. Knox, during the 
periods of the various high offices held 
by the latter. Strayer enjoyed also the 
confidence and close personal friendship 
of the late Senator Penrose. No 
more congenial companionship than his 
could be imagined. He was a splendid 
newspaper man of fine judgment, 


Boies 


es- 


pecially in political matters, but he was 
sort of man one en- 


above all else the 
joyed meeting 
and chatting 
with. He was a 
guide and coun- 
sellor to young- 
er newspaper 
men who came 
to Washington 
and was pretty 
much the soul of 
the Pennsylvania 
group in the gal- 
leries Strayer 
was 54 years old 





His Wife died E, H. SHAUGHNESSY 
some years ago. 
He left two daughters, his mother and 
two sisters. His bedy was placed in a 
ault here, to await recovery of Miss 
Martha Strayer It will be taken to 
\kron for burial. 

Brainerd was connected with the Eagle 
over a period of thirty-three years. He 


entered its service in 1889 as private sec- 
retary to St. Clair McKelway, then edi- 
tor-in-chief. He of the 
Spanish-American war, having volun- 
teered with the 23rd N. Y. National 
Guard. He came to Washington in 1911 
as chief of the bureau. Mr. and 
Mrs. Brainerd were frequent contribu- 
tors to fiction magazines under the name 


was a veteran 


Eagle 


of E. J. Rath, the nom de plume having 
been taken from Mrs. Brainerd’s name, 
Edith Rathbone Jacobs. It is told that 
Mrs, Brainerd devised the plots, while 


Brainerd wrote the stories. 

Although retiring almost to the point 
of shyness, Brainerd lived in spirit in 
fields of adventure. Most of his writing 


lay there. With his wife he spent his 
vacations in the North woods roughing 
it in the strictest sense. His body and 


that of his wife was taken to Flushing, 
N. Y., for burial. 


Advertise Electric Home 
An electric home, fitted with all Jatest 
equipment for lightening housework and 
situated in one of the high-class resi- 
dential districts of Toronto, was on ex- 
hibit there from January 21 to February 


4. under the auspices of the Electric 
Home League, an organization consist- 
ing of electrical manufacturers, jobbers 


and dealers. Large space was taken in 
the daily papers to advertise the home 
and attract visitors, copy being pre- 
pared and placed by J. J. Gibbons, 
Limited. 
Times-Picayune Is 85 

New Oreans, La., Jan. 26.—The 
Times-Picayune celebrated its 85th 
birthday on January 25. The first edi- 
tion of the Picayune, from which it traces 
its beginning, was printed on January 25, 
1837. 










U. S. S. B. AD ACT 
BEFORE SENATOWE 





cHIC. 
<i | 
Will Ask Lasker for Full Statement AS 


Board’s Publicity—Byrnes’ lineage 
to Cut Funds Failed elt Y 
in House 
















WASHINGTON, Feb. 1—The Se. 
Committee on Commerce yl] ea 
next week the issues raised over 
vertising activities of the United ae 
Shipping Board. Several Senators a” ing th 
said to have become interested als turers h 
desirous of having Chairman J.g,ygeetion Wi 
make a full statement covering the yoy j $228,353 
matter so there may not be a recurresalitlets in 
of the recent charges against the Boar 5 332.401 
Gossip centers around a “Mr Care ¢ figures 
who, it is said, will be called before alent are | 
investigators. ~ BBod with 

The House declined to heed the ae 5 Yer 
mands of Democratic members for ae" York 
suspension of the advertising acti passed. 
of the Board, and the appropriation yl Tere ™ 
ommended by the committee—$1 Jig pon that 1 

was sanctioned after a hot igh gprs sett 
by Representative Byrnes, of § be number 
Carolina, who introduced the socal ker York 
“Gundlach charges” into the debates 

Mr. Byrnes’ concluding effort ty geet leave 
feat the Shipping xs to go 
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soard advertising 










partment came in the form of a mae" Eve 
to recommit the Independent (jggertse doe 
Appropriation bill with instructions df! 00st ¥ 
provide that not to exceed $5opqp me &cePt 


the Board’s funds were to be avai than 
for advertising. His motion was pring $1 
vote of 117 to 171. ther than 
Prior to passage of the bill, the Hg 
adopted an amendment offered 
resentative Walsh, of Massachusetts 
tended to curtail the propaganda a 
ties of the Shipping Board. 
ment struck at the recent disclosy 
social engagements of Board ofa 
ving made known to Washing 
newspaper men in the form of 






by a 







Df cours 
shes into 
bat are =m 
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I cars, and 
bewhere a 
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trom the Board’s mimeograph 
Walsh amendment reads: ams on 
“No part of the funds appropnair that th 
or made available in this act fr Me dat 
United States Shipping Board New Yo 
United States Shipping Board & t 
gency Fleet Corporation shall = 
pended for the preparation, prmmgg en the 
publication, or distribution of any Mqgpe makers | 
letin, newspaper, magazine, joum where th 





m. And t 


other periodical, or for services #° 
able to p 


nection therewith, not including ¥ 





ever, the preparation and printay oe, 







documents and reports authorized egghete is tl 
quired to be issued by law.” _ up 

a Cw York 

O’Reilly, Hearst Lieutenant, Dag 't oy 
wns, like 


Lawrence J. O’Reilly, formerly r 
secretary to William Randolph Hl 
and his representative in political # 
died February 1 in New York, ® 
ing a few days’ illness of pneumom 
years old and had been ass 





the doct 
re hopefu 
a great 1 
of adelph 
kording 
















was 52 


with Mr. Hearst for the past 2 ¥ good. 

having organized the Indep Clevelar 
League in 1906 when Mr. Heats mo. De 
a candidate for Governor of New nen the 


Mcago, 


Only two weeks ago he organi.” “*s°. 
: teeling th; 


Political Union for Progress 
















ernment, which, it was believed, average 
sponsor Mr. Hearst's candida . wd 
Governor or United States Senate" * sa 
New York. He also frequently! ee 
sented Mr. Hearst in the putt “s 


works of art. Mr. O'Reilly at ™ 
of his death was Commission . 
Board of Water Supply of New? 
City. 


et iid 
¢ Duyer's 


Brockville Recorder 102 Years 





that was 








The Brockville (Ont.) Reco i, was 
which the Hon. Geo. P. Graham "libre 2 jog 
of Militia in the Dominion Gees je, 
publisher, celebrated its 102 ple had 
sary of continuous publication OP” Eiilies hon. 
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cHCcAGO AUTO SHOW CHEERS MAKERS 
4S POINTING END OF BUYERS’ STRIKE 





e for Week in Windy City Papers Will Equal 


New 


York’s Record—Good Sales Expected on Standard- 
ized Models This Summer 





By JAMES T. SULLIVAN 


Automobiie 


HICAGO, Feb. 1—Up to this morn- 
Vin the motor and accessory manu- 
surers had spent in advertising in con- 


Lion with the Chicago show a total 
; 98,355.13. In other words the six 


wers in Chicago had carried a total 
:332401 lines, and this did not include 
«figures for this afternoon’s papers. 
ere are four more days to go through, 
j with the Sunday editions coming 
s very evident that the figures for 
ey York will be reached, probably 
arpassed. 

There must be taken into considera- 
York there were 13 
s getting advertising.—In Chicago 
be number is six. Yet the 13 papers in 
i York carried for the entire week— 
e of Brooklyn papers—535,092. 
Mat leaves the Chicago papers 202,691 
¥s to go for the week to equal New 
Kuk. Even if the total in Chicago in 
ge does not equal New York the 
tl cost will probably be larger. With 
m exception here all the papers get 
mre than 50 cents a line, the Tribune 
ting $1. -The New York rates are no 
her than Chicago in several instances, 
pi in some lower, so that the cost will 


im up here, 

Of course, at Chicago there always 
shes into view some advertisements 
t are more or less local, things the 


kers want to sell to the manufacturers 
fears, and which are never advertised 
Mewhere at any other time. But they 
not affect the total to a very great 
et. However, it is all lineage. 
igung on the basis of a year ago, it is 
pid that the average increase here has 

) date 30 to 40 per cent, while 
New York it was a little more than 
because of the larger number of 





q 











Nhen the show ends Saturday night 
makers will have a pretty good idea 
fwhere they are at for 1922 produc- 
nm. And the advertising manager will 
able to plan schedules for the future 
th more certainty of 
Here is the way the 
up 
New York was the first show, and as 
mit gave a slight intimation of con- 
ons, like taking the pulse of a patient 
the doctor’s first visit. The 
re hopeful. There were some 
a great many, but fairly satisfactory. 
Philadelphia followed, Sales there, 
tording to motormakers, were not 
Ny good. Nor were they at Baltimore. 
t Cleveland did very well. So did 
edo. Detroit w as fair. 
Then the makers opened their tents 
Chicago, and they began here with 
keeling that taking all the shows for 


results. 
business is now 





signs 


sales, 


average it was better than 50 per 
good. Now there will follow 
meapolis, Kansas City and several 
T places ending with Boston in mid- 
ch. By that time the sun will he 


the dy will be 
egin to show 


longer, the 
signs of life and 
cople will start buving better 

public now has 


they have 








given evidence 
4 passed what seemed to 
a buyer’s strike. The manufacturers 
that was what had been taking plac 

it was merely one symptom Ther re 
od lot of other factors Unsettled 
ts held off buying. Thousands of 


le had to 


buy homes for their 
ilies ; 
ad because of the rent—gouging 
Pateering landlords. Families had to 


Editor, 


Boston Globe 


live and it was safer, saner and cheaper 
to buy than rent. Money that might 
have gone for motor cars went into the 
first installments for homes. 

Many owners of cars had _ been 
through all the thrift campaigns of the 
war and they held on to their old cars, 


and used up their old tires, as they used 
their old clothes, shoes, etc., from 
principle. 

Many were out of work and about 
every family had one or more relatives 
trying to get along, who had to be 
helped. Business depression creeping 
over the country also had its effect. 


There was also another factor that had 
an effect, that was the lack of merchan- 
dising methods on the part of some fac- 
tory executives, and some distributors 
and dealers. 

When cars were selling themselves 
some men in the industry felt they were 
doing things. Dealers were out golf- 
playing as the business rolled up like a 
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snow-ball, The change came and profits 
began to melt away and it left some 
factories and dealers wondering why 
little was coming in and lots going out. 
They talked gloom, looked gloom, 
dreamed gloom. 

But there were others who went along 
about their business and made a living 
because they knew business fundamen- 
tals. And the best test of the stability 
of the industry was shown by the fact 


that the factories did not close right 
and left. 
With the conditions as described 


above some of the executives and dealers 
went along in the same old way adver- 
tising. Others tried experiments. Copy 
in some cases was enlarged and splurged 
into one of two papers for flashes. No 
consistency was noted. In some in- 
campaigns were wasted by 
papers slipping big copy on a left-hand 
side of a left-hand page and the copy 
of a rival who demanded preferred posi- 
tion, though smaller, going on upper- 
right of a right-hand page. This was 
not once, twice, or three times, but 
more. And the dealers did not check it 
up, 


stances 


The agencies apparently overlooked it. 
The factory executives did not notice it 
showing. All three merely O.K.’d the 
bill without seeing if they got what they 
paid for. A check-up of registrations 
in one state showed that the cars so 
advertised were fourth in listings com- 





FOREIGN AND WANTS LOSSES KEPT NEW YORK 
PAPERS 1921 LINEAGE DOWN 








A® interesting follow-up on the data 
on newspaper advertising lineage of 
109 newspapers in 23 leading cities of the 


United States is given below in the 
analysis of the advertising carried in 
Greater New York newspapers during 


1921 and 1920, compiled by the New York 
Evening Post Statistical Bureau, showing 
in detail what kinds of advertising were 
weak and what held or bettered its 1920 
mark last year. 

Foreign advertising fell below the 1920 














standard in all papers. The morning 
paper totals for 1921 and 1920 were 
14,644,024 lines and 17,967,657 _ lines. 
MORNING 
1921. 1920. 
TOTAL SPACE 73,916,418 80,488,566 
Amusements .......-. 3,092,731 2,670,792 
BE wicdténevtsnwataas 140,344 153,408 
Auction Sales........ - 1,124,012 1,433,089 
\utcmobile Display.... 2,435,880 3,203,051 
Autcmobile Undisplay. 562,634 476,086 
Boots and Shoes....... 773,953 815,648 
Buik ding Material. .... 161,590 54,906 
Candy and Gum.. 175,926 343,006 
Charity and Religion 355,581 530,276 
SPOMCIEE » cacaccecedec 146,248 115,849 
Deaths, etc........ 664,123 578,116 
Druggist Prep........ 940,001 1,098,830 
Dry Gceods..... 14,366,382 14,286,994 
Financial 5,707,904 6,117,384 
F 1 Stuffs. 1,032,387 1,018,544 
Furniture ? 868,165 
Hotels and Restaurants. 399,662 
fewelry 304,522 
Legal 486,182 
Men's F urnishings. 2,807,423 
Musical Instruction. . 110,689 
Musical Instruments. . ee 1,040,494 


Miscellaneous Display.. 4,343,287 

















Miscellaneous Undis 3,439,793 
a, Pee ee 198,670 
Office Appliances.... 266,824 
Pr prietar V Medicine.. 496,102 
Publi Service 231,002 
Peri dical (Magz 453,102 
I lish 941,066 
285,146 
6,880,127 
4.518 
S 6,081 
el hk 
Wa 7,065,772 
Nor 105,13 
Wor a S.. 3,461,785 
Fer t \dvertising. .. 14.644 024 
cal Disslay.....cccvs $ 54 
Undisplay Adv........ 1 
S. S. and Travel Guid 
T rc pean + a " 
Rr yn 
nd Bronx 
Ne SOREN: ccnaawueue r¢ 
O } Sect 1 ¢ ‘ 
\ ed Adv > g 
Office Adv 1.44 





Evening papers ran 12,592,720 lines in 
1921 against 17,640,056 lines in 1920. Sun- 
day totals were 6,425,626 lines and 7,596,- 
754 lines respectively. Local display ad- 
vertising ran ahead of 1920 in morning 
and Sunday newspapers and fell about 
39,000 lines behind in evening papers. 
Classified advertising in morning papers 
was far below the 1920 figure, the re- 
spective totals being 14,779,767 lines and 
19,167,951 lines. Evening classified line- 
age was better in 1921 than in 1920 and 
Sunday papers showed a about 
1,700,000 lines. The analyzed totals fol- 
low ° 


loss of 


EVENING 
1921 
77,766,347 


SUNDAY 
1920. 
81,467,688 


1920. 
40,089,165 
























2,437,798 = 1,665,456 1,537,070 
120,922 ei 
118,526 207 836 
2,349, 140 2,893,447 1,839,196 
1,329,092 1,289,281 290.782 
1,102,951 1,271,046 311,726 
138,946 ; 75,! 
407,688 2 31, 
539,457 g 
74,074 45 
305,842 8 
935,932 § 5 
28 009, 2 20 29, s 
3,88 615,928 
2, 453,298 
1, 2 980,011 
: 238,816 3,5 
129'8 853 2,31 
4 
3, ,040 726 
57,812 516 
1, 669,467 ,658 
3 1,929,273 25,312 
4, 1,679,567 27,082 
19.440 31,986 
9,830 7.220 
1, 266,916 365.968 
28,366 2,996 
102,484 3,83 
7301 
1,2 116,824 
1, 5 2,418,440 
205,064 39,598 
3,813,417 
17.740.056 
51.91 93 








5.788 2,924 
548.010 3 3.788 2 
470,228 888.849 

19.856 65.68 8 
320.79¢ 1,751,906 6, 
439,974 54,676 55.3 
805,245 $38,062 168,804 


ll 


pared with three rivals using about the 
same lineage, but cutting the size of 
the copy and using more than two 
papers, also getting a fair shake on posi- 
tion. There are other instances also 
where it would pay the advertiser to 
check up on what he is getting these 
days if the makers want to keep up 
with the procession. 

Now that prices are being stabilized 
and people buying cars the advertising 
should be good for the next few months. 
With money coming in the factories will 
feel more like. advertising. Dealers have 
been hard hit and they will not care to 
spend a great deal until spring is really 
here. Then, with summer there will be 
in some sections a shortage of cars for 
the factories cannot get into 100 per 
cent production over night. So those 
dealers who helped support the factories 
when necessary will get preference. 
Those who seemed half dead will get 
what may be left over. Factories will 
not turn out all kinds of models, but 
centre production upon the two or three 
most in demand, with an occasional odd 
type. This will allow spreading the 
cars out more. The makers are cutting 
down territory to get new blood into 
the business and this will mean newer 
dealers doing some advertising in outly- 


ing sections that never carried motor 
advertising before. Dealers are also 
asking for more localized advertising 


now, and in some places they want to 
place copy through advertising agencies 
in their home cities. There’s a reason. 

Finally, with a shortage of cars as a 
possibility, more intensive selling by 
dealers through competition, prices of 
cars may begin to take a bit of an up- 
ward climb later on, all of which is 
bound to bring money to the coffers of 
the newspapers. Already some of the 
factory advertising men are making 
schedules now for the next three months, 
although at New York they could not 
see any farther ahead than the Chicago 
show. 


Rail Raise on Paper Held Up 


Proposed rail freight tariffs on news- 
print in New York State will hereafter 


be filed not only with the Interstate 
Commerce Commission, but also with 
the New York State Public Service 


Commission, the railroads agreed in con- 
ference with representatives of the 
American Newspaper Publishers’ Asso- 
ciation last week. The agreement fol- 
lowed the filing of a proposed increase 
in rate by mills in Upper New York 
State on newsprint destined for New 
York City newspapers. 


Await Decision in Presmnen! s Case 


Final briefs were filed February 1 by 
the Publishers’ Association of New 
York City and New York City Web 


Pressmen’s Union before Federal Judge 


Manton sitting as arbitrator in their 
wage scale dispute. Preliminary argu- 
ments were completed January 21. 


decision is expected shortly. 

No award had been made public when 
Epitor & PUBLISHER went to press in the 
arbitration proceedings between Wash- 
ington Newspaper Publishers’ Associa- 
tion and the District of Columbia Web 
Pressmen’s Union. It is understood that 
all points have settled except that 


relating to the number of pressmen to be 


been 


additional tes- 


presented this 


employed on each press, 
timony on 


week 


which was 


Dort Used 8-Page Section 


\ feature of the Detroit Free Press 
sutemobile show number on Jantary 22 
was in eight page rdvertising ection 

f the Dert Motor Car Company The 
motor company used a distinctive front- 


page design. 
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DRY GOODS AD RATES 
ON GRIDIRON 


Topic to Be Discussed from Various 


Angles at National Association 
Convention Next Week—Wiley 
to Speak for Newspapers 


Advertising Rates” will 
be of the principal topics of discus 
sion at the Advertising Group session of 

eleventh annual convention of the 
National Retail Dry Goods Associatio1 


‘Newspaper 


ne 


the 


convention, to be held at the Hotel Penn 
svlvania, New York, February 8 and 9 
The session is being featured as “The 


Two-Day Sale of Million Dollar Ideas.” 
Louis Wiley, business manager of the 
New York Times, will speak for the 
newspapers, The program follows: 


Wednesday, 10 A. M. 
Meeting board of direct Ac 
Frank A. Black, William 
pany, Boston 
welcome by Richard H. Webber, of 
Hudson Company, Detroit, pres 
National Retail Dry (GJoods Asso 


rs vertising Groujy 


Filene’s 





the J. L. 
dent of the 
ciation 

Wednesday, 2 P. M. 

DISCUSSION 

“Cost of Newspaper Advertising’’-—Louis Wiley, 
business manager of the New York Times 

“Cost of Newspaper Advertising, as It Looks to 
the Merchandise Man.”’—-Frank McL. Rad 
ford, merchandise manager, Marche, 
Seattle, Wash.; 


> 
son 


“Working with the Buyers’’—E. S. Goldstein, 
advertising manager, The May Company, 
Cleveland, 

Wednesday, 8 P. M. 
Advertising Smoker—Chairman, Gordon Schon 


farber, Gladding Dry Goods Company, Prov 
dence, R, I 
Discussion 
“Selling Retail Bu-ness 
Camillus Phillips, nev service of the 
tional Retail Dry Goods Association: 
Report of nominating conimittee. 
Election of directors. 


Q 


Public” 
Na 


to the 


Question Box—Conducted by W. R. Hotchkin, 
advertising manager, Abraham & Strauss, 
Inc., Brooklyn, N. Y. 

Election returns. 

Thursday Morning, General Session 


Chairman Richard H. Webber, President, Na- 
tional Retail Dry Goods Association. 

DISCUSSION: 

“What the Advertising Group Can Do.” 


Frank A. Black, advertising group chairman. 
“Individuality in Advertising’’—Frank Irvin. 


Fletcher, New York 

“How It Looks to the General Manager 
Herbert Tiley, of Strawbridge & Clothier, 
Philadelphia 

Noon 
Newly elected board of directors will meet at 
lunchern to elect officers for the ensuing year 
Thursday, 2 P. M. 

DiscuSsSION 

“Testing the Confidence of the Customer,”-— 
Prof. A. T. Poffenberger, assistant professe 
of psychology, Columbia University, New 
York 

“The Woman’s Point of View.’—Mrs. Irene 
Simms, Federal Advertising Agency, New 
York 

“The Connection Between Advertising and th 
Sales Problem” ans 

“The Right Type in the Right Place. —Fred 
Farrar, Typographical Service Company, New 
York 

Adjournment, 5 p. m. 

\ great deal of interest has been 


aroused in the coming meeting hy the 
recent compilation of a survey on news- 
paper advertising rates, which was sent 
confidential report to the Ad- 
It is expected 


out as 
vertising Group members 
that the contents of this report will form 
the basis of this phase of the convention 
discussion. The report, as told in Epitor 
& PuBLISHER several weeks ago, covered 
300 newspapers in forty-eight cities 
The present board of directors of the 
Advertising Group consists of: 


a 


Frank A. Black, chairman, William Filene’s 
Sons Company, Bosten, Mass 

Gordon Schonfarber, first vice-chairman, 
Gladding ry Goods Company, Providence 
R. I. 

Chester A. Brown, second vice-chairman, iF 
S. Plaut & Co., Newark, N. J. 

TL. P. Wilsen. third vice-chairman, Davisor 
Paxon-Stokes Company. Atlanta, Ga. 

loseoh B. Mills. fourtl ice-chairman, J. ! 
Hudson Company. Detroit 

} li. Mantor, fift vice-chairman, Hal 
Brothers, Inc., San Francisco, Cal. 

R. R. Morgan, Freder & Nelson, Seatth 
Wash. 

Kaufmann & Co., Ince 
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Charter members are: New York Association in Montreal last week. The —_ as follows: ee ee 
World, Chicago Tribune, St. Louis Post- hope was further expressed that next To promote social intercourse, x an : 
Dispatch, Boston Post, Fort Worth year the department would be able to radeship and friendly feeling amo a . 
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Detroit News, New Orleans Item. Phila- is cut. Possible new legislation to con tual aid in the newspaper profession i “f 
delphia Inquirer, San Francisco Chron- trol the export of pulpwood from Canada provide club facilities and accom im 

tions for the use and convenience of? Wa 








icle, Cincinnati Enquirer, Cleveland Plain 
Dealer, Seattle Times, Atlanta Constitu- 
tion, Buffalo Courier, Oakland Tribune 
and Pittsburgh Post. 


to the United States was hinted at by 
Mr. Mercier, who deplored the fact that 
raw material cut on crown lands 
shipped to provinces having no prohibi- 
tive legislation and thence sent to the 
United States. ‘ 
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pEAN ALLEN TELLS 


WASHINGTONIANS 





ijt Shame and Mistake for Northwest Papers to Ape 
Journalism Made for Eastern Slums—Pratt Heads 
Trade Journal Branch 





HE tenth annual Journalism Week at 
the University of W ashington Jan. 23 
R passed into history as the most 
assful gathering in the history of 
mid-winter gatherings on the Wash- 
von campus. The conclusion of the 
w’s activities was celebrated on the 
ming of Jan. 28, with a Hawaiian 
suet in the Commons attended by 370 
spaper men and their wives. : 
The program of Journalism Week in- 


ded meetings of editors and publishers 


‘dass and trade publications, of week- 
newspapers, and of reporters, copy- 


Ki men and editors of daily news- 


wpers. : : 
While in past years the major part of 


.. deliberations of delegates has been 


sted to the economic side of the 
gaper, the sessions this year devoted 
grat deal of attention to improve the 
ve on the editorial side. 

Dr. Matthew Lyle Spencer, director 
ihe University of Washington school 
‘Journalism, was directly in charge of 
+ Journalism Week program. His 
aipal aide was Fred W. Kennedy, 
jsant professor of journalism, who 
»: en a_leader for years in directing 
eonomic side of the program. 

\ paper that provoked much interest 
te discussion of editorial problems 
s that of Eric W. Allen, dean of the 
wersity of Oregon school of journal- 
5 whose subject was “Directing thie 
porter.” lle declared that successful 
gapers of the future will devote 
me and more attention to an account 


i‘what people are thinking as well 
shat people are doing.” 
Dan Allen credited the New York 


ims with following this policy, which 
aid was “the latest great discovery 
journalism.” 
Sw every week for a few months 
Sunday edition of the New York 
ines, and observer that it is upon faith 
ie intelligence and wide interests of 
American public that Adolph Ochs 
wilding his great newspaper and his 
wt fortune. Look at the statistics 
band year, and you will learn that 
Times is constantly forging ahead. 
nobserve that it is the news of what 
mle are thinking fully as much as the 
mnt of what they are doing that is 
making of the Sunday Times.” 
Beause of the high average intelli- 
me in the Northwest, Dean Allen de- 
dthat readers of newspapers in this 
tion are entitled to newspapers that 
anews philosophy similar to that 
te New York Times. 
‘Qur western cities are intelligent.” 
aid. “There is a greater circulation 
library books in Portland, Ore., and 
wile than in any other cities in the 
itty. In the smaller places only the 
lation of facilities prevents the same 


istration. Statistics of school and 
Mee attendance run higher on the 
mie Coast than elsewhere. The 


rage Western home is a place of com- 
ind intelligence. 

tisa shame and also a business mis- 
fo serve such a population as that 
hatype of journalism we imitate in 
Pdegree from that devised for the 
m and subways of the East. 

The best guide to news values and 
Sinterest is a study of what people 
talking about. Visit around at the 
Mt tables of the typical homes in 
Western communities, and then say 
ier the Burch-Obenchain case in 
Angeles is a hetter front page stor) 





than a good review of “Main Street,” or 
whether the family troubles of a New 
York banker cause discussion, or whether 
it is the frank and interesting comments 
on your town in an intelligent interview 
between an observing and lively visitor 
and an intelligent reporter.” 

Other leading talks at the closing ses- 
sions were made by newspaper workers 
on the following topics: “Where Does 
the Dollar Go,” George B. Astel, grad- 
uate of the University of Washington; 
“Crank Requests for Publicity,” Richard 
W. Buchanan, city editor of the Seattle 
Times; “Advertising in 1922—Up or 
Down,” Dr. Matthew Lyle Spencer; 
“Premium Costs and Circulation,” Hugh 
Savage, Cowichan, B. C., Leader; “The 
Editor’s Opportunity in Rural America,” 
George M. Murray, Vancouver, B. C., 
Sun; “Editorial Campaigns—How to 
Conduct Them,” Paul Lovering, editorial 
writer, the Seattle Times; “Restandard- 
izing Our Papers,” Prof. Fred W. Ken- 
nedy. 

At the session particularly for daily 
newspapermen the speakers included Roy 
D. Pinkerton, editor of the Seattle Star; 
Prof. Robert W. Jones of the school of 
journalism; J. G. Kelly, Walla Walla 
Bulletin; Harold Crary, publicity di- 
rector of the Seattle Chamber of Com- 
merce. 


The trade journal branch of the 
Washington State Press Association 
elected’ the following officers: Pres- 
ident, Daniel L. Pratt, Pacific Motor 
Boat, Seattle; vice-president, Sidney 
Norman, Northwest Mining Truth, 


for february 4, 1922 

Spokane; secretary, Paul J. Jenson, 
Pacific Caterer, Seattle; treasurer, David 
S. Craig, Music and Musicians, Seattle. 


Executive committee consists of Ken- 
neth C. Kerr, Railway and Marine 
News; Joseph Teply, Apparel Criterion ; 


Paul J. Jenson, Pacific Caterer; E. H. 
Edgerton, Washington State Architect; 
D. S. Craig, Music and Musicians, all 
of Seattle, and E. A. Smith, Washington 
Farmer, Spokane. 

“Trade Journalism is very sick,” said 
Kenneth C. Kerr, publisher of the Rail- 
way and Marine News. “The reason 
was born during the war when trade 
journals in general filled their pages 
with advertising and allowed the edi- 
torial end of the business to slip. The 
publications are too loyal to their big- 
gest business backers and, as a result, 
the editorial phase suffers.” 

Other speakers were Will A. Simonds, 
Pacific Northwest Motorist; Paul Jen- 
sen, Pacific Caterer, Seattle; Signey 
Norman, Northwest Mining Truth; D. 
\. Hamilton, Western Canadian Motor- 
ist; T. Johnson Stewart. Northwest 
Merchant. 


Danville Paper Buys Home 


John H. Harrison and W. J. Parrott, 
editor and business manager respectively, 
of the Danville (Ill.) Commercial-News, 
have purchased the Adams building on 
Vermilion street, one of the finest office 
buildings in the city. As the 
paper’s lease on its present building ex 
pires the nlant will be moved to the new 
} 


soon as 


One 





Dianne for S. S. McClure 


A dinner in honor of S. S. McClure, 
celebrating his return to McClure’s 
Magazine, was given at the Yale Club, 
New York, January 30 by Frank N. 
Doubleday. The speakers were Thomas 
\\. Lamont, Cyrus H. K. Curtis, Don 
C. Seitz and Mr. Doubleday. 
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FRAME NEW A. A. C. W. 
ORGANIZATION PLAN 


New York Directors Approve and Vote 
to Stay In National Body—T. W. 
LeQuatte Is Sponsor of 
New Functions 


\ new plan for reorganization of the 
Associated Advertising Clubs of the 
World was submitted to the directors 
ot the Advertising Club of New York 
this week and after approving it, the 
New York club decided to remain a 
member of the national organization. A 
chart of the proposed reorganization 
scheme is reproduced on this page. It 
was formulated by T. W. LeQuatte of 
Successful Farming, Des Moines, a vice- 
president of the A. A. C. W., and has 
the approval of five past presidents of the 
organization—Rowe Stewart, R. H. Don- 
nelley, George. Coleman, Herbert S. 
Houston and E. T. Meredith. 

The directors of the New York Club 
voted their enthusiastic approval and 
decided to “get behind the movement 
already approved by many officers and 
influential members of the A. A. C. 
W. with the pledge of support to bring 
about its accomplishment at Milwaukee, 
making the A. A. C. W. a functioning 
body in accordance with the chart.” H. 
H. Charles, a vice-president of the na- 
tional association, submitted the plan to 
the New York directors and the motion 
that the New York club remain in the 
A. A. C. W. fold was made by form- 
er President George W. Hopkins. 

The plan proposed by Mr. LeQuatte 
would establish two representative bod- 
ies corresponding to the Senate and 
House and a third group similar to the 
usual general manager and board of di- 
rectors to exercise executive functions. 

Twenty departmentals will compose 
the national organization, each of which 
will be represented in the National Com- 
mission, or Senate, by three members. 


The chairman of the National Com- 
mission is ex-officio a member of the 
executive committee. 


Local advertising clubs will have the 
Board of Presidents, or House of Rep- 
resentatives, each club being represent- 
ed by its president rather than by a del- 
egate, as at present. The chairman of 
the board of presidents is also an ex- 
officio member of the executive commit- 
tee. 

Sustaining members under the new 
plan will be individuals located where 
there are no advertising clubs and their 
group will also be represented on the 
executive committee by its chairman. 

Besides these three members of the 
executive committee, two other mem- 
bers—the president and secretary-treas- 
urer of the A. A. C. W.—are elected by 
the board of presidents and the national 
commission acting jointly. These two 
members by virtue of their offices be- 
come chairman and secretary of the ex- 
ecutive committee. A general manager 
will be appointed by the executive com- 
mittee to conduct the actual manage- 
ment of the association’s affairs. 

Presidents of clubs in each state con- 
stitute an executive committee for their 
state or nation 


August Frank Dead 


August Frank. 


formerly for 


many 
years manager of the St. Louis Star, 
died in St. Louis January 29. Since re- 


tiring from the newspaper business Mr. 
Frank has been vice-president of the 
National Publishing Company, treasurer 
of the World Color Printing Company, 
and an officer of the Reliance Engraving 
Company. He was 75 years old. 


—— 
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Editor 


CO-OPERATION WILL BE THRASHED OUT 
AT JOINT N. A. N, E..-AGENCY SESSION 





Members of A. A. A. A. and Other Agencies Have Been Invited 
to Milwaukee to Exchange Grievances With News- 
papers—Boughner Heads Classified Discussionn 





By RALPH PERRY 


6¢] }O most newspapers avail themselves 

to the fullest extent of the facili- 
ties offered by the modern syndicate ad- 
vertising services?” is a question asked 
headquarters the other day by the 
director of one of the large metropolitan 
service companies, 

“Our experience has been that they do 
not,” he writes, “chiefly because it is not 
realized how much more helpful a serv- 
ice can be to its clients if they co-oper- 
ate. Most newspapers are satisfied to 
take what a service offers without mak- 
ing an attempt to guide the output so 
that it can be of maximum value to 
them. 

“Specifically, there ‘is at the command 
of everyone of our clients an organiza- 
tion of artists, idea-men and copy-writers 
who are ready and eager to develop all 
new ideas that are submitted by ad men. 
In our literature as well as in personal 
letters, we have frequently urged clients 
to use these facilities to the fullest ex- 
tent—that is, by acquainting us with the 
illustration and copy needs of their par- 
ticular territories, suggesting new cam- 
paigns, headings, etc. Yet we find that 
not one client in ten will regularly com- 
municate to us his individual problems, 
which we would gladly work on. 

“It can easily be appreciated that no 
service whose creative talent is centered 
in a single locality like New York or 
Chicago can possibly know or anticipate 
all the needs of all their subscribers. In 
our own case, we have tried to impress 
on clients that our service strives to be 
exactly the kind of service that our 
clients want it to be. Of course, it is 
flattering to receive comments like ‘your 
service is very good,’ ‘we are satisfied,’ 
‘good work!’, but this does not go far 
enough. The modern syndicate service 
does not wish to rest on its laurels, but 
strives to put out a better service with 
each succeeding issue. 


“The coming year will demand not 
only hard work, but the maximum 
amount of forceful ideas, illustrations 
and copy—in_ short, the maximum 
amount of service to the advertiser. The 
progressive syndicate service invites 


every one of its clients to make what- 
ever suggestions can be helpful to them. 
In our own case, we want ad men to 
feel that we are as truly at their service 
as if our staff of artists and copy-writers 
were part of their advertising organi- 
zation.” 

Concluding, the “The 
attitude of close co- 
operation is the guiding principle in our 
relations with newspapers. There is a 
selfish motive that prompts the ad serv- 
ice to work closely with its clients, for 
an ad service can only be successful in 
the measure which 
to achieve new 


writer 
helpfulness and 


says: 


it helps newspapers 
records in local space- 


selling.” 


W 


* * * 


ITH the passing of the holidays, and 
a 


) 
I 








a consequent let up of the rush « 
business ommittees arrangi the 
N. A. N. E. Milwaukee program will 
soon have definite announcement to mak« 
which will be of interest to all associa 
tion members Conferences with the 
chairmen of these committees will occur 
from time to time with President A. L. 





Shuman, now in the north, and the loose 


ends of hundreds of 





ered jn and whipped in 


ion and approval 





R. PERRY conducts in Eprtor & 

PUBLISHER each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be sent 
to the office of the president of the 











N.A.N.E., Star-Telegram, Ft. Worth, 
lex. 
While definite announcement has not 


been made as yet by any committee chair- 
man, tentative program plans revealed in 
letters to headquarters, indicate a pro- 
gram so thorough that there will not be 
an uninteresting minute during any of 
the sessions, 

Much interest is being manifested in 
the joint sessions between the association 
and the American Association of Adver- 
tising Agencies, the program of which 
will be under the direction of M. E. 
Foster of the Houston Chronicle. 

As the manager of the merchandising 
department of one of the largest metro- 
politan dailies puts it: 

“We suggest that both newspapers and 
advertising agents remember that the 
merchandising service which enthuses 
the advertiser’s sales force and helps it 
do a good selling job is a sure success 
and that any so-called service that lulls 
the advertiser to sleep by promising to 
do any considerable part of the work 
of the sales force for him is a menace to 

newspaper advertising. 

“It seems to us also that newspapers 
must remember that the era of secret re- 
bates, cut rates and other unfair competi- 
tion is past: that they must not encour- 
age requests for secret favors such as the 
printing of broadsides on the q. t. for one 
advertising agent unless they are willing 
to announce from the housetops that they 
will do likewise for every other adver- 
tiser.” . 


These are some of the things which 


are the cancer sores between the dis- 
trusting ones, and frank discussion in 


the past has paved a way to a future of 
better understanding. Right now the 
question of rates is arising and it is prob- 
able that it will crop out in either this 
session or the one with the agencies not 
members of the A. A, A, A. 

Frank Carroll of the Indianapolis News 
is chairman of this committee and will 
send out invitations shortly to every 
agency not a member to have a repre- 
sentative there if possible. This invi- 
tation would have gone out before, but 
because of the close proximity of the 
holidays, it was deemed best that the mat- 
ter be pressed later on. 

Agencies will have lots of questions to 
ask the newspapers, and they will have 
he answers and also questions. 

Still another question which is bound 
to come up and that is the old reliable 
“broadside” which in spite of the fact 


that flowers have been ordered and _ the 
chant sung, insists on being resurrected 
time and time again. Some agencies per 
sist in asking for this service, and 
N. A. N. E. members are granting it— 
that is, when the advertiser will pay the 
freight 


cies claim that it is invalu- 
the paper Pays the postage 


ill), while 





some 


news- 
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papers say it is useless, particularly in 
the larger cities. Others, including both 
advertisers and newspapers, feel that it 
is helpful. 

A thought along these lines is sug- 
gested in a letter received not long ago 
at headquarters in which this statement 
appears: 

“Now I call your attention to the fact 
that it is now tne general consensus of 
opinion that the old standby of the earlier 
days of merchandising—the broadside—is 
pretty ‘generally considered to have al- 
most no attention-attracting value in the 
big cities. Therefore to be worth only 
a small fraction of its cost. It is believed 
by many to be like the advance agent who 
precedes the salesman and tells the ad- 
vertising story, to make the sale more 
difficult instead of helping the salesman 
who calls later and take an 
order.” 


tries to 


Discussion of local display advertising, 
of which George M. Burbach, advertis- 
ing manager of the St. Louis Post-Dis- 
patch, will be chairman, will be another 
important session. Right now gne of the 
important thoughts among advertising 
managers is that of preventing short 
rates on local display advertising ac- 
counts. Many systems have been devised 
to prevent this, but every now and then 
the situation crops up and, as a mttter 
of fact, it has been called to the atten- 
tion of headquarters. One member of 
the association has volunteered to offer 
a splendid system for keeping in check 
this evil, and while no advance informa- 
tion is available, it seems that the plan 
is excellent and does all that is claimed 
for it, 

There is no question but that merchan- 
dising service, its evils, abuses and good 
points, will be interesting, particutarly in 
the hands of Chairman B, L. Chapman 
of the New York World. The associa- 
tion has taken a decided stand on this 
particularly vexing problem, and has 
been in a measure successful in eliminat- 
ing some things. There is still much 
more house-cleaning to be done, and it 
will be done, so long as the officers have 
the co-operation of its membership. The 
discussion is expected to bring out some 
interesting thoughts. . 

L. J. Boughner of The Chicago Daily 
News is chairman of the committee on 
classified advertising section of the pro- 
gram, and his part will be thoroughly 
taken up, both by himself, a speaker or 
two possibly, and then the intimate dis- 
cussion of mooted points. 


ok * « 
NEW YEAR'S resolution endorsed 
silently by all members of the 


N. A, N. E., its officers and directors, 
is that all non-members immediately get 
in touch with headquarters and enroll at 
once. A membership in N. A. N. E. does 
away with high cost reasons for swearing 
off smoking and dr—k—g, as the saving 
in dispositions and actual, cash will per- 
mit the new member to indulge to his 
heart’s content. The membership cam- 
paign, brushed aside during the holidays, 
is again in full swing. Vice-presidents 
are again calling on non-members in 
their states to sign on the dotted line, and 
the slogan “A thousand for Milwaukee” 
is as famous as the one time brew 


Birmingham News Rewards Inventor 

The Birmingham News 1921 loving 
cup was presented to R. S. Munger, no- 
ted inventor and cotton gin manufac- 
turer. Sunday. Mr. Munger was declared 
by the loving cup committee to have 
done more for the welfare of his city 
than any other one man in the year 1921. 


\ large crowd attended the presenta- 


. tion ceremony, which was held in a lo- 


cal church. 


EDISON CO. TO Stay 
22 SALES SCHOOLS 


Courses Will Concentrate on Linking 

Up Advertising and Selling Efforts 

—Newspaper Staffs Invited 
Especially to Attend 





The Edison . Company, of 
N. J., is about to try the experiment » 
conducting six-day schools jn alent 
ship for Edison phonograph salesmen 
twenty-two cities of the United Stats 
and Canada for the especial DUTpOs 
linking up more effectively advertise 
and selling efforts. Representatives 
other firms who desire to study & 
methods used will be permitted ne 
tend, especially the advertising staf + 
newspapers in cities where the cou 
will be given. / 


Orange 


William Maxwell, first  vice-presife 
of Thomas A, Edison, Inc. and an 
dent of Edison Phonographs, Ltd, ani 
whose direction these intensive traiig 
courses in selling are to be condyty 
says the step was prompted by a rein. 
tion that the best planned advertising 
campaigns are being robbed of their & 
fectiveness by the inferior sales technign 
of a large proportion of the men why 
function it is to overcome the least mai 
festation of indifference on the par ¢ 
the consumer. 

“Advertising is a potent force jn t 
effort of American business to strug 
through the birth pangs of the readjpe. 
ment,” said Mr. Maxwell, “but adm 
tising cannot be expected to do the whk 
job. In order to achieve a maximmé 
success the advertising man must ye 
adequate support from’ the salesmn 
Salesmanship is, in my opinion, failiagt 
do its share.” 

An unusual feature of the course wil 
be a training course in facial expression 
deportment and proper control of te 
voice in delivering a selling talk. Te 
schools are to be held at the followng 
points on the dates specified: 


Philadelphia— February 
Boston—February 20-25 


20-25. 


New York—February 27-March 4. 
Toronto-—March 6-11. 
Syracuse, N ’., February 27-March 4 


Cleveland— March 6-11. 
Detroit—March 13-18. 
Chicago—March 13-18. 
Indianapolis—March 20-25. 
Cincinnati—March 2 
Atlanta, Ga.—March 2 
Richmend. Va.—March - 
New Orleans, La.—April 3-8. 
Dallas, Tex.—April 3-8. 
Kansas City, Mo.—Aopril 10-15. 
St. Louis. Mo.—April 10-15. 
Des Moines, Ia.—April 17-22 
Minneapolis, Minn. - 
Winnipeg, Man.—April 24-28. 
Seattle, Wash.—May 2-6. 

San Francisco—May 9-13 
Utah—May 15-20 












Ogden, 


The school instructors will include Dy 
Benjamin W. Robinson of the Carney 
Institute of Technology ; Paul M. Suid 
field, a graduate of that school ; andi 
gene Lockhart, 


Tabloid and Pictures in Chicage 

The Chicago Herald-Examintt | 
January 18 instituted a 16-page @® 
magazine feature section as a pat an 
daily issue. The Chicago Tribune 
replaced the advertisements on its! 
page with a page of pictures a 
“News of the Day Through the Eye 
the Camera.” 


Arnold’s New Venture 
Life’s A. B. C.’s is the name 
new magazine that has made its! 
appearance in Fort Worth. Tom ™ 
Arnold, former city editor of the 
Worth Record, is general manages, § 
sociated with Don H. Biggers and U 
Cotton, artist and cartoonist, 1 
tively. 
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After a Year 


(of two afternoon newspapers in Birmingham) 


The people of Birmingham and Alabama are stronger 
for The News than ever before 


On January 21, 1921, a new afternoon newspaper was 
started in Birmingham. The usual result is a loss in circu- 
lation for the existing paper. 


In THIS case, however— 


The Net Paid Circulation of 


Che Birmingham News 


For the Week Ending January 21st Was 


1921 __ 1922 


Daily Daily Sunday 


58,277 58,060 61,943 65,758 


In other words, despite the fact that there were two after- 
noon newspapers in the field, during the past twelve 
months, and, notwithstanding the general depression, 


THE BIRMINGHAM NEWS showed 


A Gain of 3,666 Daily and 
7,698 Sunday 


This is one of the most remarkable demonstrations of public approval 
and reader-confidence in the history of American journalism. 





A Record of the Growth of The Birmingham News for the Past Nine Years: 
DAILY SUNDAY SUNDAY 
January, 1913 25,909 January, 1919 43,754 
January, 1915 34,298 January, 1921 ‘ 58,301 
January, 1917 34,934 37,137 January, 1922 65,758 
(WEEK ENDING JANUARY 21) 











° ._ MARBRIDGE BLDG., LYTTON BLDG., 
Kelly-Smith Company, Representatives, “New YORK,N.Y. | CHICAGO, ILL. 
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DISTRICT AND CLASSIFICATION ROUTES 
BOTH USED BY WANT AD SALESMEN 





District Organization Saves Wasted Time Between Calls, But 
Classification System Helps Esprit de Corps—A 
Successful Collection Method 





By C. L. PERKINS 


Executive Secretary Association of 


*O long as newspapers are published 

probably the problem of organizing 
classified salesmen will be argued. Shall 
they: be apportioned by geographical dis- 
tricts, each man covering all classifica- 
tions in that district; or by classifica- 
tions, each man specializing on an in- 
dustry. The first and obvious thought 
is to lay out the city geographically, It 
means more calls per day per man. 
What could be simpler? 

But, “for a salesman to get the best 
results he should specialize,” assert the 
supporters and defenders of the opposite 
method. Then he can discuss the ad- 
vertisers’ sales problems _ intelligently, 
they say. And the more intelligence 
which is focussed upon a business the 
more it advertises. ; 

It is probable that the more highly de- 
veloped the sales management, the more 
the trend towards the industrial rather 
than the geographic segregation, although 
this is by no means invariably the case, 
many particularly well-run papers ad- 
hering to the latter method. It is never- 
theless obvious that it will do a man no 
good to specialize upon an industry if 
he lacks the ability to capitalize his in- 
creased knowledge of it. He might as 
well cover a variety of lines if he is 
potentially capable of merely delivering 
a canvass about his paper and is unable 
to think far enough to link the paper’s 
qualifications with the prospect’s needs. 

The following data regarding methods 
now in vogue should prove of interest. 

The St. Paul Dispatch & Pioneer 
Press points out that the district ar- 
rangement prevents duplication of ef- 
fort in the same district by several men 
The majority of newspapers follow the 
district plan. 

The Omaha World-Hérald favors the 
classification plan, and the St. Louis 
Star favors it for the larger classifica- 
tions. such as automobiles, real estate. 
etc.. which opinion is shared in by the 
St. Louis Post-Dispatch, which keeps its 
district arrangement only for “copy 
chasiny.” . 

The Louisville Courier-Journal favors 
the district plan. although it has the 
handicap of not developing specific clas- 
sifications as fully as if the other plar 
were followed 

The Des Moines Register & Tribune 
believes that without doubt there is some 
benefit derived from having salesmen 
stick to permanent classifications, for 
then they are enabled to analyze condi- 
tions affecting their work, but on the 
other hand, there is a lot of lost motion 
and lost time in not having salesmen 
adhere to fixed territories. 

The Chicago Daily News has tried 
both plans and votes decidedly for hay 
ing the salesmen work for classifications 

The Atlanta Georgian points out that 
“Sf the salesmen are held responsible for 
certain classifications, they will have en 
thusiasm and interest in seeing that their 
particular classification make a good 
showing, whereas, if a salesman is work- 
ing by districts, while his work will show 
up in the departmental forms there will 
he no evidence of it in the columns of 
the paper.” 

The Baltimore Sun follows both plans, 
having some of its men work by classi 
fications and some by districts 

The Cleveland Plain Dealer points 
out that it may be argued that a man 


Newspaper C 


issified Advertising Managers 


working by districts receives selling 
practice in all classes of advertising. 
This same result can be obtained by 
periodical changes in classifications. 


* * * 
THE classified department of the 
Duluth Herald, of which P. J. 
Robinson is manager, recently sold the 
used car brokers of Duluth the idea of 
holding a mid-winter clearance sale. 
This sale was for three days, during 
which time all the dealers ran large clas- 
sified copy in the Herald. The idea not 
only produced several thousand lines of 
additional copy for the Herald but make 
sales for the dealers. 
* » * 


HE collection problem in classified 

differs entirely of course in relation 
to the particular classification to which 
the money is owed. A bill of several 
hundred dollars due from a real estate 
man is an entirely different proposition 
from a hundred small bills from lodging 
house proprieters totaling, perhaps, a 
hundred dollars. One is a case for a 
personal call if the mail fails to get ac- 
tion: the other has to be collected 
through some method which consumes 
less time. 

L. J. Boughner, Classified Manager of 
the Chicago Daily News, secured satis- 
factory results through utilizing his own 
force of salesmen. During the Summer 
vacation period the men were offered 
ommissions on overdue bills collected 
as follows: 6 per cent each if they col- 
lected $1,500 or more; 4 per cent if over 
$1,000. Esprit de corps was created by 
a group bonus whereby each day saved 
on the 30-day period set for the collec- 
tion of a certain fixed sum resulted in 
the distribution of $50 among the sales- 
men. The indirect value in establishing 
personal contact with some 15,000 cus- 
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INTERTYPE CORPORATION 


805 Terminal Bidg., Brooklyn, WN. Y. 
548 Rand-McNally Bidg., Chicago 
301 Glaslyn Bidg., Memphis 
301 Aronson Bidg., San Francisco 
Canadian Agents: 

Toronto Type Foundry Co., Ltd 
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tomers, most of whom were not, after 
all, “beats,” was incalculable. 

One of the most conspicuous figures in 
the collection field was of course Schryer 
of Detroit, who for years conducted a 
very successful correspondence school 
in which for $40 or $50 he sold instruc- 
tions covering the founding and opera- 
tion of a collection agency. Schryer, 
who was killed in an automobile accident 
in Honolulu, also contributed much to 
the development of the science of ad- 
vertising by testing his own keyed copy 
—by laboratory methods in the Uni- 
versities of Wisconsin, Michigan and 
then correlating the actual results. It 
was this man who definitely established 
the tremendous value of the coupon in 
advertising in which direct replies were 
desired. Whether or not it was from 
this source or from some other that the 
idea emanated, one classified manager 
cut his collection costs very substantially 
through the following very simple plan. 

After notifications from his accounting 
department had failed, it was the custom 
to assign the recalcitrant accounts to a 
professional collection agency which for 
20 per cent or 25 per cent proceeded to 
assail the debtor through the usual 
series of letters. A surprisingly large 
proportion paid upon the receipt of letter 
No. 1. It was the collection agency 
letter head which achieved the result. 
It looked grim and ominous: as though 
the creditor meant to get action no mat- 
ter what the cost. 


“This is fine for the collec 
reflected the classified mana 
collecting thousands in COMMissions .. 
a result of mailing a letter. ny 
shouldn't we mail the same letter 
stationery of our own?” . 

Whereupon he had letter heads pe; 
“The Sun Collection Agency” 
address other than that of the 
The letter was then multigraphas: 
mailed. The Sun Collection Ages 
Stationery proved to be quite 85 Poire 
as the genuine agency’s and the ma 
began to pour in with the result that 4 
money was secured at a cost of two x 
three per cent instead of having to bey 
the burden of the collection agency, x 
or 20 per cent split. . 


tion Agen” 
ger, “They 


Contest J. W. Dunphy Wil] 
Boston, Jan. 28.—Contest by Min 
relatives will be made of the will gf 
late James W. Dunphy,  well-laos 
Boston publisher and shipping 
which disposes of an estate estimate 4 
nearly $1,000,000. The claims of y 
heirs will be heard in Boston. Mr. Dy: 
phy was for years publisher of the Bog 
Advertiser and financially interests ; 

the Eastern Steamship Company, 


Bang’s Estate to Family 
John Kendrick Bangs, who dg 
Atlantic City recently, left his « 
estate, value undisclosed, to member 
his family. The testament will be py 
bated in York County, Me. 
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DAN A. CARROLL 
Eastern Representative 
150 Nassau Street 
New York 





Bakers’ Route List! 


HE kind of advice that newspaper advertising men are 

| able to give their manufacturing friends is always 
valuable, but never more so than when that advice } 
helps to get quick distribution in distant markets. | 


Advising them, for instance, to get a copy of the NEWS 
and AMERICAN Bakers’ Route Guide when about to work 
Baltimore, puts them on the right track at the very begit- 
This list is not only valuable to the man selling 
flour, yeast, raisins, shortening, etc., but also to the mant- 
facturer of baking utensils and baking machinery. 


Therefore, have your friends send their representatives t0 
us with a letter of introduction and we will supply them 
with this and any other Route Guide needed. 


This service is gratis whether the manufacturer is an advertiser or not: 
All that we ask is for a chance to come through with the rest of ow 
co-operation in the event that the distribution be supported by advertis- 
Combined circulation of the NEWS and AMERICAN, 
close to 180.000 daily and Sunday 


Rates cn 1000 line contract, 30c 


Sunday American Rotogravure, 35c per line flat. 


BALTIMORE NEWS 


Evening. Daily And Sunday. 


The Baltimore America 


Morning, Daily And Sunday. 


J. E. LUTZ a 
Western Represet 
First National Bank Bi 


L A Lnedeh Chicago 


ADVERTISING MANAGER 
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UNITED PRESS ASSOCIATIONS WORLD BUILDING NEWYORK NY 


| 
CONGRATULATIONS TO UNITED PRESS ON SPLENDID WAY IT COVERED WASHINGTON 
THEATRE DISASTER IN SATURDAY NIGHTS REPORT SUNDAY JOURNAL CARRIED 


GRAPHIC STORY OF DISASTER AND COMPREHENSIVE LIST OF VICTIMS FROM 


Se ee 


t WHICH FAVORABLE READER COMMENT HAS BEEN FORTHCOMING YOUR STORY ‘ : 
3 OUTGLASSED ANY OTHER PUBLISHED HERE 


DONALD STERLING MANAGING EDITOR OREGON JOURNAL. 











gin: The test of press association service is its efficiency in a news emergency. 


The remarkable beat scored by the United Press on the Knickerbocker 
is Theater disaster at Washington prompted dozens of congratulatory telegrams 


and letters from gratified United Press Sunday morning clients because: 
It was accurate and unexaggerated: 
It was first on the editor’s desk; 


It was graphic and complete. 


LNITED PRESS ASSOCIATIONS 
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GREAT DANGER SEEN IN roe Ev ing News ; _ Vie -president, W ilmington I very Evening; executive n ifcats m oF Iterat n of the presen 
rry \ lu white, Mani >» News- committee, Col Theodore Townsend, ; te hg oe le er Operating ins 
LABOR BILLS cate ecretary-treasurer, George [Everett C, Johnson, and Fred Usilton. publ r, the ager he advert 


and the Reneral oy 
. Hand ilanti Press Resolutions favoring agency com- - a " 
: : missions were adopted after a letter was 
N. Y. Publishers Urge Business Men to ° we Miers — van he a : lett Shee SHIFTS ON TORONTO: CLO 
: ; read from the American Association of 
Present United Front in Defeat- PROMOTION FOR JOYCE Advertising Agencies discussing agency : 
( sing Agencies discussing agency : ’ 
ing efforts to Nullify Meyer- remuneration, The resolutions follow: Financial News and City Staff; 
Martin Bill New Ad Manager of Washington Times = ‘“\Wuereas there has b ome discussio1 Rearranged 
egardin the  relatior between advertising 
Has Long Served at Capital erica Tana iat cae sabealoa An unusually large number of ¢ 
P “WHEREAS rec tl ( tructi are ( kine s 
las Deen appointed ad- k nee , modet1 ar ighly i <a — — place on the Tor 
is tisi of the Washington eloped organizatior rained men { Globe staff. W. J. Jeffers, r resident 
nizing for combined nas ; “4 Women, devotir ir time to and res é Re 
nizi m we n long service with t bai plant of Pa ising, and “i _— rr ma — has Tesigned 
aiberisias “de “WHEREAS we know from experier vecome financial editor of the Tym 
iture designed to ex- partments of such rot, some et alue to it , econ ! Saturday Night succeeding Nor 
: 340 o iia th eestor al constantly ie ated “epee ». tlarris, who has gone into the by 
; busingss. The Ottawa 


Dusiness organiza 


vspaper publishers and 


proposed leg islation 





Position wil! 
illed by F. C. Mears, for so 
ied DJ . Mears, ome tim g 
‘ C ; inuou service , oh ; ae 9 in 8 ee 
NCW or ity. . b ° 1. 4] : ite : f ' al ‘ Gosaeuns 
: . < Pe with the Times ment of rd it ry and commerce of . M. O. Hammond, financial editor 
objected to are Sen- . . vuntry, therefore ] I 
e 4 by 7 , under the owner- “RESO ie ye i aa tte d de Bd editor and will 1 
ate > introduc et iF anua : . ship of Hutchins, iation in ant < meeti \ mbled ¢ gn , take some new featur e work to streng4 
Mr. Lowman, and Assembly B ill No 00, : ca ais ED tA iis splendid work of the constructive advertis- and improve the paper. His place i 
M -] ouch- : e 3 iunsey, »yrispane ng agencies that nave been st é F a re : ‘ace 
. = d ——— and Hearst. Mr ter in increasing the demand for ir whit nancial aepartment 1s taken by A 
space and in safeguarding our business invest- Blue lately assistant edi : 
Joyce started inent; and be it further Ss Atenas | 7 editor 
; eR ec, cae ¢ 1 Financial Post 
with the Wash- Resotvep that we fully realize that thes« ‘ : 
highly developed advertising agencies enabl Ross Munro, news edit | 
ington Post as a , ublis! 1ers to offer to advertisers tr tined service . ‘ Se HOF, Who coy 
: 3 : 5 Rosert E, Joyce reporter at the which turns the whit space of publications int the Washington  (¢ onference — for 
prices and manutacturing c¢ nditions by Gan Covers successful and profitable avi rtising;” Globe 
1 1 oa : » - % e€ oxey s And be it further 
> hoto-engravers 1 ) 1S . . scum . -orresnonden a1 : 
pon Bose aoe oe | “ere a = \rmy marched on the Capital. He was ‘ResoLven that in our judgment the business Correspondent during the approady 
ontend als at 1e to-engraving : fa . relg s bet advertising agencies a mub- 6c] . _— . fe 
conten led al ? that u e pho ; * with the Washington Times from 1896 a bes a : — loeicl — + a = st sion of Parliament. <A. Dd. 0 
} wstry s on > sti e siness . ; , , ce “i - - rly dj ~ . os 
industry 1 vane vere ee ae ee to 1901. Going to the New York World growth of many years of successful and _satis- formerly city editor, continues a8 a 
\ > y ° » o.8 ) s onshi is >» > adj + y N fig y 
that would be effected. — oe for two years in a traveling position 8s tified aud ay comedic by J roy “ ae editor. W. R. Rutherford i 
Tv | ’ ~3-t4 Ww - 7 . 5 us é « > great and splendi . ’ 
The Publishers Association of New a MT me : eee centage nie ‘peng fren. ai o% “a the tek ‘graph editor’s desk to tk 
: . ° . with the circulation department, he re resul lat have been brought to the adver ae 
York City has issued the following state- 
ment giving the history of the legisla- 


z “ , tisers of Americ: nd be it further 5 > 
turned to Washington in October, 1906, " : se Sig Bhceg vB g _ general work and is succeeded | by Fi 
1 


“ReEsoLvep that we hereby emphatically go on 
tion a! the dangers of the pending 








introduced January 9 by Mr 
lin : 

The proposed legislation would nullity 
the Mevyer-Martin Law passed last year 
breaking the control of photo-engraving 





koes to Ottawa to act ass 


and joined the advertising staff of the record as being opposed to any fundamental Phillips, assistant city editor 
newly established Washington Herald. He 
was appointed advertising manager of the 





Re bang: les“ Herald in 1907 and remained in that posi You Can Alwa S C t 
_ 2, entitled ‘An Act to tion until 1911 when he rejoined the F y oun 
ssinees Tue or Times in the display advertising depart- m 
* amending Section 340 ment. 
ling ace an Besid s nis newspaper work in Wash- on Baltimore 
REN ington, Mr. Joyce has won_ political 
. vords, oes laurels in Maryland. He was the first 
sole e ahatew mayor of Mount Rainier, Md., and ruled 
it identical yi) tat community with an iron hand. After- Many a business man is coming to 
bearing introductory No.63and Wards ne was elected police magistrate realize how much it costs to sel 


justice of the peace of that com- ea : 
unity, which positions he has held for each new customer. The cost of 
vears. He holds court nights and selling is the great problem before 
contested at Sunday the sales manager of today. 


ught eres 
FAVORS AGENCY COMMISSIONS Experienced sales managers are choosing 
. THE SUN’S their territories carefull hese 
Del-Mar-Via Editors sa Present Sys- Average Net Paid going light on the cities that show 
tem—Shannahan Re-Elected Daily Circulation ponderance of floating population, 
Approval of the present method of for Dec: -imber concentrating their efforts on 
ii remunerating advertising agencies by ‘Morning and tories that promise contin 
Boos ams = commissions from publishers was voiced E vening) was 
uring the session.” — in a resolution passed by the Del-Mar- 216,317—City, Baltimore is one of the 
. Via Press Association at its annual 17 5,268 Sub munities in the country. 
1 etine ino » : ary 1 > o ‘ « “@ } > ectahl 
Michigan League of Home Shannahan of Easton, being returned to 
m] f 18 daily newspapers the presidency for his third term. Other 
s of the state, at its ficers named were: Vice-president, 
g elected the following of- rge Carter, Wilmington Journal; on , . | 
| C. A. French, Mon-  secretary-treasurer, William F. Metten The way to get at the Baltimore eam 
_ ; is to advertise in THE SUN. Our Met 
oe fe chandising Service Department will be 
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DGER SYNDICATE glad to help you, 


News and Feature Services 
Maintain Prestige — Create Circulation — Attract Advertising i RB | 
NEWS SERVICES ? hi o 
(Via leased wire or laid down in New York, Washington, Chicago, K \ ery t Mins n dal timore 

St. Louis, Dallas, Seattle, San Francisco or Los Angeles.) ; d 
PUBLIC LEDGER COMBINATION NEWS SERVICE. Rev dis es Aroun 
PUBLIC LEDGER FOREIGN NEWS SERVICE. 
PUBLIC LEDGER DOMESTIC SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE 
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FEATURE SERVICES 4 = “ap - a, 
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MIDGET FEATURES 


JOHN B. WOODWARD GUY 8s. OSBORN 
Times Bldg., New York Tribune Bldg., Chicago 
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Be age A v u's CO As unto Women,”” iren’s ; DAILA HUMAN . pe ” 
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The Comic with the Universal Appeal 








_ “Reg’lar Fellers” | 
. |. | 18 | 
F prints RED | “LL ‘ | Printed in Six Different | 


| 
DOLLARS! | BETCHA: Languages. 


Printed in Two 
Hemispheres 





Printed in Four Countries That | 


Speak Different Languages 


and 


Printed in Twenty-three Dif- 
ferent States of the Union 








The Reason Is Self-Evident—It Pulls 


Furnished in Matrix Form in Black and Three Colors, 
Black and Red, or Black Alone—Also as the First Page 
of a Printed Comic Section. 


HERALD-SUN SYNDICATE 280 Broadway, New York City 
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THE MARK SULLIVAN 
SERVICE DURING 1922 


Will Be of Special and 
Vital Significance to 
Newspaper Readers Because: 


The primaries will begin in some States as early as 
March and will continue through all the succeeding 
months until the general elections in November. 


Among the Senators whose seats will be contested 
either in primaries or elections or both will be: 


Senator Henry Cabot Lodge, Massachusetts. 
Senator Hiram Johnson, California. 

Senator Harry S. New, Indiana. 

Senator Atlee Pomerene, Ohio. 

Senator Frank Kellogg, Minnesota. 

Senator William M. Calder, New York. 
Senator Gilbert M. Hitchcock, Nebraska. 
Senator Joseph Frelinghuysen, New Jersey. 
Senator Frederick Hale, Maine. 

Senator Robert M. LaFollette, Wisconsin. 
Senator Porter J. McCumber, North Dakota. 
Senator James A. Reed, Missouri. 


and several others. 


In addition, the entire membership of the lower 
House of Congress will come up in these primaries 


and elections. 


Mark Sullivan will cover all elections and the more 
important ones from the spot for: 


NEW YORK EVENING POST 
DALLAS JOURNAL 
DETROIT JOURNAL 
INDIANAPOLIS STAR 
SPRINGFIELD UNION 


BOSTON HERALD 
PITTSBURGH LEADER 
LOUISVILLE TIMES 

SAN FRANCISCO BULLETIN 
PORTLAND OREGONIAN 


PHILADELPHIA NORTH AMERICAN 
AND ABOUT SIXTY LEADING NEWSPAPERS 


Your Territory May Be Open 
Wire Us for Full Particulars 


THE McCLURE NEWSPAPER 
SYNDICATE 


373 FOURTH AVENUE, NEW YORK 
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NELLIE BLY DEAD IN NEW YORK 





Gained Fame 30 Years Ago by Flying 
Trip Round World 

Nellie Bly, special writer on the New 
York Evening Journal, died January 27 
of pneumonia in New York City. Nel- 
lie Bly gained international fame 30 years 
ago by making a tour around the world 
in 72 days to prove that Jules Verne’s 
famous romance, “Around the World in 
Eighty Days,” could be matched in real- 
ity. 

She received her first newspaper ex- 
perience on the Pittsburgh Commercial 
Gazette, and it was the late Erasmus 
Wilson of the Gazette who gave her the 
pen name of Nellie Bly. In 1887, she 
camé to New York at his suggestion and 
joined the staff of the New York World. 
She attracted considerable attention by 
an expose of abuses existing in the In- 
sane Asylum at Blackwell’s Island. In 
order to gain first-hand data, she feigned 
insanity, and gained admission to the in- 
stitution. In 1895 she went to Chicago 
to continue her newspaper work and at 
a banquet met Robert L. Seaman, a mil- 


lionaire, whom she married. She was 
not quite 30 and he was 72, Fifteen 
years after their marriage, Mr. Seaman 


died and left his fortune to his wife. 
Mrs. Seaman immediately took charge 
of the management of the estate. 

Later she returned to the daily news- 
paper and was actively engaged in her 
profession at the time of her death. She 
was noted for her love of children, and 
was constantly caring for homeless ones. 


Obituary 
Joun J. Dopps, managing editor of the 
Brownsville (Pa.) Telegram, died on 


January 20 of pneumonia, after a brief 
illness. He was 60 years of age. 


A. L. Price, veteran newspaper man 
of the Sacramento Valley, died recently 
at his home in Anderson, Cal., aged 79 
years. He had been a newspaper man 
for the past 64 years in California in- 
terior towns and was on a two months’ 
vacation from his labors on the Anderson 
Valley News when death came. 


J. H. Duncan, editor and publisher of 
the Oroville (Cal.) Mercury, died in that 
city last week after an illness of three 
years. Dungan has been editor of the 
Mercury for the past ten years, 


WaLLace WILLIAMS, veteran newspa- 
per man of Fulton County, Mo., died in 
Fulton recently, aged 72 years. 


Frep S. Gore, pioneer newspaper man 
of DeSoto County, Fla., editing the first 
paper published in that county, some 
thirty years ago, died recently at Sara- 
sota. 


Henry C, BuNNELL, associate editor 
of the Newton (N. J.) Herald, died Janu- 
ary 30, aged 78 years. He was on the 
Herald 61 years, 


Joun DuNBAR PRINGLE, well known as 
a writer on sports and labor in Pitts- 
burgh newspapers, died January 30 of 
paralysis, aged 64 years. 


Horace KitcuHer, publisher and owner 
of the Coldwater (Mich.) Daily Re- 
porter, died January 27. He controlled 
the paper for more than 25 years, taking 
the management over at the time of the 
death of his father, S. B. Kitchel. He 
had been ill six days with pneumonia. 
He was 46 years old. 

ALEXANDER HAMILTON BROOKE, a vet- 
eran Philadelphia newspaper man, died 
last week in that city. Mr. Brooke had 
deem actively engaged in newspaper work 
since he was 21, having but recently re- 
ceived his 42d consecutive police card. 


Mr. Brooke was a sports writer oq 
Inquirer at the time of his death 
secretary of the Philadelphia 5 aa 
Writers’ Association. He was q 

of the Pen and Pencil Club and at yar 
ous times had worked on these pis, 
delphia papers—the Evening (aij Ste, 
Times, Press and North American ’ 


EUGENE RANDALL, 60 years old, § 
more than 40 years connected with Dj 
troit newspaper offices as telegraph Oper. 
ator, died last week after a short lle, 


Davin R. Murray, for Many year 
connected with the circulation dear, 
ment of the Detroit News, died 


: January 
23, after a short illness. ‘ 


Ropert W. SHOENER, aged 76, Said tp 
be the oldest active newspaper pressm 
died at Pottsville, Pa., after being ¢, 
gaged in the press trade for 52 Years og 
the Miners’ Journal. 

Frank L. Wricut, known as “jy, 
gles,” for the past two months a op. 
reader of the New Orleans States. dial 
there a few days ago of pneumonia, fe 
came to New Orleans last fall as ress 
agent of the Hagenbeck circus, & 
worked in various parts of the county 
especially on the Denver Republican, th 
Denver Post and the Kansas City Pog 
He received his sobriquet because of; 
column he conducted on the Denver 
publican. 


Jo V. Snyper, widely known Califong 
newspaperman, died in Grass Valk, 
Cal., recently, aged 48 years. He wy 
publisher of the Grass Valley (Cj 
Union at the time of his sudden death, 

WittiaM WHEELER, president of t 
Wheeler Advertising Company, Ne 
York, died this week, aged 82 years 

Ropert R. DearpeNn, who publish 
and edited the United States Review i 
54 years, died January 27 in Philadelpig 
He was 77 years 

Mrs. HeLten JANET Hercesneim 
mother of Joseph Hergesheimer, the wi 
known novelist and short story write, 
died on January 24 at Atlantic City 


CuaArtes P. Fox, owner and editor d 


the California Oil World, Los Anges 
died recently in Bakersfield, Cal, 
55 years. 

Joseph Murpny, aged 38, died a% 
days ago at San Francisco. He was 
known as a sports writer during & 
racing days at Emeryville, Cal. 

WILLIAM MCCLELLAN CUTTER, ome! 
the earliest figures in California 1 
paper history and first stenographic t 
porter in the California legislature, i 
recently in Marysville, Cal,, aged! 
years. Cutter started as a reporters 
the Sacramento Union in 1859, 

FRANK C. Roserts, editor of the la 

Seach (Cal.) Daily Telegram, died 
cently at a sanatorium there following 
prolonged illness. He was 65 years 


age. 
Jesse C. HuMmeLBAauGH, member 
the Rochester (N. Y.) Democrat 


Chronicle staff, and his mother, 4 
Clare Humelbaugh, died of pneum 
in Rochester, January 25. 


R. S. Barta, head of the U.S. 
ture Service Company, New York, § 
and killed himself in his office * 
ruary 1. 

California Veterans Dead 

SACRAMENTO, Cal., Jan. 28—Twe 
California's veteran newspapermen 
cently passed away after more 
half century with two of the @® 
publications of the state—Charles 
Higby, who published the Calaté 
Chronicle at Mokelumne Hill from 
late fifties until 1885, and Wa 


Penry, Sr., editor of the Jackson « 
dor Dispatch, from 1863 until his @ 
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wok people were actually “sold” on advertising during the recent 
five years than throughout the previous fifty. 


Many of them received the convincing, doubt removing, certainty 
assuring demonstration through the newspapers. 


When the people had to be sold on a sentiment, an idea, a policy, 
or a thing, all sorts of media were used, and no intelligent person has 
ever been greatly in doubt as to the effective and resultful leading part 
played by the newspapers. 


Today, as the great and massive public slowly arouses from its 
buying lethargy and shakes off its trading diffidence, the commercial 
and merchandising units begin oiling and tuning up their old and some- 
what rusty salesmanship machinery. Quickly they think of that 
powerful adjunct, advertising, which served so mightily and well in 
times of stress and emergency. 


When the problem is studied, three requirements at once assert 
themselves: First, selection of spot or section to permit concentrated 
and intensive work. Second, speed; these days definite and tangible 
results must do more than follow, they practically must accompany 
expenditure. Third, economy; not a penny may be wasted. The 
miracle of maximum result from minimum expenditure must be 
accomplished. 


The newspapers as advertising media meet these three require- 
ments amazingly well. All the business world knows it. 


We are the National Advertising Representatives of twenty pro- 
gressive newspapers in that many fine cities of the United States. 


We are equipped to lay before you a vast amount of up-to-the- 
minute information regarding the market opportunities and publicity 
advantages of those cities, wherever and whenever you say. 


THE JOHN BUDD COMPANY 


National Advertising Representatives of Newspapers 


Tribune Building Chemical Building Healey Building Examiner Building Title Insurance Building 
CHICAGO ST. LOUIS ATLANTA SAN FRANCISCO LOS ANGELES 


Securities Building 
SEATTLE 
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HOW DO YOU BURY YOUR “DEAD” 


HERE IS AN ALL-LINOTYPE AD 
It Needs No Ceremonious Funeral 





—_$— ¢ >—__— 
J ust dump it, that’s all. Body type, many of them, are models of efficiency These 
display type, borders, rules and slugs and economy. _ 
slide off into the dump cart and the How do you handle dead display §) New 
job is done. matter in your composing room? Do f-— 


ae piece o f Display — type you have it tied up untila compositor 
; can spare time, from productivework, 
to distribute it? Does all this display 


type lie idle while your compositor 


composition is killed it is dead. When. 





a change of copy comes in for a big 





display ad, the dead slugs are dumped 





have to pick sorts to set new matter? 





into the melting pot and the new ad 





If these conditions exist, you needa 





set from the metal. 





Display Linotype. In the shop thatis 





In the Display Linotype shop all completely Linotype-equipped, every 





7 is . . 
the material is available all the time man and every ounce of metal ar 





Type is never tied up in dead ads. 





producing every minute of the day, 





Every job is composed of clean, new A Display Linotype will simplif 
type, especially cast for that one par- your display composition. Any of 01 
ticular job. And a change of copy is agencies will be pleased to make 
set in one continuous operation by survey of your composing room al 
one operator. That’s the reason why —_ recommend the machine and equ 


Display Linotype shops, and there are 


















ment best suited to your needs. 





MERGENTHALER LINOTYPE COMPANY 


29 Ryerson Street, Brooklyn, N.Y. 








SAn Francisco, 646 Sacramento St. Cxicaco, 1100 So. Wabash Ave. New Oreans, 349 Baronne% 





CANADIAN LINoTyPE LimiTeED, 119 Adelaide Street, West, Toronto 
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These photographs were 
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VIRGINIA PRESS BODY 
ADMITS 11 MEMBERS 


Joint Session with Richmond Ad Club 
Features Midwinter Meeting— 
Oppose Law to Fine Editors 
for Certain News 


By Telegraph to Evitor & PUBLISHER) 


RicHMonD, Va., Jan. 31.—The fourth 
midwinter meeting of the Virginia Press 
Association closed tonight, following a 
joint meeting with the Richmond Adver- 
tising Club in the Auditorium of Mur- 
phy’s Hote!. Eighty-one editors were the 
guests of the Times-Dispatch at the din- 
ner, at which addresses were made by 
Charles N. Feidelson, editor of the Even- 
ing Dispatch; Clement S. Ucher, of the 
Southern Settlement and Development 
Organization, Baltimore, and W. B. 
Cridlin, secretary of the Virginia His- 
torical Pageant, which will be staged in 
this city next May. 

Eleven new members were admitted, 
bringing the membership to more than 
100, an increase of 65 in two years. Those 
admitted were H. F. Byrd, Winchester 
Star; J. S. Potts, Southern Progress; 
Thomas R. Harrison, South Hill Enter- 
prise; J. H. Gwathmey, Ashland Herald- 
Progress; H. P. Burnett, Independence 
Grayson Sun; F. W. Tyrus, Waverly 
Enterprise; R. J. N. Reid, Purellville 
Enterprise; David Hepburn, Virginia 
Voice; W. S. Campbell, Presbyterian of 
the South, Richmond; Edward V. 
Mitchell, Richmond Times-Dispatch; 
Thomas D. Bailie, Clarendon Chronicle. 

J. A. Whitman of the Wytheville En- 
terprise; Paul Scarborough, Tidewater 
News; R. E. Ham, Southwest Times, 
and E. C. Pelouze, Virginia-Carolina 
Motorist, were named on a committee to 
confer with a committee from the College 
of William and Mary, on placing a 
bronze tablet on the building occupying 
the site of the first printing office in Vir- 
ginia, at Williamsburg. The printing 
plant was established there by William 
Parks in 1730, and in 1736 he began the 
publication of the Virginia Gazette, the 
first newspaper in Virginia. { 

At Monday’s meeting Silas T. Leam- 
ing, president of the Richmond Advertis- 
ing Club, delivered an address on “Truth 
in Advertising,” and at night experts 
from the Chesapeake & Potomac Tele- 
phone Company of Virginia gave a 
demonstration of the inner workings of a 
telephone exchange. 

This afternoon Thomas W. McGlough- 
lin, special representative of the United 
Typothete of America, spoke on the cost 
system for the combined newspaper and 
job plant, and Robert S. Barrett, former 
president of the association, gave an il- 
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lustrated talk 
Graphic Arts.” 

During the two days’ meeting various 
members of the association spoke on the 
benefits of the midwinter meetings, and 
it was the consensus of opinion that two 
meetings a are worth the expense 
incurred 

Today resolutions were adopted protest- 
ing against the Smith bill in the House 
of Delegates, which measure provides a 
fine of not less than $1,000 and imprison- 
ment for not more than three years for 
the editor who permits the name of a 
woman victim of criminal assault to ap- 
pear in print. This was declared by 
various speakers to be a vicious bill and 
it will be bitterly fought 


on “Argentina and the 


year 


Thompson-Tribune Suit Hearings 

Hearings of New York State witnesses 
in the $500,000 libel suit of Mayor 
William Hale Thompson of Chicago 
against the Chicago Tribune began in 
New York City this week. The principal 
figure in the proceedings has been George 
Sylvester Viereck, former editor of 
fatherland. There are twenty-seven 
other persons on the list to be examined 
hefore Commissioner Thomas W. Henry 


Consolidation in Erie 
The Erie (Pa.) Morning Dispatch 
and the Evening Herald were con- 
solidated January 23 and now pub- 
lished’ as an evening paper under the 
name of the Dispatch-Herald. The 
publication of the Sunday Dispatch- 
Herald is not affected. All the papers 
are owned by the Record Publishing 
Company, of which Malcolm A. 

Yount is business manager. 





Add Machinery in Mt. Vernon 


The Mount Vernon (N. Y.) Daily 
Argus has ordered an eight-page section 
to be added to its present 32-page press, 
giving it a 40-page capacity, greater elas- 
ticity in press runs and facilities for 
printing color and tabloid sections. A 
new typesetting machine has also been 
added, bringing its battery to ten ma- 
chines. 


Hearst Bureau at Dublin 


The Hearst newspapers have organ- 
ized a bureau at Dublin, Ireland, in 
charge of Denis O’Connell, which is 
iling cables direct from the Irish capital. 


Mr. and Mrs. Daniels in N. Y. 
Josephus Daniels, publisher of the 
Raleigh (N. C.) News & Observer, and 
Mrs, Daniels the Hotel Astor, 
New York, for a ten-day visit 


are at 
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WOOD FLONGS 


the only dry mats made in the United States. 


superior in every particular to German dry mats 
are decidedly more uniform in thickness and shrinkage and produce 


tailing. 


print paper 


can afford to depend upor 


needed in its manufactur 


They 


The supply is guaranteed 


many times their 


CORPORATION 
NEW YORK 
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NEW SWEDISH NEWS AGENCY 


Offices Opened in New York for the 
Interchange of Information 


The American-Swedish News Ex- 
change, a new organization that has as 
its purpose the 
distribution of 
news from 
Sweden in the 
United States 
and the trans- 
mission of Amer- 
ican news to the 
press of Sweden, 
has opened 
offices in the 
Tribune  Build- 
ing, New York. 

Dr. Borje H. 
Brilioth, former- 
ly manager and 
now American correspondent of the 
Swedish Central Telegraph Agency, is 
in charge of the American office. It is 
stated that three hundred newspapers of 
Sweden have joined in supporting the 
new undertaking. It is stated that the 
sole object of the new organization is to 
transmit news of mutual interest to both 
countries, free from all propaganda. The 
initial cost of financing the undertaking 
is being taken care of by a fund raised 
publicly and a small contribution from 
the Swedish government, which wishes 
to establish closer, news relations with 
this country. 


Dre. B. H. Brinioim 


A. P. DIRECTORS NOMINATED 


Ten Candidates for Five Places—Two 
in Race for Town’s Seat 
The nominating committee of the Asso- 
ciated Press, meeting in Chicago Jan- 
uary 30, made the following nombina- 
tions to succeed the five directors whose 
terms expire in 1922 


Elbert H. Baker, Cleve : 
Dealer ; Charles Hopkins Cate Ph 
Courant; Powell Glass, L 
(Va.) Advance; Clark Howell Atlang 
Constitution; William J. Kline, Ame 
dam (N. Y.) Recorder; J. R Kees 
land, Oakland Tribune; Frank Teal 
Manchester (N. H.) Union; y : 
McClatchy, Sacramento Bee; E ne: 
Ray, St. Louis Globe-Democrat: 

A. Rook, Pittsburgh Dispatch’ 

By the rules of the committee at leay 
ten nominations were required, To gi 
the unexpired term of D. E. Town of 
the Louisville Herald, resigned, these 
two nominations were made: 

M. E. Foster, Houston (Tex, 
icle; Frank B. Shutts, Mian 
Herald. 

The election will be held at the » 
nual meeting of the Associated Press ig 
New York, April 25 and 26, 





News Printing 
Company 


Goshen, Ind., December 2, 197 
Mr. H. A. Luther, 
— American Accident Insurang 
0.5 
Chicago, Ill. 
Dear Sir: 

We have found the travel-accident 
policies of great assistance in building 
circulation, even in as small a com. 
munity as Goshen, 10,224 population 
We believe it is a sound method of 
building permanent circulation, for the 
class of people attracted by the policy 
are those to whom it is most valuable 
—and they remain subscribers to hold 
the policy. 

Respectfully, 
THE NEWS PRINTING 00. 


North American “Reader Service’ 
Insurance builds and holds 
circulation. 


Address R. H. GORE, Mgr. 


Newspaper Department 














Su nday Colored 


by the New York 


partment. 


Sapp Grow! 








Cicero Sapp is one year old. His 


Comic Page and 


Daily Comic Strip were brought out 


World last Febru 


ary and since then thirty-six news 
papers, including many of large 
circulation, have joined with the 
World in depicting the antics of the 
Sapps. Millions of people now fol 
low their rare domestic adventures. 
This truly successful comic is sold by 
the New York World Syndicate De 
And Just Wateh Cicero 
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“Highest Production per Unit 
Enjoyed by Any Paper— 
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The Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


OFFICE OF THE 
Business Manacer 


CHICAGO 
Jan. 14, 1922. 


The Goss Printing Press Co., 
1535 S$. Paulina St., 
Chicago, Ill. 


Dear Sirs: 


We have now had our new Goss press equipment in 
constant use for more than a year. At the end of this time, 
we find that your press equipment gives us better service than 
anything we've ever had+ Our complete daily edition which aver- 
aged last month more than 518,000 papers net, is regularly printed 
on your equipment oft five decuple or six octuple presses. So 
far as we know this is oy far the highest prcduction per unit 
enjoyed by any paper in the country. 


We are pleased to make this statement concerning 
the effectiveness of the equipment you installed for us, and to 
assure you that any prospective purchasers will be welcome to 
visit our plant and inspect the presses at any time. 


Sincerely yours, 


Oe Sia tcenneninennitnn 


Business Manager. 








NEW YORK 


LONDON 


THE GOSS PRINTING PRESS CO. 


CHICAGO 
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WEST VIRGINIA 


27th in Population, 
40th in Area 








Natural boundaries make it a “Mar- 
ket by Itself” with more Natural 
wealth than any other like area on 
the face of the earth. 


Not only mountains of coal and iron, 
oil and natural gas, but it has great 
deposits of granite, marble and sand- 


stone, 


Distribution of commodities is 
chiefly through these eleven trade 
centers that are also newspaper 
headquarters for the population of 
nearly 1,500,000 and boasts a great 
percentage (89.9) of native whites. 
Be a big advertiser in West Virginia 
at a minimum expenditure. 


rich farms and orchards, 
abundance of 
prosperous factories. 


water-power, and 








Bluefield 
tTelegraph ..... (M) 
Charleston 
*Gazette ....... (M) 
“GaRONAD 2.000000 (S) 
Clarksburg 
7Exponent ..(M&S) 
*Telegram ....... (E) 
"Telegram ....... (S) 
Fairmont 
*West Virginian (E) 
re (M) 
Huntington 
*Advertiser ..... (E) 
*Herald-Dispatch 
(M) 
*Herald-Dispatch 
(S) 


Circu- 
lation 


6,736 


17,692 
20,471 


8,198 
7,783 
9,666 


4,810 
6,016 


16,094 
12,768 


12,811 


Rate 
for 
5,000 
lines 


03 
635 
035 
03 
035 


035 


035 





Rate 
for 
Circu- 5,000 
lation lines 
Martinsburg 
TRE gcceccsee (E) 4,613 6 
Morgantown 
nr (E) 3,00 021 
Parkersburg ; 
eee (M) _ 5,338 02S 
RROD. coccsceccia (S) 6,288 025 
re (E) 6,059 024 
Wheeling 
*Intelligencer (M) 13,154 04 
eee err (E) 13,861 06 
ee ae (S) 18,328 .06 


+Government Statement, Oct. 1, 
1921. 

*A. B. C. Report, Oct. 1, 1921. 

+?Government Statement, April 1, 
1921. 





WASHINGTON—CITY OF DISTANT MAGNIFICENCgs 


Continued from Page 6 








phone the news to his friends by manual 
gesticulation as 
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There were times when solution of the roblems of China may have been in = pat forwar 
there was never any doubt about where her newspaper men stood on Soteetetna| 
Usually they said it with a smile—but 7 said it. ihe orig) 
right): Jabin Hsu, Shanghai Soy a Ridy when 
San Francisco Chung Sai Yat Pao; P “ ted ant 
Shun Pao. Second Row: J. D. Game ¢ 
Richard B. Lieu, Peking Daily N editor Of p 
i ioe merly was. 
\nother veteran was S. Uyeda, whelll 5... 


hunger for facts was never sated em 








Above we have, “ia row nr 
Y. Chien, Tienstin Social Welfare; T. Y, Wen, 
Chu, Shanghai Shun Pao; K. P. Wang. > Shangha 
Bush, Pekin Leader; Charles J. Fox, North © China Sur 
ews. 


late Glas 


well as by word of 


mouth, He devoted himself sedulously by the most lengthy communique. os 
to amplifying Jim Preston’s vast and Among the “hundred-per-cent” An - o ei 
curious knowledge of Chinese. icans perhaps the best known and @ — ¥ 

Perhaps the most alert of the extreme- of the most popular among the forg ode 7 
ly wideawake Japanese newspaper men correspondents was “Eddie” Hood dg we 
was the handsome and _ ever-smiling the Associated Press. Age could x ri doy 
Adachi Kinnosuke, of the New York wither him, nor custom stale his init heey 
World, whose intimate familiarity with variety. There was nothing in the Ste aay 
both English and Japanese placed him at Department's history that was hideg > ™4"* 


; , : ; these paym 
a marked advantage when that wonder- from him, and in his drain was & pay 


ful linguist, Professor Ichihashi, of the genesis of John Hay’s famous mesug - egg 
Leland Stanford, Jr., University, was in- to the Sultan of Morocco, “Perdica yey 
terpreting at high speed in the verbal alive or Raisuli dead,” which was me oo: 
game of battledore and_ shuttlecock effective than reams of diplomatic ow J os ¥ 

né trustee: 


which used to go on between Baron Kato respondence, In speaking of the Su 



























and the correspondents. Adachi was Department, none of the foreign c The one 
able to catch the questions and answers respondents will ever forget the extg§ Us ot J 
both coming and going, scoring, as it lence of the press arrangements gener: who was 
were, by direct and ricochet practice. (Continued on Page 37) Ssociate 
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The Italian newspaper men were overwhelmingly outnumbered by those es jou ow a me 

‘ashington from the other a att at v4 a islator 

lacked in numbers they made up i and appearance, no a bo » a 

afternoon or night. i. they are xy te right) Leonardo Vittet, “of L’Idea Nasional 4M educat 
Carlo Scarfoglio, of Temps of Ag Fe Luigi Barzini, of Corriere della 
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SCIENCE TRUSTEES 
4ND EDITORS NAMED 






intments End All But One of Suits 
jn Bay State Courts—Abbott 
Edits’ Monitor, Gilmore 
Other Papers 









jostox, Jan. 31.--The appointment of 
je three trustees of the Christian Science 
blishing Society closes all but the final 
4 in the litigation in the Christian 
sence Church which had its inception 
wore than two years ago in the dispute 
seeween the directors of the First Church 
{Christ Scientist, the Mother ( hurch in 
aston, and the trustees of the publish- 
ag society over their relative powers and 












* Crosby of the Supreme Court 
Fred M. Lamson of Marsh- 
of the vice-presidents of the Old 
tine Trust Company; William P. Mc- 
‘of Cambridge, and James E. Pat- 
of Boston and Harwich as trustees 
gill the Vacancies caused by the ousting 
d Herbert W. Eustace and Paul Harvey 
mi the previous removal of Lamont 
Rowlands. 

Mr. Lamson was suggested by both 
wrties. Mr. McKenzie, whose name was 













ubt teil oot forward by the directors, was one of 
atin ve original trustees appointed by Mrs. 
Lt fidy when the publishing society was 


bape qeated and for many years served as 
ditor of publications. Mr. Patton for- 
mely was.connected with the Pittsburgh 
whey Plate Glass Company and other large 








en corporations. 

The retiring trustees, Herbert W. 
Aue Eustace and Paul Harvey, will have to 
a a py over to the new trustees the money 
fore which they gave to the employees of the 
0, siety last November, amounting to 
dm aout $25,000. This sum includes $2,- 
wea 22) tid to John R. Watts, the busi- 
tid ness manager. Judge Crosby holds that 
bey these payments of three months’ salary to 
oh ath of the employees was in the nature 
ae ofagift and were not authorized by the 
; pa: trust deed of 1898. : 
niga th all other respects the accounts of 
» Suef Ut trustees are allowed. 


m ti The one remaining issue relates to the 
ent satus of John V. Dittemore, a director, 
ener: who was shorn of his authority by his 
associates on the board. His case is still 
pending hefore a special master 
The board of directors of the Christian 
Stence Church, acting under the manual, 
appointed Willis J. Abbot editor of 
Christian Science Monitor, and Al- 
Field Gilmore editor-in-chief of the 
Christian Science periodicals. Both 
ve been accepted by the new board 
tees. 
» Abbott is a native of Connecticut, 
te of the University of Michi- 
pand has been all his life in jour- 
ic and literary work. He served for 
my years as a Washington corre- 
Sfondent, was an editorial writer on the 
York Sun, and has been editor-in- 
of prominent morning newspapers in 
and New York. He is the author 
ofa tumber of volumes, mostly of biog- 
and history, and his writings on 
| € United States Navy have been adopted 
the Navy department for use on the 
es and in the Naval College at An- 
is. He is a contributor to most of 
@ Magazines and was a regular writer 
the Outlook, of which his uncle, Dr. 
n Abbott, is editor 
t Gilmore was born of New Eng- 
Parents and educated in the schools 
0 Maine and at Bates College, of the 
governing board 










of which he has long 
. @member. He has served as a leg- 
Wlator, and has long been prominent as 
M1 educator, and f 
Raged in the busin 










or many years was: en- 
ess of educational pub- 





lication in New York City, in addition to 
which he is a writer and lecturer on 
nature subjects, and author of several 
books. 


STATE SERVICE SURVEY 
BY MAINE DAILIES 


“What Can Daily Papers Do to Raise 
Population and Prosperity of State ?”’ 
Is Question — Flynt Again 
President 


Lewiston, Me., Jan. 28.—The Maine 
Daily Newspaper Association at its an- 
nual meeting here considered at length 
the question, “What can the daily news- 
papers do to increase the population and 
advance the prosperity ‘of Maine?” 

This resulted in the appointment of a 
committee to make a survey of the 
various activities now operating or 
about to operate in Maine and report at 
a meeting to be called. soon. It consists 
of Arthur G. Staples, managing editor 
of the Lewiston Journal, Frank B. 
Nichols, publisher of the Bath Daily 
Times, and M. R. Harrigan, business 
manager of the Bangor Commercial. 

There was a general agreement that 
the Legislature might be backed by the 
newspapers of the State in an appropri- 
ation of considerable amount to adver- 
tise the State, this money to be spent in 
publications outside of Maine. 

It also was agreed that the things es- 
sential to industrial progress are a help- 
ful attitude toward the railroads, im- 
provement of transportation and ex- 
tension of train service, fixation and 
stabilization of the publishers’ policies 
toward investors, advertising of unparal- 
leled attractions ~s a resort state, ete. 
\ll were enthusiastic for active publicity 
by the. Maine newspapers themselves for 
a stouter stand for Maine. 

Charles F, Flynt, publisher of the 
Augusta Kennebec Journal, was re- 
elected president; W. R. Reid, manager 
of the Bangor News, treasurer; and Wil- 
liam H. Dow, business manager of the 
Portland Evening Express, secretary. 
The next regular meeting will be held 
at Augusta, and the July meeting, at 
Bath. 


Editorial Board on N. Y. News 

The New York Daily News has es- 
tablished an editorial board to write 
editorials. James J. Montague, who has 
been writing the paper’s opinions, has 
left the paper, and the work is now in 
charge of A. N. Blossom, assistant man- 
aging editor, in charge; Philip Payne, 
city editor, and Leo E. McGivena, man- 
ager of publicity. Paul Williams, who 
has deen sent to Dublin, Ireland, for the 
Chicago Tribune and the New York 
News, was on the editorial board for a 
few days 


Prices Cut in St. Louis 

(By Telegraph to Evttor & PustisHer) 

St. Louis, Feb. 1.—Announcement was 
made Sunday of a reduction in price by 
St. Louis’ four daily newspapers from 10 
cents Sunday to 5 cents and 3 cents daily 
to 2 cents. The Globe-Democrat’s re- 
duction became effective at once. The 
Star’s and Times’ on Monday, and the 
Post-Dispatch’s today. 


Mack Going to Egypt 
Norman E. Mack, publisher of the 
Buffalo Times, is planning an extensive 
trip to Egypt and the Orient for the 
early Spring. 


Magazine Section in Springfield, II. 

The Springfield (Ill.) State Register 
has added a magazine section to its Sun- 
day editions. 
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GREAT DEARTH OF MATERIAL 


RESENT tendency is all in the direction of 

higher wages for editorial men of large ex- 

ecutive capacity and ability. Only the last 
week two prominent New York newspaper men 
asked Epitor & PUBLISHER to suggest the names of 
promising editorial executive material. 

The story in both instances “was the same. Pro- 
prietors desire to be relieved of pressing burdens and 
responsibility and want men about 36 years of age 
who are showing signs of leadership. One publisher 
told of a recent experience. He employed an up- 
state newspaper man who seemed to have it in him. 
He started him at $50 per week and in a very short 
time increased his salary voluntarily to $60 per week 
and within three months this man’s salary had 
been increased to $70 per week. Then along came 
the public utility people and offered $125 per 
week and the young man jumped to the free publicity 
job. He left the legitimate field for the publicity 
work as so many writers have done. 

Did the young man make a mistake? 

We think he did. Chances are he might be able 
to get the $125 per week the rest of his natural life, 
whereas in the legitimate field of journalism, he 
would have been in line for advancement and we be- 
lieve over a period of five or ten years he would 
be much better off in both peace of mind and in- 
come if he had stuck to the newspaper. 

Now we grant you that the experiences of the 
past are not by any means assurance or insurance of 
fair salary treatment in the future in the editorial 
rooms of newspapers, but the trend is undoubtedly 
to a higher standard of capacity and a much higher 
average compensation. Fact is the demand grows 
more insistent every day for men of large ability and 
there is a real dearth of such material. 

Proprietors also emphasize that old time loyalty 
and devotion is not so much in evidence these days. 
The story is told of a young college graduate who 
landed a job with one of the news associations at 
$32.50 per week. He worked a few weeks and quit 
because he was asked to work 12 hours on a Satur- 
day. He quit without giving any notice and im- 
mediately landed at $45 job in publicity work. 

Isn’t it strange that in the last twenty years the 
captains of industry have come to have a very high 
regard for the newspaper man and as a rule are 
paying 50 per cent. more than the nawspaper pays? 

Isn’t it also true that such men are putting things 
over at the expense of the newspaper’s good will and 
reader confidence and largely because the editorial 
workers as a whole feel that they are very greatly 
underpaid? 

Is it not true, moreover, that the only way to 
stop this thing is to place editorial wages on the 
level on which they belong and at the same time 
put up the bars against all free publicity, stories 
and handouts, and do away with group reporting 
which kills initiative and originality. 

These are the things that are the basis for all 
the charges that have been made against the American 
press in recent years; publishers must be dfert to 
the damage that the present evils are working to 
thé newspaper’s chief asset—reader goodwill and 
confidence, 


DRYGOODS ECONOMIST 
je ECONOMIST for January 21 di- 


rects attention to a brazen attempt by F. D. 
Dodge, secretary of the American Valuation 
Association, 304 Madison Avenue, New York City, 
to influence the editorial opinion of that distinguished 
leader of the trade press by inviting attention to the 
fact that more than 50 per cent of its advertisers are 
manufacturers interested in the enactment of a pro- 
tective tariff, “yet the publication is one of the bitter- 
est opponents of American valuation.” says Mr. 
Dodge ° 
“\Von’t you write the editor,” writes Mr. Dodge, in 
a letter bearing date of January 11th, sent to all the 
advertisers of the Drygoods Economist, “sending a 
copy of your letter to the advertising manager, telling 
him just how you feel regarding the stand of this 
magazine? We certainly feel that advertisers should 
be given some consideration. Some of our members 
have refused to renew their advertising contracts 


with Drygoods Economist because of the opposition 
taken to this bill which is so vital to American in- 
dustry.” 

This is a matter in which it seems all editors are 
vitally concerned. 

Drygoods Economist makes it clear that it believes 
i a protective tariff, but not in a prohibitive tariff 
when it says: 

“And we regard the American Valuation 
plan imposed on the Fordney Tariff as cer- 
tain to prove prohibitive in many cases.” 

There indeed is the crux of the matter—an honest 
belief entertained by an honest business paper and 
honestly expressed. 


THE WASHINGTON CRIME 


HE profession of journalism lost two valued 
members when the Knickerbocker Theatre 
collapsed in Washington last Saturday night. 

Both Lewis W. Strayer, of the Pittsburgh Dis- 
patch and Chauncey C. Brainerd, of the Brooklyn 
Eagle, were of the type that bring honor to any 
calling they select as their own, Both were noted 
for the keen understanding, rigid honesty and de- 
votion to duty. Both were personal journalists in 
the new sense of that expression, and that is why 
they found daily pleasure in their work at the na- 
tional capital—Brainerd was always in the story he 
wrote, and the same was true of Strayer. % 

Testimony to the high place these two men reached 
in their profession is found in the high esteem in 
which they were held by other members of the Wash- 
ington Corps. Strayer once held the office of presi- 
dent of the famous Gridiron Club and Brainerd was 
vice-president of the same organization at the time 
of his death. 

The newspaper business has likewise suffered a 
real loss in the death of Second Assistant Postmaster 
General E. H. Shaughnessy. He brought to the de- 
partment a keen business sense and a thorough un- 
derstanding of transportation that has made it pos- 
sible for him to very greatly improve the Railway 
Mail Service in the brief period in which he has 
held public office. 

The Knickerbocker Theatre disaster is one of the 
worst in recent years—-it is one of the gruesome 
crimes that should never have happened and it is 
an indictment of Congress which has shown its gen- 
eral incompetency by its failure to give Washington 
a building code that would protect its citizens, 





AN AMERICAN’S CREED 


Compiled by Cartes W. MILLER 
Vicksburg (Miss.) Herald 

I AM come a Light into the world, that who- 

‘oever believeth on Me should not abide in 
darkness. And if any man hear My words, 
and believe not, I judge him not: for I came 
not to judge the world, but to save the world. 
He that rejecteth Me, and receiveth not My 
words, hath One that judgeth him: the word 
that I have spoken, the Same shall judge him 
in the last day.—(St. John xii: 46-48.) I am 
the true vine, and My Father is the husband- 
man. Every branch in Me that beareth not 
fruit He taketh away: and every branch that 
beareth fruit, He purgeth it, that it may bring 
forth more fruit. Now ye are clean through 
the word which I have spoken unto you. Abide 
in Me, and I in you. As the branch cannot 
bear fruit of itself, except it abide in the vine; 
no more can ye, except ye abide in Me—(St. 
John xv: 1-4.) 
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NEWSPAPER PROFITS pctor F 
TEWSPAPER proprietors are discuss Chicago D 
culation and advertising rates, these e cris home due 
also newspaper profits. Opinion on é Ss foot 

mer seems to be unanimous for maintenanes . Ydville E 
present prices. Views on the latter subject are ms. Fqmercial ( 
and varied. “Is there any basic rulé to follow re his subje 

timating the profits that any given Property b ablems.” 
earn?” is the question frequently asked - 4 Finne 
Is every newspaper publishing property to tical samercial, , 
sidered separate and distinct from every other me dectric 
paper property-——a law unto itself? jelwville it 





One group of publishers assert that the only gidimd communiti¢ 
basis is to estimate 1922 profits on last year’s q : = to bu 
cash income on 15 per cent. basis—while other y d 
sist the only safe basis is 25 per cent on actual «i bratfor | 
receipts, For example, if a newspaper had ia — 
income last year of $100,000, then the profits for 11 fosephine 


should be estimated as 25 per cent. of that sun jouaty id 
$25,000, and the balance of $75,000 should he Merl ee 
pended under budget control system, So much forld defo 


raw material, department cost, etc. In this Way ex pemaation. 
penses are always under control ; Guarles Ho 

\rthur Brisbane on the other hand is quote jutford Cor 
advancing the theory that every publisher i qgmector of the 
titled to a profit of $6 per year per subscribe gama of Hat 
the inference is that last year Mr. Hearst's ¥j lie O. Bu 


York Evening Journal with a net paid average qjgims for ma 
culation in excess of 600,000 copies per day acti Wiliam W 
made more than $3,000,000 gross before federal ty (zen at I 
es, In this connection it may be helpful to mg ether in the 
the before-the-war theory of Mr. Charles M. Palmllfaton, has 
the recognized authority on newspaper values, Habeided “New 
demonstrated that newspaper profits by and st of court 
averaged about $1 per inhabitant, per annum, (gigers, comm 
that basis the newspapers of any given city woldiishsriptions 
jointly earn in net profits about that sum, buté 
war made many changes and to estimate on { 
basis now is mere speculation. Perhaps as goo 
guess as any would be $2 per inhabitant for if 
less 40 per cent. for federal taxes. 

One thing is certain—a 15 per cent. profit on@ 
receipts for any given year is a very close, con 
tive, narrow margin upon which to operate | 








leaves little for reserves and does not adequatd h dvd 
d Heth Rec 

‘ompensate for the tremendous hazards assume @. . ag 
x ona 






the conduct of a militant newspaper 
pnt. 


i Robert ML 
THE INTERNATIONAL YEAR BOOK van of the 


PPRECIATION of the Year Book is gegihospital in 
erous, wide spread and, of course, most gai ickson S. 


















ifying. Demand for it is unprecedented. SofRemer of th 

ply is limited. Strange as it may seem, the truth home in | 

the Year Book was not made to sell; it was produ sy 

‘ ‘ : : sme itederick | 

solely with one idea in mind and that was the of the 
of x c ‘ om " m . . ~ = 

helpful service to our happy family of readen = 


The outstanding service features are undoubttl] 


the personnel lists, literary market, recapitulation @ Pt 
circulation and rate data, advertising lineage; age frank = G. 
representatives, space buyers, special representatit praah (Gi 
and newspaper circulations and rates in Unit York. 
States, Canada, England, Ireland, Scotland, Wisgg 4 C. Wei 
Cuba, Mexico, China and Japan. pith Her 
The personnel list contains the names of member of 
15,000 newspaper executives, or rather, the 4 e Americar 
tive personnel of over two thousand daily newspafé Duluth. 
The graph visualizing seasonal fluctuations of IM Harry B. 
vertising lineage with one hundred and nine @ London ( 
newspapers in twenty-three cities from 1914 to i members 
inclusive is a feature of extraordinary merit dvanis Clut 
Advertising rate summary and basic data presgmietern Ont 


ed on pages 39 and 40 contain material of great OHS Harry T, | 
parative value for a couple of dozen special arte™iibsmtch-Pio 
For example, the joint rate per line of newspape™ithere he ur 
morning, evening and Sunday, _ increased fs Howard K 
$125.72 on November 15, 1920, to $130.30 on Mi, x... 
vember 15, 1921, whereas the analysis on mili Porida 
line basis shows that the average rate perf Tine 9 WAB 
million actually decreased over two per cent. a i Lethbe 
the year. a i - 
The growth of the Year Book idea the pat ™ knvet by 

years has been really remarkable. But it does * net yt 
to us upon reflection that we have sacrific ” he fr ¢ 
current news in the larger interest. We are ho Rerald, whe 






. e > > , iV i . 

to evolve some plan whereby we can ae a, pictur 
bigger and better reference book for use in IOP R... and it 
: tee Gel ry 

all the news of the field E the prog 


paper, 
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PERSONALS 


_— 


“qcTOR F. LAWSON, publisher of 
I siego Daily News, is confined to 














Cre home due to a strained ligament in 
ad. foot. 

* “Hl viville E. Stone addressed the 
ce " 


-gmercial Club of Chicago, January 
tis subject being “Some of Our 
shoul lems.” 

“Bc A. Finnegan, owner of the Buffalo 
€ tin ‘samercial, has abandoned his plans for 
jp detric road between Buffalo and 
ualsville, it is reported, due to failure 
y sige ommunities along the proposed right 
atu way to buy stock and bonds. 

Sl Qadford Merrill, general manager 
cas ithe Hearst newspapers, and Mrs. 
HB iephine H. Bissell were married 
r | mary 24 at Great Neck, N. Y. Mr. 


UN yell was with the New York 
i Word before joining the Hearst 
ch il -ranization. 

aya 





















Gurles Hopkins Clark, editor of the 
jgtord Courant, has been elected a 
eetor of the Travelers Insurance Com- 
sy of Hartford succeeding the late 
ie O. Burr, editor of the Hartford 
Tes for many years. 

Wiliam W. Loomis, publisher of the 
fin at LaGrange, Ill., a leading 
ier in the National Editorial Asso- 
ion, has just issued a new volume 
nied “Newspaper Law.” It is a di- 
of court decisions covering news- 
vers, commercial and legal advertising, 
feriptions and circulation, prices and 
nes. lotteries, libel, contempt, privacy, 
mpright, liberty of the press, postal 
sss and regulations. 

££. Faville, editor of the Western 
wmet, has returned to his home in 
iiand, Ore., after a visit to New 
otk. 

lonard Withington, editor of the Fort 
Mirth Record, who has been in New 
Mek on a business trip, has returned 
int. 

Whert M. Collins, chief of the London 
au of the Associated Press, is ill in 
gH hospital in London. 

GM iickson S. Elliott, assistant general 
st wager of the Associated Press, is ill at 
ruth HB tome in Brooklyn, of influenza. 


7" Frederick Roy Martin, general man- 
«lie: of the Associated Press, attended 
par amual winter frolic of the Provi- 
meee (R, I.) Journal, January 24. 
=e frank G. Bell, publisher of the 
nad Samah (Ga.) News, is a visitor in 
United York. 


Wisi AC. Weiss, former publisher of the 
bith Herald, was recently elected 
mmber of the board of directors of 
American Exchange National Bank 
t Duluth. 
lary B. Muir, managing director of 
london (Ont.) Advertiser, addressed 
members of the local branch of the 
bvanis Club last week on plans to boost 
Nstern Ontario. 
larry T. Black, editor of the St. Paul 
Msmtch-Pioneer Press, is in hospital, 
mete he underwent an operation. 
Howard Kahn, editor of the St. Paul 
ily News, is taking a vacation in 
Porida 
W.A. Buchanan, managing director of 
e Lethbridge (Alta.) Herald and 
mer M. P., was recently tendered a 
Muet by the staff of the Herald. The 
eMuet program contained a facsimile 
the first page of the first edition of the 
trad, which appeared on December 11, 
Mi, pictures of the first home of the 
wr and its present quarters, a portrait 
‘the proprietor and a history of the 


Paper, 
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Glenn Babb, news editor of the Japan 
Advertiser ° and Philadelphia Public 
Ledger correspondent in Tokio, will go 
to America early in February for a four- 
months leave of absence. Babb has be- 
come especially well known throughout 
the United States for his articles on 
Japanese and American naval construc- 
tion, a subject on which he is an au- 
thority. A part of his vacation will be 
spent at his home in Columbia, Mo., and 
he will visit also New York, Philadelphia 
and Washington. He is expected to re- 
turn to Japan in June. 


J. M. Elson, for several years propri- 
etor and editor of the St. Catharines 
(Ont.) Journal, and latterly a free lance 
writer in Toronto, has been appointed 
editor of the Canadian Farmer, published 
by H. Gagnier, Limited. 

W. C. Jarnagin, managing editor of 
the Des Moines Capital, and his brother, 
Roy A. Jarnagin, who has been publish- 
ing the Storm Lake (Ia.) Register, have 
bought the Storm Lake Pilot-Tribune 
from Charles H. J. Mitchell. Roy Jar- 
nagin becomes its active publisher while 
W. C. Jarnagin remains as managing edi- 
tor of the Capital. Mr. Mitchell becomes 
identified with Eugene and John H. Kelly 
of the Sioux City Tribune in the, publi- 
cation of the Sioux Falls Press, as busi- 
manager of the Press. Dennis 
O’Leary, who has been connected with 
the Sioux City Tribune, becomes editor 
of the Press. E, L, C. White, publisher 
of the Spencer (la.) News-Herald, has 
taken over Roy Jarnagin’s interest in the 
Storm Lake Register and will be pub- 
lisher of both papers é 


ness 


Dante M. Pierce, publisher of the lowa 
Hiomestead at Des Moines, bought the 
Atlantic News-Telegraph, a daily, last 
August from Chase Brothers, who had 
been publishing it for years. He paid 
$35,000 for the plant. Last week he sold 
it back to the Chase Brothers for $75,000 

Col. Carle Abrams, business manager 
of the Salem (Ore.) Statesman, George 
Putnam, editor and publisher of the 
Salem Capital Journal, and Mike Rea- 
gan, editor and publisher of the Albany 
(Ore.) Herald, were three newspaper 
men interviewed in Portland one recent 
day by Fred Lockley, assistant publisher 
of the Oregon Journal and writer of 
“Random Observations Ahout Town” for 
that paper. 

Mrs. Martin Egan, wife of the former 
war correspondent and known to news- 
paper and magazine readers as Eleanor 
franklin Egan, sailed from New York 
this week for Russia, where she will 
study the economic condition of women. 
She has been a member of the advisory 
committee of the American arms confer- 
ence delegation. 

Mrs. W. B. Haldeman, wife oi the 
former editor of the Louisville Times, is 
spending some time in Fort Myers, Fla, 
Gen. and Mrs. Haldeman arrived re- 
cently at their home at Naples, Fort 
Myers. The removal to Fort Myers 
followed because Mrs. Haldeman’s health 
has not been good. 

\lonzo L. Waters, editor of the Me 
dina (N. Y.) Journal, stands third on 
the list of candidates for appointment as 
postmaster of Medina, and has an excel- 
lent chance to receive the appointment, 
according to dispatches from Washington 


Henry \WV. Nevinson, special corre- 
spondent in the United States for the 
Manchester (England) Guardian, is 


scheduled to deliver several lectures on 
foreign affairs before the Civic Forum 


in New York during February and 
March. 

M. L. Snyder, editor of the \da 
(Ohio) Herald, is recovering from a 


recent operation for appendicitis, 


G. W. C. Perry, publisher of the 





for February 4, 1922 





FOLKS WORTH KNOWING 














YEORGE M. BURBACH, advertising 
manager of the St. Louis Post-Dis- 
patch, recently was elected a director of 
the Pulitzer Pub- 
lishing Company, 
publisher of that 
paper as a fur- 
ther recognition 
of the valuable 
services he 
has rendered 
that  organizd- 
tion. All other 
officers were re- 
elected, 
March 4 will 
mark the twenty- 


Georce M. itt 


RBACH 


second year of 
Mr.  Burbach’s 
entry into the newspaper field. He 
began as an office boy with the 
old St. Louis Republic in 1900. and 


became successively counter clerk, ad- 
vertising solicitor and foreign  rep- 
resentative with headquarters in Chicago. 
He left the Republic in 1912 to 
take charge of the foreign advertising 
of the five Munsey newspapers, with 
headquarters in New York. In 1914, 
Mr. Burbach returned to St. Louis as 
advertising manager of the Post-Dis- 
patch 

Mr. Burbach is a former secretary of 
the old Chicago Advertising Club, and 
has served as vice-president of the Ad- 
vertising Club of St. Louis, and is now 
a member of its executive committee. 
He is one of the organizers of the Na- 
tional Association of Newspaper Ex- 
ecutives and its predecessor, the News 
paper Department of the Associated Ad- 
vertising Clubs of the World. 


Chillicothe (Ohio) Scioto Gazette, has 
en appointed by Governor Davis as 


State superintendent of pardons and 
paroles. 
J. Lyle Kinmonth, publisher of the 


Asbury Park (N. J.) Press, is busy as 
district governor of the Third District 
of the International Association of Ro- 
tary Clubs making arrangements for 
the thirteenth annual Rotary convention 
at Los Angeles June 5-9. 

Mr. and Mrs. W. H. Craig of Nobles- 
ville, Ind., are in Orlando, Fla., visiting 


3 


their son-in-law, W. C. Essington, busi- 
ness manager of the Orlando Morning 
Sentinel. 


T. E. Fitzgerald, editor of the Day- 
tona (Fla.) News, celebrated his 21st 
anniversary as a Florida newspaper man 
last week and was honored by his staff 
with a special edition, which included a 
letter from President Harding. Major 
Quimby Melton of Jacksonville, presi- 
dent of the Associated Dailies of Florida. 
on behalf of the association presented 
Mr, Fitzgerald with a handsome office 
chair and lamp. 
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Frank Francis, editor of the Ogden 
(Utah) Standard-Examiner, has been 
elected chairman of the executive com- 
mittee for the Woodrow Wilson founda- 
tion fund movement in Ogden 


IN THE EDITORIAL ROOMS 


— W. MARTIN, former State 
Senator and at one time editor and 
publisher of the North Attleboro ( Mass.) 
Chronicle, has been appointed executive 
secretary of the Republican State Com- 
mittee of Massachusetts, succeeding Ben- 
jamin F. Felt, one-time member of the 


Worcester (Mass.) Telegram editorial 
staff. 

James F. Donalson, formerly of the 
Norfolk (Va.) Ledger-Despatch, has 


joined the staff of the Roanoke World- 
News. William J. Robertson has left the 
World-News to take a desk job with the 
Richmond News-Leader. P. A. Car- 
michael, who has been with the Winston- 
Salem (N. C.) Sentinel, has joined the 
World-News. Paul Huffham, of the Nor- 
folk Virginian-Pilot, is now on the 
Roanoke Times. W. C. Stouffer has 
been made a column conductor for the 
World-News. S. M. Brunson, formerly 
of the Greenville (S. C.) News, has re- 
joined the Roanoke Times as city editor. 

E. M. Daugherty, formerly of the Los 
Angeles Examiner editorial staff, has 
been appointed corporation commissioner 
of the State of California. 


G. D. Beason is now founding a new 
national religious publication at Wash- 


John Rogan, a member of the New 
York American’s Brooklyn staff, was 
near death during the storm of Jan- 
uary 28-29, when the boat in which he 
was rowing off New York Harbor was 
caught in ice floes and carried twenty 
miles. He arrived home after drifting 
for 48 hours. 
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ington, called the Christian, to advocate 
a “new 4 s ty movement.” 

Dud the past three 
years executive 11 rge of activities ot 
the Manufacturers’ Association of Con 


returned to 


ted in Washing- 


ton wit rank G irpenter, who writes 

veekly f Q tter 1 ews 

ers 

(seo! H d, member 1 
the Be \ staff, and 
Miss | Brookline, Mass 
have 1 ga Mr. Holland is 

the g f family of 
newspa ( W be ik 
in r Boston Post 
Sunday s 

J.D. W signed as night editor 

the | s Ledge o 1 
} | d ide sla 

Herl I rewrite man on the 
St. Paul Pioneer Press Dispatch, is 


temporarily editorials for that 





paper on intern< al affairs 





Henry r, of the Spring- 
ield (Mas Union staff, and 
Miss Viola ivan were married 


recently. 

\. J. Carson, feature writer for the 
Duluth News-Tribune, has joined the 
staff of the Associated New 
York City 


Press in 


Harry Cohen, assistant telegraph editor 
of the Duluth Herald, and Mattye Cohen 
f that city were married recently. 

Thor Olson has been made automobile 
editor of the Duluth Herald. 

William formerly of the Buf- 
falo Times staff, is now writing sports 
for the Buffalo News 

Howard White has returned to the city 
staff of the Buffalo Commercial. 


Harris 





Morris O’Brien has left the Buffalo 


Editor 


& Publisher 









Times staff and is now with the Buffalo 
News 
Ben Davis, forme py reader of the 
alo Times, is now member of the 
J xpress sta 
Ge kK Aud € ly manag 
ig ¢ inquirer, 
w doing vw n New York 
r | ng ered from injuries to 
S kK ‘ while cranking a 
4utom 


Albert E. Dale, who has been on the 
staff of the Syracuse (N. Y.) Herald 





past two years, is covering the capitol 

s legislative correspondent for the New 
York Evening Mail 

Murray Powers has been named as 


(Ohio) correspondent of the 


Springfield Morning Sun, succeeding 
Robert French, who joined the staff of 
he Columbus (Ohio) Dispatch. 


Leon C editor of the 
Birmingham Age-Herald and well known 
Birmingham 


Bradley, former 
man, has been 
appointed publicity director of the million 
dollar Auburn” campaign, 
conducted in behalf of 
Alabama Polytechnic Institute at Auburn, 
\la. 

Donald M. 


newspaper 


“Greater 
which is to be 


Stock, for several years 


connected with the Hanover (Pa.) Rec- 
ord-Herald, has become news editor of 
the Gettysburg (Pa.) Times 

R. L. Tennis of Buffalo, N. Y., former 


Press 


Paul, stopped in 


\ssociated correspondent in St. 


the latter city a few 


days en route for Mexico City on busi- 
ness. 

William B. McCormick, former art 
critic ef the New York Evening Mail 


and of the old New York Press, is now 
on the editorial staff of the International 
Studio, New York. He retains his con- 
nection with the literary staff of the New 


York Herald. 
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W. G. Bowdoin, art critic of the New 
York | vening World, is the owner of 
ve Javanese Marionettes being shown 
it the Arden Galleries Exhibition in New 
York 


Conkle, J. P. 
Frank Ed- 
staff of the 
at the same 


week due to illness 


Hugh Baillie, Edward 


Burkhardt, Gus Oehm and 
dy, all of the New York 
United Press, 


time this 


I. A. Flemming, financial editor of the 
Washington Star, I 
' ' 


were off duty 


accompanied by his 
Mrs. R. S. Flemming, 
arrived in Melbourne some days ago and 
they are 


iter-in-law, 





located for the remainder of 


the sea 

Will H. Stevens, formerly editor of the 
Moore Haven (Fla.) Times, has become 
associate and exchange editor of the 
Winter Park (Fla.) Post, a Republican 
daily to he started shortly. 


\rthur K. Purington, city editor of the 
Bath (Me.) Times, has pneumonia 


W. E. Adair has resigned as telegraph 
editor and editorial writer on the Liv- 
ingston (Mont.) Daily Enterprise, and 
has become editor of the York (Neb.) 
Daily News-Times. 


McKinnon has resigned from 
the Missoula Daily Missoulian staff to 
become telegraph editor of the Living- 
ston (Mont.) Daily Enterprise. 


Eugene 


Copeland C. Burg, formerly secretary 
of the Mcntana Mining Association at 
Helena, is now city editor of the Liv- 
ingston (Mont.) Daily Enterprise. 

Ralph D. Casey, rewrite man on the 
Seattle Post-Intelligencer, and Edwin H. 
Badger, publicity officer of the Adjutant 
General's office, National Guard of Wash- 
ington, have joined the publicity staff of 
the Seattle Chamber of Commerce. 

Everhardt Armstrong, dramatic and 
musical critic of the Seattle Post-Intel- 


ligencer, will spend a week in Ney y, 


and Philadelphia early in February 


Robert W. Bender, recently appoint 


manager of University of Wash 


publications, and Miss Helen Troy 





graduates of the University of Washine 


ton schooj of journalism, were m 
in Everett, Wash., January 20, 


Lee Dimond, formerly of the Cyhe 


bus (Ohio) Dispatch staff, 


assumed ¢ 
Athens 


city desk of the 
senger February 1 

\lbert Hirst, who has been eo 
for the last two years with the 


ak 
latT 






(Ohio) ix 





department of the Fairchild publicaje 


has resigned, and is now display ag: 
tising manager of Supply & Demay 
national journal of 


ties, New York 


DUSINeSS Opporty 


William Chapman, employed in the 


vertising department of the New Or 


Times-Picayune, has received two 3 


medals 
with the British army in Fy 
The latest decorations awarded 


tional 
V ices 





the War Medal and the Victory Meg 
Previously, he had been awarded : 


Distinguished Conduct 
Militaire, the Mons Star and the (; 
de Guerre Mr. Chapman was 
and wounded several times. 


Hill has 





Elmer 


time to trade 

N. A. Noyes, formerly in Philadey 
for the United Press, is now on the 3 
falo Commercial staff. 


\. E. McDonald, chief of the Buk 


publications. 


in recognition of his « 


Medal, Meds 


resigned as fei 
editor of the Buffalo News to giv} 


Evening News copy desk, has joined # 


Associated Press at Newark, N. J. 
Morris O’Brien, formerly of the? 
falo Times, is now feature editor of 
Buffalo News. 
Leo J. Hagerty has been appointed 
sociate cditor of the Buffalo Comme 
(Continued on page 32) 
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HARRY R. FISHER 
Mallers Bldg. 
CHICAGO 


performs this function 


It is built to fit the town 
To hold reader interest 


To create reader confidence 


Constructive, liberal work for Joliet, Illinois, 


News Policy 


Your Strongest Salesman 


In a town is the newspaper that goes direct to the home 


In Joliet the Joliet Times 


Complete—Concise—Human 


Sunday Paper 


ROTOGRAVURE SECTION—Music—Art 


—Amusements—F our Page Color Comic Sec- 


tion—Feature Pages 


These features go to make THE TIMES your 


strongest Salesman in Joliet 


Circulation 


Afternoon home delivery 





NATIONAL REPRESENTATIVES 


GEO. F., 


Republic Bldg. 
KANSAS CITY 


DILLON 


GEO. W. GIBBS 
130 West 42nd St. 
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CIRCULATION NEWS AND VIEWS 





MPLOYES of the mailing room of 
E the Springfield (Ohio) News were 
guests of the circulation manager, Eldon 
W. Mathews, at a banquet, a few days 
ago. Speakers at the affair pointed out 
to the guests that many prominent busi- 
ness leaders in the city were formerly 
employes of the News’ mailing room. 
The banquet, Mr. Mathews told the 
guests, “is given as a tribute to the un- 
tiring zeal on the part of the mailing 
room, without which the successful dis- 
tribution of the newspaper during the 
last year, would not have been possible. 
Mr. “Mathews later held a party for all 


N thei! of the News’ carriers at which they 
Orie were presented with a pound box of 
WO a candy. 
oe The South Bend (Ind.) Tribune, 
hina which several months ago separated its 
y Ves city and state circulation _departments, 
rded aim has returned to its original plan of 
Meuale operating them as one department. F. 
the Cri M. Hatch, who has been state circulation 
1S Qui manager, has been appointed general 
~'E manager of circulation. Mr. Hatch was 
: the Tribune’s first circulation manager 
S Kae in the early seventies and most of his 
 SNEMEE business life has been spent with the 
; Tribune. Neil Snyder, who has been 
uiladehi® in the circulation department for a long 
ithe BARE time, becomes assistant circulation 
manager. 
he But 
joined # Readers of the children’s page of the 
N. J. Fargo (N. D.) Courier-News are given 
t the Rime a chance to earn $3 and $2 cash prizes 
tor ofa with stories of “Adventures of a Watch” 
and “My Favorite Book.” 
pointed & The Okmulgee (Okla.) Daily Demo- 
“a crat concluded a 25-day circulation con- 
2) 


all 


ur 











test among its carriers a few days ago. 
Points were given on new one to three- 
month orders, on new orders paid in 
advance, on old subscriptions paid in 
advance, and on increases in routes. The 
carrier making the largest increase on his 
route received a special prize and others 
were awarded a watch, a ruby ring, and 
three turkeys. Cash commissions were 
paid to carriers whose gains did not 
put them among the prize-winners. 


The Lewiston (Me.) Daily Sun is 
conducting a prize contest among the 
carriers covering a period of seven 
weeks, in which they are giving away 
Prizes for increase orders. The prize 
winners are to be announced at the 
newsboys annual banquet. They have 
divided the newsboys up into three 
teams and there is a set of three prizes 
with each team. The first prize is a 
wool mackinaw, the second prize a set 
of boxing gloves, and the third prize a 
pair of moccasins. 


“The Storm” and “My 
Favorite Moving-Picture” are the top- 
ies for juvenile short story writers as- 
signed by the Fargo (N. D.) Courier- 
News in the latest contests it provides 
ee for. Cash prizes of $3 and $2 will be 

awarded. 


a ————— 


First Snow 


The Canton (Ohio) Daily News is 
publishing a unique four-page section in 
ts paper, entitled the Junior Daily News. 
The pages are regulation size and slip 
out of the regular paper. The supple- 
ment is published every Sunday. The 
matter is gathered and written by pupils 
ot Canton schools and covers news of 
school educational, literary, 
social and athletic, and boy scouts. Ad- 
vertisements of interest to bovs and girls 
are carried, such “banks, boy 
Scout suits, etc. A special campaign is 
being carried on by the circulation de- 
Partment urging the scholars to have 


activities, 





as savings 



















EVERY BUSINESS MAN A SUB- 
SCRIPTION AGENT 


A? a banquet given to his advertis- 

ers by Ola M. Levang, publisher 
of Levang’s Weekly at Lanesboro, 
Minn., H. C. Hotaling, field secretary 
of the National Editorial Association, 
gave an address on “Community 
Building and the Home Town News- 
paper,” in which he said: 

“Desired co-operation in the busi- 
ness world cannot be made fruitful 
and efficient when there is any linger- 
ing doubt as to loyalty and trust. If 
a dollar is kept in the community it 
may roll around to your door several 
times; but if sent out it will be a 
long time returning. 

“Today we have a co-operative jour- 
nalism marking the spirit of prog- 
ress, and it is not only by working as 
individuals but as a collective force 
that we can hope in this aggressive 
and competitive age to keep up with 
the procession. I would have every 
business man become an agent for the 
home paper interested in increasing 
its circulation. When a newcomer 
who has moved into the community 
comes into the store, ask him if he 
takes the home paper. Set forth its 
good features, ask him to subscribe, 
or even offer to take his subscription 
if necessary.” 











their parents subscribe for the News in 
order that they may receive the Junior. 
ach subscription must be for six 
months. Special prizes are offered for 
subscriptions, to be delivered by car- 
rier. No money is collected by the boy 
or girl scholars. 


The circulation department of the 
Portland (Ore.) Oregonian is putting 
out a unique circulation subscription 
blank. It is 8% by 19 inches and half 
of it is given up to the explanation of 
the prize offer, while the other half is 
marked off into three subscription 
blanks, using heavy red ink as a border, 
with notices on each one to cut on the 
red lines. The plan of the subscription 
blank circular was that the recipient was 
to send in his subscription and then give 
the other two subscription blanks to 
friends. 


The Spokane (Wash.) Chronicle is 
carrying on among its carriers and 
agents a savings account contest. The 
Chronicle promised te start ten savings 
accounts for the ten carriers or agents 
making the largest average increase in 
circulation. between October 1 and No- 
vember 30. Each carrier and agent who 
registered an average increase during 
this contest also received ten cents for 
each one averaged. The slogan of the 
contest was “The Sky’s the Limit.” The 
Chronicle also put these questions to its 
carriers: “What are the boundaries of 
your route?” “How many families live 
within those boundaries?” “How many 
subscribers have you?” “What percent- 
age of the total would that be?” “What 
are you doing to add to your list of 
subscribers ?” 


The San Francisco Chronicle has 
opened a subscription contest in which 
automobiles are to be given away. The 
first prize is a $$1',000 bungalow with 
$2.500 worth of furniture. 

The Worcester (Mass.) Telegram- 
Gazette was host to 350 newsboys re- 
cently being guests at a theatre where 
me of the features shown was the film 
showing “The making of The Tele- 
gram.” The gathering also served to 


introduce the circulation manager H. M. 
Wheeler to the boys. 





More display 
type-setting capacity 
—with less floor space 


You can reduce your floor space and at the 
same time enlarge your type-setting capac- 
ity — with the Ludlow. 


With foundry type, more type supply means 
more floor space—not less—for more cases 
and racks, and your type limit is still fixed 
and rigid. When you're out of one sort 
you're out of type in that font, and- always 
your type-setting capacity is limited to 
your type supply. 


With sorts casters, more type supply means 
more floor space—not less—for more cases, 
racks, and storage cans, and still more floor 
space for the larger sizes in foundry type, 
as well as for the sorts casters themselves. 


With keyboard line-slug casters, display 
capacity is low because of the frequency 
of font changes demanded by display copy, 
and floor space must be provided, not only 
for the machines and magazines, but also 
for the foundry type in the larger sizes not 
obtainable from the machines. 


But with the Ludlow you have instantly 
available and endless display type-setting 
capacity in every font of matrices up to 
60-point, including bold and extended faces 
—and 10 by 20 feet of floor space is ample 
for two Ludlows and 80 fonts of matrices. 


The Ludlow gives you unlimited 
composing capacity in place of 
limited uncertain type supply. 


. 


Ludlow Typograph Company 


2032 Clybourn Avenue, Chicago, Illinois 
Eastern Office: 606 World Building, New York City 
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to succeed Arthur Smyth, now with the 
Buffalo News. 

Donald Drohan, former Springfield 
(1ll.) newspaper man, has resigned as 
manager of the United Press Cleveland 
bureau for a job as feature writer on 
the Cleveland Press. 

Frederick A. Stowe, editor of the 
Peoria Transcript, spoke recently before 
the Kiwanis club of Pekin, Ill. Mr. 
Stowe’s address dealt with the arms con- 
ference at Washington at which he was 
oue of the correspondents for several 
baling 

Glenn Walley, formerly political writer 
for the Peoria (Ill.) Transcript, now en- 
gaged in circulation work, is nursing a 
badly infected jaw as the result of a 
peculiar accident. A stone thrown by a 
passing auto hit Walley in the chin, caus- 
ing an abrasion that developed into a seri- 
ous abscess 

\V. E. Fairbanks, lately rewrite man 
for the St. Paul Dispatch-Pioneer Press, 
has gone to Austin, Minn., as general 
manager of the Mower News, 
semi-weekly. 


County 


E. L. Roney has been made market 
editor of the St. Paul Dispatch-Pioneer 
Press, succeeding L. S. McKenna, now a 
baseball magnate. 

Arthur E. Ford, managing editor of 
the London (Ont.) Free Press, has been 
installed as the. new president of the 
Kiwanis Club, London 

C. D. Johnson, city editor of the St. 
Paul Daily News, was recently called to 
his home at Spencer, S. D., by the death 
of his mother. 

Prof. Hendrick W. Van Loon, history 
instructor at Antioch college, Yellow 
Springs, Ohio, goes to the Baltimdre Sun 
in an editorial capacity on August 1. 
Professor Van Loon is widely-known as 
an author and historian, and besides hav- 
ing written “The Story of Mankind,” has 
written numerous historical sketches and 
“essays. 

Al C. Joy, for years sports editor of 
the San Francisco Examiner, now pub- 
licity man of the California Raisin As- 
sociation, with headquarters at Fresno, 
addressed the 100 Per Cent Club at its 
weekly luncheon, January6é, on “What 
the Raisin is Doing for California.” 

Paul Scott Maurer, Paris corres- 
_pondent of the Chicago Daily News 
Foreign Service, sailed for France, Jan- 
uary 18, after covering the Armaments 
Conference. With him as assistant went 
William G. Nash of the News’ local 
staff. He was in France for the News 
two years ago. 

Editor Dunham of the Okeechopee 
(Fla.) News has announced his retire- 
menet from the newspaper field. He will 
devote himself in future to the promo- 
tion of his agricultural 
Florida’s Everglades 


enterprises in 


THE BUSINESS OFFICE 
T J. WAGNER has appointed 


* city circulation manager of the Mil- 
waukee Daily Wisconsin News and the 
Sunday Milwaukee Telegram, both pub- 
lished by the Hearst interests in Mil- 
waukee. Mr. Wagner was for thirteen 
years on the Milwaukee Journal, rising 
from newsboy to city circulation man- 
ager. 


heen 


Gale Blocki, formerly with the Chicago 
office of G, Logan Payne Company, pub- 
lishers’ representatives, has joined the 
advertising staff of the Sunday Mil- 
waukee Telegram. 

A. Rook 


Carroll, display advertising 


Editor & Publisher 


manager of the Pittsburgh Dispatch, was 
tendered a reception by the local Ma- 
sonic fraternity at a Shriners’ fete. Mr. 
Carroll was recently potentate 
of the Shrine. A number of leading 
state and municipal officials attended the 
event. Joseph N. Mackrell, of the Pitts- 
burgh Chronicle-Telegraph editorial 
staff, was the toastmaster. 


W. E. 


chosen 


Douglas, classified advertising 
manager of the Tulsa Tribune, and who 
for many years classified advertis- 
ing manager on the Kansas City Star & 
Times, has associated the 
Seattle Post-Intelligencer in charge of 
classified advertising. 

Clint Brown, for 
promotion 


was 


become with 


the last years 
manager for the St. Louis 
Post-Dispatch, has joined the advertis- 


two 


ing staff of the Times 
J. Walter Goldstein has left the Ad 
vertising Bureaus Company, St. Louis, 


to join the promotion department of the 
St. Louis Globe-Democrat. 

C. J. Kutill, circulation manager of the 
St. Paul Daily News, will henceforth 
superintend the circulation of that paper 
and of the Minneapolis Daily News in 
both cities. He will also continue as cir 
culation manager of the Rural Weekly 
and Rural American, 

Henry Schmidt, mail circulation man 
ager of the Minneapolis Daily News, has 
resigned to enter business for himself 

John H, McMurtrie has just joined 
the soliciting staff of Dan A. Carroll, spe- 
cial newspaper representative, in New 
York. Mr. McMurtrie was connected 
for ten years with the advertising staffs 
of the Philadelphia Bulletin and Phila 
delphia Public Ledger. More recently 
he was associated with the J. H. Cross 
Advertising Agency, Philadelphia, as an 
account executive. Mr. McMurtrie will 
shortly visit the home offices of every 
publication on the Carroll list to get an 
intimate slant on local business and trade 
conditions, 


Mark F. Wiley, for the past 14 years 


associated with Morril Goddard, Sunday 
editor of the New York American, this 
week became managing editor of the 
magazine pages issued for the Pitts- 


burgh Post and the Philadelphia Inquirer, 
for which the New York Tribune Syndi- 
cate acts as sole agent 

Harry Farham, of the advertising de- 
partment of the Augusta (Me.) Kenne 
bec Journal, is recovering from an infec 
tion on the face. He has been confined 
to his home several weeks. 


Frank J. Winzeler, for two years ad- 


vertising manager of the Virginia 
(Minn.) Publishing Company, publisher 
of the Daily Virginian, has bought a 


half interest in the Range Labor News 
of that city. He has associated himself 
with Ernest Metcalf, publisher of the 
Eveleth (Minn.) Clarion, which has ab- 
sorbed the Labor News. and will be in 
charge of the Virginia office. 

Carlisle 
the Greig 
Chicago, 


H. Greig, recently president of 
& Ward Advertising Agency. 
has been appointed publicity 
manager by the Cleveland Plain Dealer 

W. C. Fowley, formerly of the New 
York Herald and the Telegram and until 
recently classified advertising manager of 
the Long Island Daily Press, is now clas- 
sified advertising manager of the Long 
Island City Daily Star. 

Robert J. Setchanove, formerly of the 
New York American advertising and pro- 
motion department, has joined thé staff 


of the Long Island City Daily Star as 
display advertising manager 
Leon E. Herman, former business 


manager of the Dallas Dispatch, has been 
transferred to Memphis as business man- 
ager of the Press. Mr. Herman has been 
with the Scripps- McRae Newspapers for 
eight years, having been associated with 


for February 4, 1922 


the Ohio, Oklahoma, and Texas papers. 


C. C. Latus, editor of the business news 


page of the Pittsburgh Dispatch, has 
been chosen western secretary ot the 
American Business Men’s Tour to Eu- 


rope whose itinerary calls for a visit to 
England, France, Belgium, Germany and 
Ireland with a side trip to the Passion 
Play at Oberammergau and a stay at 
the International Bakers’ Exposition &at 
Leipsic, Germany, July 1 to 10. The 
party will sail on June 10 from New 
York, 

Thomas M. Seawell of Newberry, 
S. C., has been appointed business man- 
ager of the Gainesville (Fla.) Sun. 

Walter G. Johnson, business manager 
and half owner of the Jackson ( Miss.) 
Daily News, has been elected a director 
of the Merchants Bank & Trust Com- 
pany of Jackson 

Milton 
motion 
( Colo.) 


A. Ellis, manager of the pro- 
department of the Denver 
Rocky Mountain News and 
Denver Times, was the chief speaker 
before the Fort Worth (Tex.) Adver- 
tising Club at a recent meeting. 

Arthur Carwardine, formerly with 
Lord & Thomas, Chicago, has been as- 
signed to the Western advertising terri- 
tory for Hearst's International. 

Charles S. Young, formerly business 
manager of the Omaha Bee, has joined 
the Omaha News organization as as- 
sistant to the president. 

Kk. H. Portsch has been placed in 
charge of publisher's advertising for the 
Chicago Tribune in the Eastern field. 
Mr. Portsch was formerly with the ad- 
vertising department of Harper & Bros., 
New York. 
the H. K. McCann Agency and Street 
& Finney, Inc. 

Joseph H. Neebe, until recently vice- 
president of the Charles Daniel Frey 
Company, Chicago, joins the advertis- 
ing staff of Heart’s International in that 
city. Before joining the Frey Company 
five years ago, Mr. Neebe had been as- 
sociated in an advisory and excutive ca- 
pacity with the advertising and publica- 
tion department of Collier’s Weekly. 
He went to Collier’s from Lord & 
Thomas, Chicago. where he had been 
production manager for two years 


WITH THE AD FOLKS 


N ARQUIS Regan has resigned from 
WA the William H. Rankin Company to 
establish his own business as a mer- 
chandising and merchandising counsel, 
with offices at 21 East 40th street, New 
York. Associated with Mr. Regan is 
George Ford McClelland, formerly for 
eight years connected with the Associa- 
tion of National Advertisers and more 
recently sales manager of Van Gyten- 
beek, Inc.. New York 

Chen Ping Ling, a director of the 
World-Wide Advertising Corporation, 
New York, is returning to Shanghai, 
China, after several years in the United 
States. He has also been with the Nan- 
toon Company, New York branch. He 
will join with the Commercial Press of 
Shanghai, and will also continue as a di- 
rector of the World-Wide Advertising 
Corporation. 

Jesse S. Richards has been elected sec- 
retary of the Ogden (Utah) Chamber of 
Commerce and Publicity Bureau. 

Paul V. Chadsey, formerly with the ad- 
vertising department of the Upson Com- 
pany of Lockport, N. Y., has joined the 
3eech Nut Packing Company’s force at 
Canajoharie, N. Y. 

Rex F. Glasson, former city editor of 
the Detroit Times, and before that city 
editor of the Detroit Journal, has been 
appointed advertising manager of the 
new Gray Motor Car Company, manu- 
facturers of the new Gray automobile. 


He was also connected with 


Thomas B. Moor has been 
secretary of the mercantile bureay of 
Worcester (Mass.) Chamber of rh 
merce, succeeding John D. H 
former member of the Telegram edit . 
staff, who resigned to become head Pr 
research department of the Den 
McKay Company of that city. 

Frank M. Alexander, for many year 
on the advertising staff of the ace, 
Trade Newspapers, Toronto, and a 
ly promotion manager of the Commerc 
Press trade publications, has bea 
pointed manager of the Promotion, 94 
vertising and mail order departments ,j 
the MacMillan Company of Canada 


holm § 


Walton M. Wentz, of the Publicity D. 
partment of the Pennsylvania Railrog 
spoke on the value of publicity to re 
roads and other large corporations he 
fore members of the Philadelphia Chan. 
ber of Commerce, last Saturday night. 

Frank J. Roetzel, who has been Fy 
ern representative for R. R. Donnelley ¢ 
Sons Company for a number of yen 
has gone with the Cuneo-Henneben 
Company, of Chicago, as sales manag, 
Harry M. Dill, for five years Manager 
of the advertisers’ service department gj 
the Donnelley Company, is now Manage 


of the Cureo-Henneberry Company's % 
vertisers’ bureau. 

J. J. Rockwell, formerly advertisig 
counselor for the McGraw-Hill Cop. 
pany, New York, has joined William ¢ 
Kreicker & Co., Chicago, as advertisin 
counselor. 

Withers Woolford has been promot: 
to the sales and publicity management 
the Bank of America, in New York. 

Edward Hall Putnam who has be 
on the staff of the Wales Advertisig 
Company of New York has been g 
pointed advertising manager of the 4 
lantic Terra Cotta Company, New You 


Harry J. Winsten has resigned as # 
vertising manager and_ sales manag 
of the H. Black Company, Clevelat 
manufacturer of Wooltex coats a 
suits, effective March 1. 


THE AD AGENTS 

THE Scheck Advertising Agen 

which has been operating in Newat 
N. J., for a number of years, has oped 
offices in the North American buildix 
Philadelphia. The Philadelphia oft 
will be under the direct supervision d 
Morris Scheck. 


William Rea, formerly  advertisag 
manager of the H. B. Claflin Comp 
George Borgfeld & Co., the Art Me 
Works of Newark, and the Individd 
Drinking Cup Company of New Yorks 
now vice-president of the A. Propert 
Staff, New York advertising agent 


George F, Haines, formerly busine 
manager of the trade publication Lum 
has joined the staff of the Ross-Gui 
\gency in St. Louis as account exeettit 


The publishers have tr 
ferred recognition from  Etheringtt 
Everett Service to the Leonard Eile 
ington Advertising Service, 100 Boyls 
street, Boston, 

Collin Armstrong, chairman of & 
board of William T. Mullally, Inc, \# 
York, has been elected president of # 
Westchester Chamber of Commerce # 
the fifth consecutive year. 


3oston 


Jason E. Durst, for three years asi 
ant advertising manager of the Lat 
Brothers Company, Dayton, Ohio, op 
offices as an advertising agency on 
own account in that city, Februay> 
Mr. Durst will continue to handle # 
local advertising of the Lowe Brolitt 
Company, as well as to edit the 
pany’s house organ, “The Little 


(Continued on page 41) 
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USE THESE 10 CHURCH ADS 


LEADING UP 


Advertising managers and churches have 
asked the Church Advertising Department of 
the A. A. C. of W. for acceptable copy. 


The department is now prepared to offer in 
mimeographed form 10 pieces of copy for 
large display space. This series is planned to 
lead up to the great church festival Easter, 
April 16. They will enforce the value of 
church attendance. 


Permission to use these will be granted to 
only one paper in a town—the first to ask. 


This series is part of a large volume of 
church advertising which has been prepared 
by such men as Bruce Barton, Ivy Lee, W. H. 


TO EASTER 


Johns, W. C. Freeman, W. R. Hotchkin, 
Frank Presbrey, Frank Fehlman, Geo. Metz- 
ker and others. It is issued under the direc- 


tion of the Church Advertising Department 
of the A. A. C. of W. 


These ads are similar in quality to the two 
at the bottom of this page. Set one of these in 
display space of the size you think you can 
most easily sell and have the series of 10 (or 
of 12 with these 2) underwritten by merchants 
in town, by groups of church members, or 
churches, or by the ministerial association. 
Many papers are handling church copy this 
way. 


Through the cheerful cooperation of the authors of this copy this series of 10 is offered at 
$5 for papers of 20,000 circulation or under and $10 for larger papers. 








Send order at once to Herbert H. Smith, 156 Fifth 
Avenue, New York City, chairman copy committee. 
Make checks payable to treasurer. 








CHURCH ADVERTISING DEPARTMENT 


ASSOCIATED 


REV. CHRISTIAN F. REISNER, D.D., President 
701 W. 177th St., New York City 


Space Donated 6 





“What Are You Going to Do 
About It?” 


Sunday will soon be here. 


in your childhood. 


It comes every week just as it came 


The bells will ring, the organ will make music, people will gather 
for devotions. Thus it will be in your town, and thus it will be 
throughout Christendom—not merely this week, but on every Sab- 


bath to the end of your life. 

Why? 

Here is a force that persists—that surrounds you. The point is 
that it is here, present. living. 

You cannot possibly ignore it. 


What are you going to do about it? 











ADVERTISING 


Vy 


CLUBS OF THE WORLD 


J. CLYDE OSWALD 


Treasurer 


Editor & Publisher 





“Let’s Gol” 


“Let’s Go” is a popular phrase. It is said with a snap of the eye 
and a dash of enthusiasm because it means headed towards a good 
time—something of interest, pleasure or profit. 

Why not say “Let’s Go.” and head for a church? 


“Going to church is neither interesting, pleasurable or profitable” 
—do we hear you say? 

Let’s see. What has more of substantial downright interest than 
a knowledge of the faith of our fathers and an understanding of 
the early history of mankind? What offers more substantial pleas- 
ure than to forget for a few minutes the hurly-burly of temporal 
iffairs and consider the Eternal Verities of life? Is going to church 
really profitable? You never said a kind word or did a kind deed 
without instantly getting big dividends of satisfaction in knowing 
at least you brightened the corner where you were. 

Let’s go! When? Next Sunday. Where? To church. Which 
church? The church of your preference. 
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WHAT OUR READERS SAY 


to a contact between the 
eorre that means ciearer 


for blazing the way 
Government and the 


who is the managing Bo ns 





The Magazine Parade 


bears a close resemblance to a 


caputens would feel like criticizing 
the peers Bes 8 or be so ungenerous as to loudly 
guffaw at the quaint sentiments displayed on 


lacking for a theory, a slogan, or 
This slogan might work out to be 


y deserve a little sympathy from all 
advertising brethren. Mr. Newspaper- , 
» let's look over the shoulder of a magazine 
he works: “Well, I’ve got to sell a lot 


‘call for an appointment with the adver- 
manager of a large food manufacturer 
brings the news that he is sorry 


come and in the newspapers 


can not be deeply jarred. He hangs 
murmur about “presenting further 


then gets down to ack. Now what can his 


which the newspaper representa 
out. 

will do better than a theory about the 
certain type of consumer demand 





aw hile. But such arguments backed 


, maken have sold millions of dollars 
“a magazine space. 


must be. Any way of tracing? 


sometimes, you know. 
But the chief thing that our magazine man 


his bree through the day’s work is prestige. 
And selling just that to a large group of cus 


prestige only for a solid month 
department store and you'll get the 


Vat if one wants to drop his sympathy for 


_years you were too good a sales- 
did you tell me in 1919 when 


? You said: ‘Put the campaign in 


situation ‘to ne wspaper men, I did: 


yt quick, cheap, and 





not afford t 














Your reprint of Kansas Cityan. 








; some deeree akan 
many serious or detailed re- *°™S degree of correctness) 


And who among competitors or 


dicate charges. 





the banners or to publicly dispute the truth of rs One infallible way 
the slogans thus aired in public view? What cle, abcut anything, into the Rasen City 
Yo beer, no work” parades? Did _ is to insert in the introduction in ee body, 
y arguments? No, but events even in_the last line of the 
course and most of the paraders mame “Theodore Roosevelt.” 


ered that both beer and work were sadly will find place in the Star’s 
Rcosevelt’s name worked into 
‘Just | so with the magazine parade. It looked 5. C. 


heads designed it and it was 
Also it appears that their slogans 


it sweeping and that they proved 
points too well. Their nfain point Mr. Laue Answers Mr. Lasker 
magazines—no national advertising. New 


knows? They are clever, sin 


, To - o > : 
magazine men, and they will 1 tor & PUBLISHER: 


two occasions gave 








1) LISHER of January 21. 


that, if the chairman of that 


ing to ev 








he remarks to himself. A 


: . first, 
of all the magazines for some 


he <r ~ahedgererer after he became chairman 
as come ofte enoug so 


ping Board itself; second, he 


to his peculiar problem” and 
i 
Remember that for years the 


colossal wreck in the history 
of solicitation was superior to 





If it’s good enough, that jing and speeches. 
turn the trick. The theory The 
A steady gaze .at the ceiling of the 


Ah! He remembers. A friend expressed their views about 


f is V once trying to put in a line- of  vertising Manager of the Shipping Board, which 
biscuits in Jamaica, L. I. The grocer s 
A humble customer comes in, calls for Friend 





ck out. jis a matter of record in the 





and the grocer | simply says G. Harding. 


} don’t carry them.’ Within a No greater honor was ever paid me than the 
minute comes a more influential, smartly dressed honor two hundred representative i 
asks for Friend-brand biscuits. paid me at the banquet held 
the grocer replies “I am sorry, madam, dorf-Astoria cn July 28, 1921, in my honor. 
f them just now, but I am just Percy Howard, president of the 


making up an order for some and will phone Press Club, said of me: “I venture 


arrive. modest though our guest 


there are the facts that make th modest though his position in life may be, 
ys to come the people i 
enters only the fine homes of try will owe to him, and to men like him who 
high purch: sing power. The chain of reason- have fought this battle, a great vote of thanks 


And I can readily prove that in the d 





Perhaps the food account 





of the Was hingte n in referring to my 


cartoons are syndicate, and many of its articles; 
also all of its ficticn. These, with its clipped 
Burwincron, Vt., Jan. 17, 1921. stuff, make it really readable. 

To Epitor & Pustisu 
the Outlook’s brochure, 


Roiies of the Shipping Board, 
time when we were panning the Shippi ping. “Board 
to the best of our limited ability, 
it was my experience to meet 
with Mr. Laue and try to get news out of him, 
Laue would shut up like the 
Inste: ad of that he was kindly. 
work he corrected our 
When we wanted information he 
us the jeteemeten. and the correct information. 


The Magazines vs ‘By the way, in place of comic strips, 
in your issue of January 14 Star uses profusely illustrated : I 
commendation, but I wonter if i ‘trom English papers. Either it believes (with 


comic strip is not worth space, 
English humer is superior to American (Lord 
save us), or it aims to save the expense of syn- 


saacmuineie olicy or which the newspapers ought to know. 
STEININ¢ : tei g 


to more credit the an 


the “honor of serving for fifteen months while 


“The war te ft us with ships and made 


The ‘people who were really to be be —— by 


York, February 
people "hine bated 
I and through his efforts ‘i ion we have "been able 
views which sufficiently to. make a tg percentage 
I of the Shipping Board in his 
magazine men have a hard game references to me as printed in Epitor & PuB- 


of our | people ship- 


However, it seems only fair to say met with a man who was so th 


vers of the Shipping Board should | 





le his own responsibili ty in the pres- 
ent confusing situation he has 
by his handling of advertising, 
out by the records of the Shipping ‘Sour on. 
that Albert D, Lasker ordered a c ymplete 
cancellaticn of all advertising within a fe Ww days 


lized the importance and the possibility and 


Board. without the authorization 


in his own mind as to the general 


Houston writing an my work s 
that, without waiting for the facts, 


in which our “shipping 
declared that the Shipping Board was the most 


unwarranted attacks provoked the Sighting in- 
stinct of members of the Shipping Board, 
I own staff and some 
and a rebuke from 

Americans who expressed their 


which has done so ena Gamal build 
vernment- owned ships. 





publishers represented at the convention 
Associated Advertising 
little chewing on the pencil will trot) Werld, held in Atlanta 


a few 
enough. But some facts to back 


j Government of the | 
Lasker became chairman of the Shipping — 


sent a ‘message the night of the 
“T greatly regret that —e 
tion which was transmitted to President Warren 


Laue, who - serves great credit i in connection 


attac noe the. splendid advertising | work directed 


Jenson administration of Shipping Board 
would have been happy 








tions that are often brilliant 


Oh! Yes, of course, there 


° CLEVELAND, Ohio, January 26, 192 


ADVERTISING AGENCY VALUES IT HIGHLY 





magazine shows pretty good 





trying to sell, as we look over - 


and year out is tough work 


the magazine man’s problem 
‘aieaaioaae see it, one might 
talk like this: “Mr. Mag: 

years have come because for 





HARRY RAS Sovan 
Ce meme wT AN suse 


were 15 months behind in 
with some prestige-building 


will keep your name before the 
won't be embarrassed by addi- 





I believed you and you were Bditor & Publisher, 
right. And when , ld my World Building, 
‘ a one New York City 
, that his publication was proof 


any new business. 
are different. I want 


business-seeking times 
of your 1919 letters « 
agazine Man, as expl 





1922,* 





R 
f 


( y Januari 1922, 











ALBERT FRANK & COMPANY 


ADVERTISING 





mail this morning, 
"International Year Book funber 1921- 
I soanned its pages very carefully, andi lI 
want to tell you, and it pleases me to do so, that 
it is one of the finest and most helpful publica~ 
You sre certainly to bs 


copy of your 


tions to our business, 
DAVID W. HOWE, congratulated upon this piece of work, 
Manag surlingto 7ree Press 
ae ee on Poems. Would it be possible for. me to secure 

- a half dozen more copies to ve distributed to our 
various departments, d 
The Kansas City Star and Syndicates by adding 


this offiee? 


that many subscriptions 

















a “ onuene into a 
part played in the admi Of tie 
splendid American, Admi inistaton ty 
greater praise can be given any man te 
been given Admiral Benson from m ti ban bas 
by the fourth estate of America, me to 
_In oy ee - greater patriot ev 
in public office t was he 
Uncle Sam pay for space used inne fh 
appeal to the American people. [It B- Dasiaey 
recognized the need of concentrated ef 
the part of all advertising men when h M pe 
the contract for the United States x “tal 
cruiting campaign during the war— ml | 
which =. highly succesfully, No. Ame 
in my judgment, has shown ke 
the needs of our Merchant ore 
W. S. Benson. His keen knowledg . 
power of paid publicity permitted <a 
whatever effective work was accomplished 
ing the fifteen months I served as a menhe 
his staff, while he was Chairman of the U é 
States Shipping Board, © ite 
No afterthought on the part of 
head of the Shipping Board at this lat 
can confuse the issue be fore the advertisin, . 
of this country, which is: Why did Alber 


Lasker ignore and refuse to 





discussion 




















CF gery 
















































the pn 
































































4a 4 . b nit t 
Shipping Board a comprehensive advertising te 
vey made by the leading advertising me 


America, banded together for 
pose? Why did he pick his 
petitors,”” a mail order adve 
do this work? 

‘hese are questions asked from time to 
by the leading advertising men of Ameticaal 
only the personal acts of the present head 
the Shipping Board have raised doubt s 
the effectiveness of paid publicity under Gye 
ernment administration, 








Patriotic: py. 
“stro NRest cog. 
ttising agency, » 





HERMAN Late 


A Service Unequaliis 

New York, Jan. 30, 199 
To Eprror & PvuBtisner: Your annual gp 
ber reached me this morning. It certainly jgq 
bird, and represents a service to the newsye 
industry unequalled by anything that h las eng 
gine before. Instead of “guff,” which fy 
up the average special number of this king 
you present an assemblage of  informatig 
which is simply .invaluable to newspaper ag 
advertising men, and absclutely unobtaingk 
elsewhere.. 
You are entitled to larger and more gene 
support by the newspapers of the ccuntry§ 
establishing an honest — sincere newspaye 
trade paper. All of the big worth-while adm 
tising men of the country read Eprtor & Pp 
LISHER, and that is why I use a full page ever 

week to talk just as frankly as I woul 
they all stocd around my desk every ‘Thur 
ind let me talk to them face to face. & 
heartiest congratulations on a real achievemet 

TASON ROGERS, 

Publisher, New York Glo 


The International Year Book 

Brookiyn, N. Y., Jan. 30, 1922 

To Epitor & Pustisner: I have just ke 

looking cver Epitor & PvuBLISHER’s [yrem 

rionAL YEAR Book issued the 28th inst, a 

I feel that I wanted to tell you immedi} 

that I consider it a real achievement. It age 

proves the skill with which you and pe 

associates handle important matters. Hearte 
congratulations and best wishes. 
H. R. SWARTZ, 

President, Intertype Corporation, 


Who Used Insurance First? 








lo Eviror & Pvusiisuer: I noticed aq 
in your issue of January 21, by Mr. Mitch 
wherein he states he was the first to w® 
surance on a newspaper in the United Sa 
I differ with him, inasmuch as the writer me 
insurance in 1914 on the Pittsburgh Preaé 

well as the Albany Times-Union. 
OSCAR §, STEIM. 


“Time to Call a Halt” 


New York, January 30, 9% 

To Epitor & Pustisner: Let me compat 

late you on the editorial page in your # 

of January 21. This is a wise step, andl® 

mighty giad to see that you have lil ® 
argument aside. 

W. T. MULLALLY, President, 
Wm, T. Mullally, Ie 


Creative Ingenuity Needed Todi 
INDIANAPOLIS, IND., January 30, 9% 
To Epitor & Puniisner; You should reg 
letters of congratulations from publisher 
out number cn the admirable signed ¢ 
in the January 21st issue of Epitor & 
LISHER. If there ever was need for om 
work, the exercise of ingenuity, it exis 


























day. The well organized agency can de 
ply it. The commissicn is the same 3% ‘a 
to the gcod solicitor. Are we not always Wt 
ing for such gentlemen? Again con 








tions 





B. F. LAWRENCE, 
Business Manager, the Indiana Stat Lape 


New Mark in Progress 
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New Yor Tant of ol 

To Epitor & PUBLISHER I re came { 
throughly the 1921 Year Book Edi 
Epitor & PUBLISHES and want to & 


<2 
you on the progress you have ia 





represented in this i “» your seo 
° 1“ ist 
idvert pee 


bl. i 
fur of valuable 
ihe and oe 


r nformaticn, e 
reciative welcome # 








For the newspaper 
the book cont 






find a hearty 

the fraternity. 4 
It. H. KNICKERBOCKER, 

Business Manager, the New York 
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| The South 


Big in Area, Big in Buying Centers 


A city in the South is FIRST the 
trading center and newspaper head- 
quarters for the “country round,” 
after which it may also be the social 
and industrial metropolis. 


Southern cities are not topheavy 
with population, nor overgrowing 
their rural resources. 


The rural South raises cotton, 
sugar cane, rice, tobacco, nuts, ap- 
ples, peaches, early vegetables, trop- 
ical fruits; operates mines of coal, 
iron, tin, manganese; cuts annually 
millions of feet of lumber; and con- 
verts a growing percentage of its 
products into merchandise for home 
use, export and national distribution. 


The National Advertiser will find 
the South his logical field for imme- 
diate systematic development. 


These home newspapers will 
carry his advertising into the rural 
as well as the city homes. These 
papers reach and wield a greater in- 
fluence on the thought of their read- 
ers than any other power. They 
know local conditions, buying habits 
and possible representatives for you. 
It is an ideal market. 


ALABAMA, 


*Birmingham Age-Herald. . (M) 
*Birmingham Age-Herald. . (S) 
T{Birmingham News . (E) 
ttBirmingham News 

*Mobile News-Item 

*Mobile Register 

*Mobile Register 


FLORIDA. 


Jacksonville Metropolis... 
*Florida Times-Union, Jack- 
sonville (M 
**Pensacola Journal 
**Pensacola Journal 
*Pensacola News ........(E) 
**Pensacola News 


GEORGIA. 


*Augusta Chronicle 

*Augusta Chronicle ...... 
*Augusta Herald 

*Augusta Herald 

*Columbus Ledger .... (E&S) 
*Macon Telegraph 

*Macon Telegraph .... 
*Savannah Mng. News (M&S) 


NORTH CAROLINA. 


Asheville Citizen ....... 
Asheville Citizen 
*Charlotte Observer 
*Charlotte Observer 
Greensboro Daily News. . 
Greensboro Daily News... 
*Raleigh News and Ob 
server 
*Raleigh News and Ob- 
server 
*Raleigh Times 
Wilmington Star .... 
*Winston Salem Journal (M&S) 


KENTUCKY. 


*Lexington Leader 
*Lexington Leader 
*Louisville Herald 
*Louisville Herald ....... 


SOUTH CAROLINA. 


*Columbia Record 
*Columbia Record ....... 
*Columbia State 
*Columbia State 
*Greenville Piedmont .... 
+tGreenwood Index Jour- 

nal ( 
*Spartanburg Journal ... .(E) 
*Spartanburg Herald . . (M&S) 


TENNESSEE. 


*Chattanooga News ..... 
*Chattanooga Times .... 
*Chattanooga Times 
*Knoxville Sentinel . 


eal 
*Nachville Banner 
*Nashville Banner 


VIRGINIA. 
{Bristol Herald Courier (M&S) 


Danville Register and 
Bee (M&E) 
Newport News Times- 
Herald 
Newport News 
Press 
*Roanoke Times ( 
*Roanoke World-News .. .(E) 


Circula- 2,500 


tion 


24,923 
26,787 
59,943 
64,211 
10,840 
21,165 
33,739 


19,223 


32,181 
3,978 
5,396 
5,266 
7,000 


12,118 
10,548 
21,328 
24,005 
18,913 
25,900 


22,540 


25,977 
7,711 
6,228 
6,325 


15,472 
15,581 
44,757 
57,246 


13,559 
14,276 
20,815 
21,667 

8,282 


4,235 
3,901 
6,112 


20,532 
21,109 
23,221 
23,748 


82,165 


110,320 


39,384 
42,148 


7,011 
12,012 
10,052 

5,313 


10,904 
11,020 


lines 
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*A. B. C. Publishers’ Statement, October 1, 1921. 
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+Government Statement, April 1, 1921. 


tIncludes Bristol, Tenn. 


+tPublisher’s Statement for December, 1921. 
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Third in Population 
6,485,280 People 
5,092,382 Native White 


First in packing industry 

Second in value of all farm property 
Second in value of farm land 

Second in value of buildings 

Third in total value of farm crops 
Third in manufactures 


Illinois is an ideal try-out territory for nationally advertised 
merchandise. 


Illinois has a wonderful balance in the proportion of its ur- 
ban and rural population; in the wealth and variety of its 
agriculture and manufacture. 








Success is Assured in [Illinois 


Success in J//linois means that an appreciable influence of 
that success will radiate, North, South, East and West. 





The following list of leading //linois newspapers will open 
the doors of the homes of Illinois for your message.. 











Rate for Rate for 
Circulation Lines Lines 


2,500 10,000 
Bloomington Pantagraph .......(M) 17,718 .05 05 
Chicago Evening American...... (E) 395,427 .60 .60 





Chicago Herald-Examiner ......(M) 
Chicago Herald-Examiner .......(S) 
+Chicago Daily Journal..........(E) 
*The Chicago Daily News........(E) 
*Chicago Evening Post..........(E) 


359,386 -55 55 
738,788 85 -85 
116,829 -26 -24 
395,665 65 -65 

42,646 -25 -12 


Chicago Tribune ........ coeesKQ)> @82,272 -70 -70 
Chicago Tribune ..............(S) 801,881 1.00 1.00 
*Lincoln Courier-Herald ........(E) 1,988 02 .02 
*Moline Dispatch ......... 5 <a 9,732 -04 .04 
*Peoria Journal-Transcript. ... . (M&E) 29,051 et | -09 
UII ois eae tay xs re a wre . (E) 23,876 .075 .06 
ee ee eT ee ne (E) 9,255 .04 .04 
rT eee eee (E) 4,999 .03 .03 
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*A. B. C. Publishers’ Statement, October 1, 1921. 
+Government Statement, April 1, 1921. 
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TIPS FOR AD MANAGERS 





Ervin S. Acel, 115 Broadway, New York. 
Placing Advertising in American and foreign 
newspapers for the Ottoman American Line, 
15 Pearl street, New York, sailings to Vigo, 
Lisbon, Naples, Palermo, Constantinople, 
Varna, Constanza, and Odessa. 

N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia, Using 489 inches in one year for 
Kellogg Toasted Corn Flakes. 

George Batten Company, 381 4th avenue, 
New York. Sending out 2-inch orders, to run 
52 times for Bell & Company. 

Blackman Company, 116 West 42nd street, 
New York. Using Canadian newspapers for 
Proctor & Gamble. 

_Arthur T. Bond, 20 Central street, Boston. 
Sending out orders for White House Coffee. 

Burnett-Kuhn Company, 39 South LaSalle 
street, Chicago. Sending out orders for the 
New York News. 

Briarcliff Advertising Agency, Briarcliff, 
N. Y Handling advertising for the Sterizol 
Company, medical, Ossining, N. Y. 

Campbell, Trump & Co., Penobscot 
Detroit. i 
national magazines and trade papers for 
jerry Bros., Detroit, paints, varnishes. Plac 
ing orders with newspapers in selected sec 
tions for the Ray Battery Company, Ypsi- 
lanti, Mich., and New York. Will place orders 
with newspapers for the Dextra Sales Cor- 
poration, auto jacks, Detroit, and the Peoples 
State Bank, Detroit. 

Chambers & Wiswell, Inc., 424 Old South 
Bldg., Boston. Placing advertising for R. H. 
Long Company, “Bay State’ automobile. 
Framingham and Worcester, Mass. 

Nelson Chesman & Co., Publicity Bldg., 
St. Louis. Making contracts for the National 
Toilet Company, Paris, Tenn. 

Nelson Chesman & Co., Goddard Bldg., 
Chicago, and Hippodrome Bldg., Cleveland 
Reported to have secured the following ac- 
counts: Flite Manufacturing Company “Re- 
liable’ auto jacks, Ashland, Ohio, and 
Fuerst-Friedman Co., motors, Cleveland. 

Consolidated Advertising Service, 71 Rich 
mond street W., Toronto. Sending out new 
contracts for Lowe Bros., Limited, Toronto. 

Critchfield & Co., Brooks Bldg., Chicago. 
Handling accounts of the Bay State Milling 
Company, Winona, Minn., and the Talmage 
Manufacturing Company, perfumes, 719 North 
Wells street, Chicago, and the J. W. Miller 
Company, incubators, Rockford, Ill. 

Critchfield & Co., Brooks Bldg., Chicago 
Reported will make up list of newspapers for 
Johnson, Bostwick & Co., flannel shirts, 314 
Ist avenue, Minneapolis. 

Dauchy Ccempagny, 9 Murray street, New 
York. Renewing contracts, 9 lines, 24 times, 
ior Parker’s Hair Balsam. 

E. Sterling Dean Agency, 8 Wellington 
street, Toronto. Preparing copy for Gutta 
Percha & Rubber, Limited, Toronto. 

_ Federal Advertising Agency, 6 East 39th 
street, New York. Sending out orders for 
the Van Raalte Company, gloves, vests, 
hesiery and underwear. 

Ferry-Hanly Advertising Company, _ 111) 
Grand avenue, Kansas City. Making 5,000 
line contracts for the Dunbar-Dunkate Com 
pany. 

James Fisher Co., Ltd., 384 Yonge street, 
loronto. Preparing campaign for Sheet 
Metal Products Co. of Canada, Limited 

Charles H. Fuller, Inc., 623 South Wabash 
avenue, Chicago. Making 5,000-line contracts 
with newspapers for the Brooks Rupture Ap 
pliance Company. 

Gardner-Glen Buck Company, 1627 Locust 
street, St. Louis. Making 3,000-line contracts 
for Eskimo Pie (Russell Stover). 

Gardiner & Wells, 150 Madison avenue, New 
York. Making 1,000-line contracts for N. K. 
Fairbank Company. 

H. H. Good Advertising Company, 45 Mur 
ray street, New York. Making 2,800 and 
1,000-line contracts for the Carter Medicine 
(Company. 

Green-Lucas: Company, 113 South street, 
Baltimore. Sending out 500-line orders for 
the Sterling Drug Company. 

Cc. C. Green Agency, 15 West 37th strect, 
New York. Making yearly contracts for the 
Kosino Company. 

Hamilton Advertisers’ Agency, Limited, 17 
Main street, Hamilton, Ont. Have accounts 
of Tropical Food & Chemical Co., Kitchener; 
Banwell-Hoxie Wire Fence Co., Hamilton; 
Repeater 6-Fuse Ply Co. of Canada, Burling- 


: Bldg., 
Planning a campaign in newspapers, 


ton and Automatic Appliances, Limited, 
Hamilton. 
Hanff-Metzger, 95 Madison avenue, New 


York. Sending out 420 line orders to run 8 
times in farm papers for the Texas Company, 
roofing. 

Hewitt, Gannon & Co., 52 Vanderbilt avenue, 
New York. Handling advertising for the 
A. W. Wheaton Brass Works, Newark, N. J. 
Henri, Hurst & McDonald, 58 East Washing- 
ton street, Chicago. Making 1,540-line yearly 
contracts with newspapers for the Lloyd 
Manufacturing Company. 

Arnold Joerns Company, 14 East Jackson 
Bivd., Chicago. Reported to be handling ad- 
vertising for Campbell-Smith-Ritchie Co., 
“Boone” kitchen cabinets, Lebanon, Ind. 

Ralph H. Jones Company, First Nat. Bank 
Ridg., Cincinnati. Placing advertising for 
Williamson Heater Company, “Homaker” 


Pipeless Furnace, Cincinnati. 
Wylie B. Jones Advertising Agency, Niagara 


Making 


Life Bldg., Buffalo 
Parisian Sage. 


contracts tor 


Wiley B. Jones Advertising 
Chenango street, Binghamton, N. Y 7 ead 
contracts for S. C. Wells Company 

N. W. Keane, 99 Nassau street let 
Placing orders with newspapers Nes Yor 
sections for Renken & Yates-Smith C 
“Erasmic” bath soap, and “Toblers” che.’ 
late, 35 West 39th street, New York che 

Martin V. Kelley Company, Second § 
Bank Bldg., Toledo, and 19 West 44th | ~ 
New York. Placing orders with Newspan. 
in various sections for United States (a 
motive Corp., Connersville, Ind ™ 

Henry Knott, Inc., 739 Boylston 5 
ton. Making 7,700 line ¢ sreet, Ba 


2,800-line Yearly 





st 


contracts for 4 
Waltham Watch Company. — =a 
H. E. Lesam Advertising Agency, 4) mm 


avenue, New York. Reported to haye semua 
the following accounts: Monroe Clothes Sie 
New York, and President Suspender C 

pany, Shirley, Mass. ~~ 
H. H. Levey, Marbridge Bldg., New York 
ending out  50-line orders, to run 13 4% 

ior Madam Bertha, * Ua, 
Lincoln Advertising Service, 311 5th avery, 
New York. Placing orders with Newspagey 
that have mail order sections for Guarany 
lrading (Company, automatic pistol, % Veer 


gomery street, Jersey City, N 
_Thomas F. Logan, Inc., 680 Sth ara 
New York. Handling advertising for Side, 
Pitman Electric Corp., 6th avenue and jm 
street, New York. z 

Lord & Thomas, Mallers Bldg, Q 
Making 1,@0-inch contracts 
Goldman. 

Lord & Thomas, Mallers Bldg., Chicy 
Making 5,000-line contracts for the Pere: 
dent Company, 
_H. K. McCann Company, 61 Broadway, Yw 
York Making 3,000-line contracts for t& 
Standard Oil Company of New Jersey “Nyjq’ 
Theo. F. McManus, Inc., 82 Hancock a 
nue, East, Detroit. Making 5-000-line oe 
tracts with newspapers for Maxwell-Chalms 
McJunkin Advertising Company, 5 Soi 
Wabash Ave., Chicago, Placing adverts 
ing for Stone Manufacturing Company, x 
rims, Chicago. 

A. McKim, Limited, Jarvis Bldg., Toru 
Using large space for Rite Good Malt Ex 
and Hops, manufactured by St. Lawrem 
Preserving Co., Quebec. 

A. McKim, Limited, Lake oi Woods Bldg, 
Montreal, placing copy for Dominion C. BQ 
tablets, put up by National Drug and Chemal 
Co, Sending out copy for Copenhagen Cee 
ing Tobacco, manufactured by Imperial b 
bacco Products Corporation and for 
Extract and Hops, manufactured by Lim 
Packing Co., Montreal, 

McLaughlin Advertising Agency, Lelge 
Dispatch Bldg., Norfolk, Va. Reported 
handle advertising for Brooks Cabinet Ge 
pany and Owl Headlight Company. Will me 
up lists in February of trade magazines. 
Robert McMullen Company, 522 5th avens, 
New York. Making 1350-contracts for 
Products of the Standard Milling Company 
Harry Michaels Company, 113 Lexingie 
avenue, New York. Sending out 675 @ 
l-time orders for the Underwood Typeent 
Company. 

Byron G. Moon, Proctor Bldg., Troy, Xt 
Making contracts with newspapers fo @ 
Albany Paper Works Company, Fag 
advertising for Scottish Woolen Trade Mat 
\ssn, 

Morse International Agency, 4% 4th arent 
New York. Making 5,000-line yearly o 
tracts for Cuticura Soap. 

W. T. Mullaley, 198 Broadway, New li 
Making 3,000-line yearly contracts fa # 
New York American 

Mumm-Romer Company, 314 East Broad 
street, Columbus, Ohio. Placing orders 
newspapers in selected sections for the Us 
Commercial Travelers of America, Colum 
Ohio. 

Patterson-Andress Company, | Mais 
nue, New York. Making 5,000-line 1 
contracts for the Franklin Automobile # 
pany. ‘ 

Perry Sales Company, London, Ont. be 
limited bit of dailies for Bay Instant 
for Ford cars. 

Frank Presbrey Company, 456 4th 30% 
New’ York. Making contracts {0 
Aluminum Cooking Utensil Company. 


Kapp 
for Mary : 





W. H. Rankin Company, 1 Wet % 
F Sending out schedules 8 


street, New York. 
the American Ever Ready Works. 

E. P. Remington Agency, 1280 beng "9 
Buffalo, N. Y Making contracts 
Foster-Milburn Company. d 
Joseph Richards Company, ‘ pee 
street, New York. Making new contri® 
the Tidewater Oil Company. aa 
John Ring, Jr., Advertising Agency, \ii 
Bldg., St. Louis, Making contracts 
Louis Municipal Advertising ry 
Rogers & Walker, Inc., 141 West ne 
New York. Placing orders with Dew?’ 
that have mail order sections, for rma 
Institute, 2050 Amsterdam avenue, * 

F. Albany Rowlatt Agency, ll) © 
street, Toronto, Handling limited 
for EL D. Smith’s Tomato Ketchup. 
Ruthrauff & Ryan, 404 4th avenle 
York. Placing advertising for the Wise 
ton School of Cartooning, Ma 
Washineton, D. C, 


s 
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York. M 
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New York, 
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Seaman, Inc., 471) 4th avenue, New 
Froak aking 3,000-line contracts for the 
Wriebaker Corporation. : 
& Lebair, 116 West 32nd_ street, 
Shecmrl. Making 2,800-line for Bayuk Bros. 
New Pry ° 
“ uba. ’ 
- Advertising Service Co., Syndicate 
tarly : St Louis. Placing advertising for 
Bibs, an Manufacturing Company, hose 
tad sepporters, St. Louis. deus ica 
Simpson rtising rvice, Syndicate 
Bld a Louis. veniag 5,000-line 
Yori, ee a the Hessig Ellis Drug Com 
= nas, Memphis, we" 1463 Broadway 
aR, ” ata i oore, 3 roadway, 
hot. Smith, hg to 7,500-line contracts with 
be pe for Thomas Lipton, Inc. lac: 
Nat a ew ats with some Western_newspapers for 
treet, United Fruit Company, 17 Battery place, 
Ae BB New York. ; ‘ 
‘> TF smith, Denne & Moore, McGill Bldg., Mont 


treal, have account of Motor Spring Lubi Gait 
as Limited, manufacturers of leather casings 
for automobile springs. 





) x} S t 
B. Snow & Staff, 6 High street, 
» a Placing advertising for the Warren 
cured f Fraser Company, Westboro, Mass., auto- 
Sim gobile machinery. 









M. Spivak Advertising Agency, 28 Sth 
it New York. Placing advertising | in 
wespapers for Lish Bros., feathers and millin- 
ery. 


Stalker Advertising Company, Nasby Bldg., 


Vers, MP roiedo. Handling accounts of the Auto 
pagen, astit ‘Incubator Company and the_ Scientific 
irate [com Products Company, Tuledo, Ohio, 

Vo ee 


-Lowman Company, Crutcher & Starks 


1 isville. Sending out 140-line copy 
a Ta for the United States Auction 
, 171 Madison avenue, New 





orders with newspapers in 
hig cities for the Liberty Mutual 
ary T 85 Devonshire street, Boston 
Ticags ——S ———— 
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WASHINGTON—CITY OF DIS- 
| TANT MAGNIFICENCES 


(Continued from page 26) 











et [ly for which Messrs. Henry Suydam, 

“a Philip Patchin, Robert Barry (chairman 

f the Standing Committee of Cor- 

— respondents) and Jim Preston, in charge 

anran fot the press section with the capable aid 
{ Bill Donaldson, were responsible. 

x A selection of others would be invidi 

Tientt bus, a mere catalog tiresome; but one 


tannot forbear mention of such men as 
RV. Oulahan, of the New York Times, 
hose illness during the major part of 
he conference forbade his taking to the 





Ledger fee 
ti i Mull that part he was so well qualified 
 “@ HB fill; Hal H. Smith, of the same paper. 


n incorrigible cross-examiner of states- 
men; big, happy Carter Field of the New 
fork Tribune; earnest Charles G. Ross 
bf the St. Louis Post-Dispatch; R. B. 
Ammstrong of the Los Angeles Times, 
resident of the National Press Club; 
Charles Michelson of the New York 
orld; Elmer Murphy of the Kokusai 
‘ews Agency, who might from his per 
onal appearance have been a younger 





ri ce ptother of Woodrow Wilson; “Colonel” 
: Tighe, whose leonine head was always in 
os vidence when Mr. Hughes gave audi- 
~ ‘fwe; Frank H. Simonds, picador ex- 
st Bul@Mraordinary; the scholarly Clinton W. 
oct od ilbert, of the Philadelphia Evening 
Colma MPUblic Ledger, and that hero of many 
; international conference, Edwin L. 
a Jesse”) James, of the New York 
bile (2 Nimes. 
1 These are but fleeting reflections that 
nt Hetgee has caught in the “mirrors of Wash 
bgton” while making, as an Antipodean 
pr asient, his happy journey through. 


y. Nt the thought remains that not only 





Nest Silom the Disarmament Conference itself, 
ecules Rt from the association of the news- 
sin sereT Men whom it brought together 
; for tom all over the world, will spring an 


ternational entente more far-reaching 
Its effects, more productive in its re- 
lits for good, than the vision of to-day 
A readily see. The whole drama has 
one of actions and reactions, for 
_Most part more than favorable in 
fir avowed aim of securing the peace 
the world. Much has been done to 
ind together politicians, press, and peo- 
¢ in that common purpose; much more 
l yet be accomplished. President 
arding and Mr. Hughes may well say, 
the words of George Washington, 
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Sweeney & James Company, Reliance 
ings & Loan Bldg., Cleveland, Again plac 
ing orders with newspapers in selected sections 
for Perfection Heater & Manufacturing Com 
pany, 6545 Carnegie avenue, Cleveland 

J. Walter Thompson Com y, 244 Madisor 
avenue, New York. Making 1,000-line con 
tracts for the Andrew Jergens Company. 


Vanderhoof & Co., 167 East Ontario street, 
Au 


Sav 











Chicago. Placing advertising for the / 
thorized Ford Dealers—Used Car Department, 
1736 South Michigan avenue, Chicago, (bill 
boards) and Holabird-Bell Construction Com 
pany, 2341 West Van Buren street, Chicago 
(newspapers). 

Wade Advertising Agency, Old Colony 
Bldg., Chicago. Vill use metropolitan Sun 
day newspapers, poultry magazines and coun- 


try weeklies in the United States and Canada 


for Continental Sales Company, Springfield, 
Ohio, baby chickens, poultry and garden 
supplies 

Wales Advertising Agency, 141 West St! 
street, New York, lacing advertising for 
Sta-Comd Co., Inc., hair dressing, 132 Jest 
42nd street, New York. Reported to be 
making up list of newspapers for the Boston 
Varnish Company, “Kynaize” varnish 
Everett Station, Boston, 


Francis M. Waters Advertising Agency, 


Springfield, Mass. Placing advertising for the 
Carter Knitting Company, Springfield, Mass., 
and New England Baking Company, 


Cc. C. Winningham, Book 
Making 10,000-line contracts 
for the Hudson-Essex Company 

Wells-Ollendorf Company, 
Chicago. 


Bldg., 


with 


Detroit 
newspapers 


Tribune Bldg... 
Reported to be preparing a news 
paper campaign for the Becker Laboratories. 
tooth paste, Chicago. 

cod, Putnam & Wood Co., Oliver Ditsor 
Bldg., Boston. Placing copy with newspapers 
in various sections for the Moxie Company, 
Rosten 


“We have erected a standard to which 
the wise and good can repair; the rest 
is in the hands of God.” 


$100,000 FOR CANCER CURE 


Lord Atholstan Will Reward Discovery 
Within Five Years 
MonTREAL, Jan, 26.—Lord Atholstan, 
publisher of the Montreal Star. has of- 
fered $100,000 as a prize to the graduate 
or student of recognized university 
who is first to discover a medicinal treat- 
ment for the effective cure of cancer 
within five years. The offer was made 
January 23 in the following letter to 
Gen. Sir Arthur Currie, G. C. M. G.. K 
C. B., principal of McGill University: 
“To help in stimulating the work of re- 
search throughout the world, I hereby 
offer a prize of $100,000 to the graduate 
or student of any recognized universit, 
who, within five years after date, is the 
irst to discover a medicinal treatment for 
the effective cure of cancer. The de- 
cision to be left to the Royal College of 
Physicians and Surgeons. London, Eng- 
land. This offer may he 


any 


renewed.” 





Leaves Stevens, Gibbs & Baumann 

George W. Gibbs has retired as vice 
president of the special agency firm of 
Stevens, Gibbs & Baumann, New York 


and Chicago, and on February 1 be- 
came eastern manager of the Associa- 


ted Publishers of Iowa. 
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BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
Advertising 

In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
— all papers publishing only six days per 
week, 

In 1922 the Buffalo News retains this 

leadership. 

National Advertising 1921—2,517,574 

agate lines. 
THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth 

In 1921 there were more building permits 
and more money spent for buildings of all kinds 
including factories and additions than in any 
other year of its history 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is busy. 

Buffalo is prosperous. 

Buffalo is withstanding the onslaught of the 
reconstruction period. 

Your campaign will pay in Buffalo. 

BUFFALO EVENING NEWS 

E. H. BUTLER, Editor & Publisher. 
Kelly-Smith Company, Representatives, Mar- 
bridge Bldg.. New York. N. Y.; Lytton Bldg., 
Chicago. Il! 
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During the Winter Season 


WISCONSIN 


Is the Ideal State to Cultivate | 
with Newspaper Advertising 


The product of the farms, the dairies, and 
The 


days are short, the nights are long, and 


the mines has been turned into cash. 


the population well paid, well to do, highly 
literate, steady and safe, READS. 

In Wisconsin there are 189,295 families of 
farmers and 159,610 of these farmers own 
their own farm. This class of people alone 
profited over $445,000,000 in new money 


from crops, fruits, ete. 





IF YOU WANT TO REACH 


WISCONSIN PEOPLE 


YOU’VE GOT TO USE 
WISCONSIN NEWSPAPERS 


There should be no doubt in your mind 
about having Wisconsin on your list of 
States. 


it. 


If you haven’t distribution — get 
Wisconsin papers will help you get it. 


Use this list of strong daily newspapers. 








Rate for 

Circulation 5,000 lines 

CN nc ka tactan endear eh eae (E) 7,900 .045 
Eau Claire Leader-Telegram....... (M&E) 8,757 .035 
*Fond du Lac Reporter .............. (E) 5,801 .03 
Te IN 0 aces 0 dg ecaltnacneed (E) 6,238 .03 
Madison (Wis.) State Journal...... (E&S) 17,111 .05 
*Milwaukee Journal ...............-. (E) 111,862 .20 
*Milwaukee Journal ................ (S) 87,593 -20 
Milwaukee Sentinel .............. (M&E) 83,864 14 
TS hk. OEE eee (S) 63,545 14 
(Fae TOMA, 9.662 6 cae c cbs eng (E) 17,588 -055 
Superior (Wis.) Sunday Times........ (S) 8,000 .045 
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The Deseret News 


Salt Lake City, Utah 


Flat Rate Effective 
January 1, 1922 


Daily, 7c. per line 
Saturday, 8c per line 


Cone, Hunton & Woodman 


Incorporated 
Publishers’ Representatives 


New York, Chicago, Detroit, Atlanta, 
Kansas City, San Francisco and 
Los Angeles 








NEWS OF THE ASSOCIATIONS AND CLUBS 














BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 
Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & KENTOR 


Los Angeles Chicago 
Van Nuys Bidg. Mallers Bldg. 
New York 
225 Sth Ave. 











Five Thousand Replies 














January 26, 1922, 
The New York Times: 

d single in lon fa page a 126 
tisement Karge Laboratories, 
Ine 1g system), in The 
Vy produced over 5,000 
let mostly f a high-grade 
type, ¢ e 150 telegrams and 

veral g-distance telephone calls. 

This experience % a further evt- 
dence to u f the vitality of The 
Times and b space, when intelligent 


and influential men are to be reached. 
MOSER & COTINS 
Advertising 
Utica, New York 








doubled! 
Never 


Real Estate values have 
Business Depression 
Touched Us! 

1921 


was the biggest year in the history of the 
ASBURY PARK (N. J.) PRESS 
leading Evening and Sunday newspaper 
i te NORTH JERSEY COAST 
where business and pleasure unite to 
make us prosperous and a market for the 
World’s goods. 
FRANK R. NORTHRUP 
Special Representative 
350 Madison Avenue, New York City 
Association Building, Chicago,  Iil. 








New Haven 
RECISTER 


is New Haven’s 


Dominant 
Newspaper 
Bought every night by More New 
Haven people any other 


TWO New H ‘napers COMBINED. 


NEW HAVEN REGISTER 
The Julius 
Bosten 


Special 
Detroit 


Agency 


Chicago 


—New Yor 














YHE annual Winter meeting of the 
Northern Minnesota Editorial Asso- 
ciation was held at Sauk Center on Jan. 
27 and 28. “Making a Survey of Your 
Community” was the subject of an ad- 
dress by Herman Roe of the Northfield 
News. This was also discussed by H. C. 
Hotaling, field agent of the National Edi- 
torial Association. A, L. LaFrenier of 
the Grand Rapids Independent spoke on 
“Is an Advertising Service Worth What 
it Costs?” 


H. Z. Mitchell of the Bemidji Senti- 
nel, Joseph E. Reynolds of the Mankato 
Daily Free Press and Major Harrison 
Fuller, assistant managing editor of the 
St. Paul Dispatch-Pioneer Press, spoke 
at the banquet and smoker. R. W. Clark, 
assistant to Charles Donnelly, president 
of the Northern Pacific railway, spoke 
on the railroad situation and there were 
talks by Ludwig Roe of the Montevideo 
News, W. E. Verity of the Wadena 
Pioneer Journal and P, J. Vasaly of the 
Little Falls Herald. 


The New Hampshire Weekly Publish- 
ers’ Club held its annual Winter meeting 
at the Boston City Club during the past 
week with Albert O. Brown of 
New Hampshire as the principal speaker. 


Gov. 


The members were the guests of the 
Paint and Oil Club, an organization com- 
posed of the representatives of paper, 
ink and other newspaper supply houses. 


St. Louis 
Business 
7 of the 


37 of 
February 


in 
setter 


in 


\ meeting will be held 
of the managers of the 
Bureaus, now operating 
of the country, 
3 and 24. 


The Sporting Writers’ Association of 
Philadelphia will hold their annual ban- 
quet February 15 at the Hotel Walton 
Wichita 
must active 
if the amendment to the constitution, as 
recommended by the board of directors 
adopted by the club. Under the 
amendment there would be but one class 
of members—all active. Associate mem- 
bership is abolished. Increasing the an- 
nual dues from $6 a year to $24 is ex- 
pected to force more or less activity on 
the part of the members. The new dues 
will include one dinner and one luncheon 
per month. The club also decided not to 
take an active part in civic affairs, be- 
cause most of the members belong to 
other organizations. The number 
of meetings per month is reduced from 
four to two, 


larger 


cities 
1]. 22 2 


Ad 


(Kan. ) 


“or 


Members of the 


Club either be else” 


is 


civic 


Legislation on publication of legal ad- 
vertising in newspapers similar to that 
recently urged in New York will be con- 
sidered by the Associated Dailies of Flor- 
ida at their meeting in Tampa February 
8. The morning devoted to a 
meeting of the legislative committee, 
whose findings will come before the asso- 
in the afternoon. <A _ tentative 
“shop” program has also been arranged. 
The Tampa Rotary Club will serve a 
press breakfast. 


will be 


ciation 


The annual banquet of the Baltimore 
\dvertising Club will be held at the 
Southern Hotel, Baltimore, February 14. 


Newspaper writers of Lawrence Coun- 
ty, Pa. met at New Castle last week 
and organized the Lawrence County Press 
Club. The following officers were 
elected: President, E.’ H. Fritz; 
president, Joseph George; secretary, L. 
M. McCamic; treasurer, William Mc- 
Lure; committee on organization, H. K. 
Bell, Clare George, Myron Gelbach and 
J. Conner. 


vice- 


The Ben Franklin Club of Philadel- 


phia has elected the following officers for 
1922: President, Harry G. C. Williams; 
first vice-president, Robert W. Beatty; 
second vice-president, Amos D. Kennedy ; 
treasurer, Henry C. Fox, Jr.; secretary, 
Alexander Y. Spencer. 


The directors of the San Francisco Ad- 
vertising Club have elected Miss Florence 
Gardner executive secretary, succeeding 
H. William Nelle, who resigned recently. 


The Dallas County (Tex.) Press As- 
sociation held its annual meeting in 
Dallas last week. John E. Davis, editor 
and publisher of the Mesquite Mesquiter, 
was elected president, and Mrs. Minnie 
Wetmore Tufts of the Lancaster Herald, 
vice-president. 


R. Murray Purves of New York suc- 
cessfully defended his title of champion 
of the Winter Golf Advertising League 
at Pinehurst, N. C., January 13, by de- 
feating M. C. Meigs of Chicago by 4 up 
and 3 to play. Other prize winners in 
the various other events on the week’s 
program included D. L. Hedges, H. V. 
H. Proskey, Ralph Trier, H. G. Cordley, 
Roy S. Durstine, James Barber, Ernest 
Manson, Mr. and Mrs. Lorenzo Daniels 
and Miss C. P. Speakman. Officers of 
the league were elected as follows for 
1922: President, Roy S. Durstine. New 
York; vice-president, C. E. Speakman, 
New York; secretary, F. L. Wurzburg 
of New York, and treasurer, H. F. Har 
rison, New York. 


The New York State Legislative Cor- 


respondents’ Association, at Albany, 
elected the following officers January 
18: President, George M. Van Slyke, 


New York Herald; first vice president, 
John M. rancis, Troy Times; second 
vice president, J. E. Watson, New York 
\merican; secretary, H. J. Adamson, 
New York Evening Post; treasurer, P. 
B. Scott, United Press; Directors, 
George D. Morris, New York Evening 
Telegram; chairman. W. Axel Warn, 
New York Times; Charles S. Hand, 
New York World; Harold J. Blackford, 
Brooklyn Eagle; Denis T. Lynch, New 
York Tribune; Charles F. Young, The 
\ssociated Press; Charles H. Armi- 
tage, Buffalo Evening News, and Albert 
FE. Dale, New York Evening Mail. 


The Galveston Advertising Club has 
elected officers for the coming year as 
follows: G. L. Stevens, general man- 
ager for Clarke & Courts, president; A. 
L. Perkins, Galveston Tribune, vice- 
president; I. D. McMaster, Galveston 
Commercial Association, secretary, and 
O. A. Walker Jr., treasurer. 


The Northeast Missouri 
ciation’s recent meeting at Hannibal, 
January 13 was featured by talks on 
“Co-operation Between Newspapers and 
Merchants,” by Charles Green, Brook- 
field Argus; “Keeping Advertising 
Morally Fit,” Alfonso Johnson, Colum- 
bia Missourian; and “The Business End 
of Printing,” Charles Weisenborn, 
Macon Chronicle-Herald. The mem- 
bers were guests of the Hannibal Cham- 
ber of Commerce at a banquet. Officers 
elected were: T. G. Thompson, Shelby- 
ville, Herald, president; E. E. Swain, 
Kirksville Express, vice-president; Miss 
Anna E. Nolen, Monroe City News, 
secretary-treasurer. The Summer meet- 
ing will be held at Moberly, June 9. 
Resolutions were passed for rigidly 
maintaining rates, elimination of ques- 
tionable advertising, encouragement of 
accurate statements by advertisers, and 
consideration of printing in full accounts 
of all matters in which public is vitally 
concerned. 


Press Asso- 


Features by 


Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Chas. Dana Gibson 
Rube Goldberg 

T. L. Masson 
Frederick Palmer 
H. J. Tuthill 


and others 


Central Press Association 
Times Building, New York 
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page issues pub- 
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every Thursday 
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The News. 
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Thousands will visit and buy at 
Trenton Automobile 
FEB. 22-25 INC, 

“Own Your Home?” E. 
MAR. 6-11 INC, 


Cover these important events in 6 
community. Complete information # 
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TRENTON TIM aS 


New Jersey 


KELLY-SMITH COMPANY 
Marbridge Bldg., New York Giy 
Lytton Bidg., Chicago 





































More Than an 


Introduction 


When a newspaper does more than ® 
troduce an advertiser to a community 
there must result a spirit of mute 
satisfaction. 

For more than three-quarters #3 
century 


The Pittsburgh Post 


has introduced advertisers to the p@ 
chasing power of the great Pittsburt 
district. 

Each introduction is accompanied by # 
indorsement which cannot be dissas#® 
ated from the character of such a pare 


DAILY AND SUNDAY 


Perth Amboy, N. J 


Plants are putting on men. 
Plant managers ave optr 
mistic regarding future. 
Building trades active. 








F. R. NORTHRUP 
350 Madison Avenue, New York Gt 
Fereign Representative 
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“BRIDES WILL 
BE BRIDES” 


yy LUCILLE. VAN SLYKE 





Daily Woman's Episodic 
Serial Men Also Read 





GREAT, SIMPLY GREAT!" 


ware A. Rose, Managing Editor, 
BUFFALO NEWS 





i the puliing feature 
METROPOLITAN 
NEWSPAPER SERVICE 


Maximilian Elser, Jr., Gen’l. Mgr. 





NEW YORK. 


=S 


y NASSAU ST. 













The Mount Vernon, N. Y. 


DAILY ARGUS 


ries more display ad- 


wtising than any other 

ywspaper in Westchester 
County. 
this is an acknowledgment 
; fits power that the adver- 
iser should heed, if desirous 
, ¢ reaching the people of 
, Mount Vernon. 


; GEO. B. DAVID & CO. 


Foreign Representative 


il Madison Ave. NEW YORK 














(0,000 Lines 


additional paid 
dvertising would 
ok good each ~ 
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HN B.GALLAGHER CO. 


\2 VANDERBILT AVENUE 
1S =o £2) 8 
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NEW YORK 


than it 

st EVENING 
“1 TOURNAL 
Post has the largest 
ttsburr circulation of 


any daily news- 
paper in Amer- 


1Ca. 
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FIRST IN 1000 
NEWSPAPERS 


pti- National Advertiser with 30 
re, experience recently stated 
1 his records show that for 


Money expended the results 
e Wweduced by the Washington 
placed it FIRST IN 
ERICA among a_ thousand 

> papers. 
fork Ot 


Stern Representative, Lutz, 


stern} J. E 
“ tt Natl Bank Bldg., Chicago, Ill 
“ete Representative, Dan A. Car- 
Tribune Bldg, New York, N. Y. 
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LAR PUL] ] | THE HOLLISTER 
ORGANIZATION 
fdverti rculation magers are always on the lookout for nex is now conducting a big cir- 
sepia > . ‘ bape args eget jg culation campaign on the San 
na tt rk & P ; Francisco Chronicle 
SHER t 1 f t that tl 5 
<n se my ment ; Leading newspapers know the 
iress Lb l they appear . ax , 
ip et mle {7098 ; value of our campaigns. Ask 
leas wi ? the Philadelphia Inquirer, 
aoe ; Cleveland Plain Dealer, 
STORY that will prove a winner tive art, proved popular with the readers Washington Post, Los An- 
: I g 
from the advertising manager’s d made a hit with the managers, wh« geles Times and others. 
standpoint is a story about the transition are steady advertisers—L, |. S : , . 
i “Ce _the transit ‘ Write or wire for details 
of transportation. Start thé story with ‘ 
the canal boat and stage coach, the pack \ local merchant stocked up rather PA 
train and the freight wagon and carry it heavily on a certain line of expensive SFP RRR VaR TREK 
see vadl pete satiate aelhe sh Me ist yg pianist, HOLLISTERS CIRCULATI 
through all the progressive development toys that 1s, they were expensive in § of A * 
to show its evolution to the luxuriously comparison to the regular lines. They j ORGANIZATION 
- ’ a p P - . ; argeat inthe Um ates 
appointed railroad lines of today, the did not sell well although he advertised + 300 MeaestT Bice. Los Aucenes.Ca. 
electric trolley lines, the auto stage, the them extensively, using liberal space. } aes 
taxicab service and the street car which ; 


You might call it a case of lack of per- 
make sonal salesmanship for he admitted that 
our possible and prevent he had inquiries but that when customers 

the adver- found out the price they thought it was 
tising department appears. Small hotels more than they could afford to pay. In 
serving chicken dinners on Sundays can a talk I had with him after Christmas 
be lined up for space as well as the auto he remarked that, “he guessed 


has with the automobile helped to 
large cities 
congestion. Here is where 


1 


he was 


stages, railroads and other transporta- stuck with those toys.” 
tion systems.—F. L, Here’s the plan I suggested, and he is 
— going to try it. 

“What Your 1922 Car Will Cost” is a Select two of the toys, or give any two 
heading that carries a cooperative auto- toys selected as prizes Issue a card to 
mobile price page in the Daily Star of every child who called at the store, a 
New Rochelle. Twenty of the leading companied by an adult, on which he or 
distributors signed up to run the page ‘I vould enter name, name of parents 
six times. Each advertiser has the same or suardian, address and date of birth 
stvle of set-up and uniformity is main- Deposit these cards in a box. On a cer 
tained as far as possible, the paper in- tain date some public official would draw 
sisting on this that there may be no two cards. The prizes would be issued 
vround for one dealer saying that it is to these two children. The other names 
more beneficial to his neighbor than to would then be filed away, indexed ac- 
himself. The cars are arranged alpha- cording to date of birthday About two 
hetically and the dealers agreed on quot- weeks before a child’s birthday a per 
ing f o. b. prices in one column and de- sonal letter would be sent to the parents 


remarking about the coming anniversary 
and calling attention to the fact that one 


The paper 
advertise- 


livered prices in the next 


introduction to 





1 
the 


write on 
paca poet aling to New Rochelle resi- ©! these toys would make a good birth- 
dents to buy thein cars in the home day gift. The parent would be reminded 
tow! M. L. M. of how the child tried to secure one in 
——— the contest, how disappointed the firm 

The Detroit Times is using a “direc- that this particular child was not 


but that they 


interested the child 





; of the lucky ones; 
automobile prices up-to-date, as f the lucky ones; 


torv” of 


a space seller. Local distributors are hadn't forgotten how 
tal “a har of a page set aside for thi was in these toys and that they wanted 
aking a share of a page set aside tor this ~ qf iat the} 
in ea the the child to have one —C. N. } 
purpose, and the price figures are tht 
dominant features of the ads An ex The Macl Publish Co. T 
- 1 . : > ublishine Ce oronto 
planation of the need for such a direc- ' as aa aon bes ishing Co., loro a 
tory, due to the rapid change the Wich issues a large number of trade 
pric s of machines, was printed at the J° irnals, successfully uses a variation of 
<-. : the usual request that readers, whet 
top—E. T. L DEI NOEL: epee! ear PED a 
answering advertisements, will “kindly 
: : | . mention this magazine.” At the foot of 
“ngland weekly paper signed . é 
\ New Englan Ky | pe , all pages carrying advertising in many 
up a large number of advertisers for “ Is irrying g 
ards in a directory of “Made in Ver- © the MacLean publications appears this 
mont Goods.” A fixed charge was made ™¢ssage im smal type If interested 





for running the cards a year Each tear out this page and place with letters 
0 bills < « » ° - ve - > r 
i iti f in to be answered t is found that this 
week a prominent citizen of the state in “ © a jeEN It 1 at 
the two columns V4fiation of a well-worn request “brings 
— ¥ pau us 


an introduction to 
told why he bought “Made in 
merchandise —M. L. M. 


home the bacon” 


Lit 


r ” ore frequently 
Vermont more requentlh, 





much 
some big 





In districts where road-build- 
Theater managers of Milwaukee, Wis., ing is going on ads may be 
behind a “Go to Theater secured 


recently got from men doing the work, con- 
Week.” The idea was exploited through tractors, those furnishing the material, 
newspaper advertising and other pub- etc., if right methods are used. Last 
licity media, with the aim of filling summer the Muskogee Times-Democrat 
every theater in the city at every per- put out the first good roads number ever 
formance during the week. The Mil- put out in the Southwest. It ran sixteen 
waukee Sentinel every day during the pages in addition to the regular issue 
week sent out a photographer who and was crammed full of ads which went 


“snapped” a pretty girl at random in the well with breezy write-ups of all road 
napped I ) ) I 


downtown district. The girl’s picture activity in Eastern Oklahoma. Besides 
appeared in the next day’s issue of the ads by those interested in the roads, 
paper with the information that if she several pages were sold to business men 
(whoever she proved to be) called at of nearby towns who were benefiting by 
the Sentinel office she would be given a the opening of the new highways.— 


pair of seats for three of the leading FE. H. J 

theaters, different theaters being used , a a 

every day. The seats were gladly Deseret News Offers Premiums 
donated to the lucky girls by the theater The Salt Lake City Deseret News has 
managers.. The stunt cost the paper reversed its policy regarding premiums 


nothing but the space devoted to it. It and is offering a special inducement to all 





gave the city editor a chance for attrac- mail subscribers who renew. 
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SEER ES OA ST 
light for business where 
there’s a chance of win 
ning in Indianapolis, 
where retail business (in 
dollars) is actually ahead 
of peak 1920 volume. 
The people are buying 
because they are work 
ing. 
Lhe |_ 

Indianapolis 


L 


USB NEWSPAPERS ON A THREE-YEAR BASIS 
“uN 


FRANK T. CARROLL 
Advertising Manager 


New York Office 
DAN A. CARROLL 
150 Nassau Street 


Chicago Office 
LE 


J. E. LUTZ 
First National Bank Bidg 











ln 
New Orleans 


its 


THE 
ITEM 


SEE ee 











Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 


Foreign Advertising Representatives 


Metropolitan Tower Wrigley Bldg. 
I. A. KLEIN JOHN GLASS 
New York Chicago 








The amalgamation of the two leading 
progressive Jewish newspapers of 
New York 


THE WARHEIT 


brings into being the most erful 


advertising medium in the Jewish field 








The National Jewish Daily 
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ENDORSE AGENCY COMMISSIONS 





Ohio Associated Dailies Also Re-elect 
G. W. C. Perry President 


G. W. C. Perry of the Chillicothe 
Gazette was re-elected president of the 
Associated Ohio Dailies at their thirty- 
seventh annual convention in Columbus, 
January 24 and 25. A resolution was 
adopted placing the association on record 
as favoring the publishers’ commission 
method of remuneration for advertising 
agencies. Speakers on the program in- 
cluded Will V. Tufford, secretary of the 
Inland Daily Press Association; Marlen 
E. Pew, editor and manager of the Inter- 
national News Service; Richard Lee, of 
Lord & Thomas, Chicago; Harvey 
Young of the Columbus Dispatch; Frank 
Burgess of the LaCrosse (Wis.) Leader- 
Press; Harry Taylor, of the Portsmouth 
Times; F. B. Pauly of the Middleton 
Journal; and Prof. O. O. Hooper of the 
Ohio State University School of Jour- 
nalism. 

Officers, besides Mr. Perry, are: Vice- 
presidents, Fred W. Bush of the Athens 
Messenger and Egbert H. Mack of the 
Sandusky Register; secretary, Louis H. 
3rush, East Liverpool Review-Tribune ; 


& Publisher 


Editor 


treasurer, Alfred Hoswell, Bowling 
Green Sentinel-Tribune. 

Ad Clubs Postpone Meeting 
Louis, Jan. 16—Word has been 
received here from Lou Holland, Presi- 
dent of the newly organized Seventh 
District Association of the Associated 
Advertising Clubs of the World, that 
the convention of the association, to 
have been held January 26 and 27 at 
Fort Smith, Ark., has been postponed 
until the end of March. The associa- 
tion includes all the clubs of Missouri, 
Arkansas, Oklahoma and Kansas. 


oT 





A Bread Contest 
The Detroit News is offering prizes 
totaling $1,000 for the best loaf of bread 
submitted by its readers. The hundreds 
if not thousands of loaves that will be 
submitted will go to charity. Notable 
cooks will be the judges. 





Harrisburg Telegraph Insures Staff 

The Harrisburg Telegraph has pre- 
sented every employe of the paper with 
an insurance policy against death or dis- 
ability. The policies are rated at $500 
and upwards, according to the length of 
service of the employe. 
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EQUIPMENT 


Making 

















FOR SALE 


Printers’ Outfitters 


Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 96 Beekman St., 
New York City. 





We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 








Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 





“in 





Ready for Immediate 
hipment 


Goss Quadruple Press 


Goss four-deck two-page wide “Straight- 
Line” Press. Capacity 4, 6, 8, 10, 12, 
14 or 16 page papers, 24,000 per hour; 
20, 24, 28 or 32 page papers, 12,000 
per hour. Length of page, 22% inches. 


This press might suit you. 
WALTER SCOTT & CO. 


PLAINFIELD, NEW JERSEY 


New York: 1457 Broadway 
Chicago: 1441 Monadnock Block 








Want to Buy 

Good 16 pp. or 24 pp. newspaper web press 
with complete stereo outfit. Send complete 
description and price to Box B-756, care 
Editor & Publisher. 





PRESS WANTED 


Stereotype press, 16, 24 or 32 page press, must 
print 8 columns 12% ems; with or without 
stereotype equipment. State make, age, use 
it has had, earliest possible delivery, price 
and terms. Also send samples of paper and 





picture of press if possible. William_ B. 
Boyd, 18 E. 41st Street, New York City. 
Phone Vanderbilt 4920. 

@ Newspaper Plant Equipments ® 


Established in 1912 


PECKHAM MACHINERY CO. 


MARBRIDGE BLDG, 34th & Bway 
NEW YORK CITY 








Exclusive Sale of Complete 
Newspaper Plant; 16 page press, 
Model B Intertype, 2 Model 5 
Linotypes, steel cabinet, new type; 


installed 8 months ago. Can ship 
and install immediately. Good 
terms. 





LIST 26, 16 Pages, For Publishers, NOW READY 





For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 





“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 


Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo M Wi 
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NEW HOME FOR TELEGRAM 


be carried from the presses to 
room on an automatic ¢o - 


7 , me NVeyor, 
he business office will “4 


Portland Paper Will Spend $300,000 be on the 
floor; the news rooms, cireutee 
on 3-Story Structure ei le: S, Circulation 
; advertising departments will pe 
PortLanb, Ore., Jan. 31.—Construc- second floor, on 


and on the top a... 
be the mechanical] department, 
» U 


baths and locker rooms will de pro 


tion will start in less than a month on 
the new home that is to be built for the 
Portland Telegram, The building is to 
be erected on a 25-year lease to the 
Telegram by J. N. Barde and associates, 
owners of the site. 

The location is at Eleventh and Wash- 
ington streets. The structure will be 
three stories high, will cost $300,000 
and, if the work progresses as rapidly 
as is hoped, will be completed within 
five months. 

The Telegram will occupy the entire 
new building, with the exception of a 
first floor fringe of retail stores, the 
total area being 42,800 feet of floor space. 
The building will be of early colonial 
architecture, with red brick, white joints 
and terra cotta in replica of New Eng- 
land marble. 

A large balcony in the basement will 
care for the mailing room. Papers will 


ST 

J. T. Barker Retires 

James T. Barker retired Feb 
from the business management ‘ 
Passaic (N. J.) Daily News bel 
continue as a stockholder and 8 
president and director. He has } 
sociated with the News for % 
He is succeeded as general mam, 
Rudolph E. Lent, who will aly 
tinue as secretary-treasurer, The, 
part of Col. Barker’s stock has 
to Mr. Lent and to George MY 
president and editor of the Neys 


—_—_____., 
Farmers’ Sun a Tri-Weekly 

The Farmers’ Sun, organ of the 
ed Farmers of Ontario, will be 
from a bi-weekly to a tri-weekly 
mencing with the issue of Febpy 
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EDITOR & PUBLISHER ™¥ 10% 
Bes) eS te aenmenenimnalh e 








1, General Advertising 
a. Transient rate 50c per agate line (minimum 


b. PREFERRED PO VS 
space 14 lines—1 inch). a 





~ Jeers 672 agate lines $200.00 Fro . - . 
Half page .......- = ae | ore 
Quarter page ...... 168 ‘ 2 60.00 Inside front and back covers 10% 
Eighth page ....... 84“ ” 35.00 
Sixteenth page ..... 42 “ os 20.00 All other positions 25% extra. 
2. Time Contracts 
Agate 6 insertions 12 insertions 26 insertions $2 in 
A Lines within year within year within year withir 
Full page ....... 672 $188.00 $175.00 $150.00 $ 
Be OD vinden awe 336 100.00 94.00 88.00 1% 
Quarter page ...... 168 56.00* 50.00* 47.00* 
Eighth page ....... 84 30.00* 28.00* 25.00* 
Sixteenth page ..... 42 18.00* 15.00* 14.00* 


All 52 consecutive-insertion contracts (see last column above) are based on consecst 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract isa 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option 
advertiser within the twelve-month period. 

*Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 peri 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertise 
to be credited on ccntract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net 1 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of 
are paid in advertising space to be used within one month after expiration of contrat. 





3. Classified Advertising. 4. Reading Notices—(None.) 

a. Help Wanted...... a ... .06 a word 
eee ee .06 a word S$. Commissions. Allowed to recognizl 
Situations Wanted............ .03 a word cies on other than publishers’ adver 
Business Opportunities......... .06 a word 


b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 


c. No discount for frequency of insertion. 





6. TERMS. 
a. All accounts payable net 30 days and subject to sight draft immediately thereaitt 
b. Two (2) per cent. cash discount allowed on current advertising bills paid on or 
tenth (10th), provided all previous bills are paid. 
c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are 
ject to cash discount. 
d. Advertising copy will be prepared by the service department of EDITOR & PUBL 
at an additional charge of 10%. 





7. Mechanical Requirements. a 
Column width, 13 ems. Column depth, 168 lines. Columns to page, 4. Size @ 
9 x 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. 
should be 133 line screen. 


8. Time Schedule and Miscell 9. Publishing Date—Saturday of 

a. All copy subject to publishers’ approval. b. Forms close Thursday night. 

c. Advertisements must be in office by Thursday for current week’s issue. 

d. Corrections on advertisements may be made up to Thursday, 5 P. M. ; 

e. EDITOR & PUBLISHER will not be responsible for errors in advertisement 
failure to return proof in time to make corrections. P 

f. Failure to furnish new copy on definite insertion contracts will compel ust ® 
advertisement. 


Half tones used in adver 








g. Copy for advertisement should be received as early in the week as possible to 1s) 


display and position. 


All cuts should accompany copy. i. All new cuts and art work made at & 





advertiser. 
10. Circulation. 
a. Member of A. B. C. 
b. Date of statement...... June 30, 1921 
ek ere year ending June 30, 1921 
RI iccccccucuees 4,700 








11. Subscription Rates—Domestic $4.00. Canada $4.50. 
12 E ive Per 1 


Foreign $5.00. 








James Wright Brawn, publisher; John F. Redmond, managing editor. 
J. B. Keeney, advertising; Fenton Dowling, circulation. 
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al ATION WANTED BUSINESS OPPORTUNITIES the farm market. He was formerly 
yorD for advertisements under this 6c “ WORD for advertisements under With the Hercules Powder Company 

r ation. Cash with order. For this classification. Cash with order. and farm publications. Miss N. M. 

Rehr wed one insertion (adv. not to Stevenson, formerly with the University 

ent gga ends) FREE. Bankrupt Daily Wanted of Kansas extension division, will con- 

sb ————— Being the owner of a profitable business, but tinue to assist in this division. 

» Dut 7 desiring recreation, I will accept management " ‘ 

id as Solicitor of a rundown daily at foreman’s wages, but L. M. Roberts, Montreal, publisher of 






















weed copy writer available Febru- 
in especially successful in securing 
iom non-advertisers through feature 
(yn produce in any field. References 
pe, Address Box B-754, Editor & 


has y Man 
Mi inmediate connection. Fifteen years 
= and whose past record 


eoecessful 
ijity. Thorough knowledge all de- 
ie §, married, best of references. 
“= Editor & Publisher. 


vars’ experience, just a good, hard 
sho understands circulation, likes 
ss liked by them. Age 39, married. 
itor & Publisher. 





Reporter 
circumstances necessitate this 
» for employment. I am 30, un- 
steady, references showing excep 
foe record mailed on request. Twelve 
jing assignments, sports exchange, 
ki work. Can start receipt wire; $35. 
Jackson, Mich. 


Noy, 1, 








NS. 

on ap hi ‘ 
eughly capable, energetic desk man, 

$ 10% @mecan write editorials, experienced in 
WM, seeks position with first class 

.. Bm, Editor & Publisher. 

$2 in 

tise HELP: WANTED 

$1@R WORD for advertisements under this 


a ation. Cash with order. 


















Man 


capacity to direct circulation de 
t work for evening newspaper in 
Nee England city. Circulation now 
doly in city; many easily accessible 
mi rural routes constitute unde- 
tritory. General area well served 
d electric railroads. Paper has 
without any serious competition. 
mes required. Applicant must be 
to furnish bond. Any proposition 
be strictly along liberal commossion 
Yo schemes will be considered. 
wlcitation on merits of proposition 
y. Territory umrestricted. B-758, 
i Publisher. 










Assistant 
iit as emergency man on copy desk. 








wt chance on New England daily for 
cognied fe of ambition. Write Box B-739, 
’ advert? Publisher. 
ng salesman to sell Newspaper Fea- 
“ate mame, age, experience, salary 
Band give references. Address Box 
‘itor & Publisher. 
vereafter 
n or Se m Editorial Writer 
mi, conservative. independent Demo- 
nd ate Newspaper, in eastern city within 













pars of New York, is looking for an 
Writer to succeed man now retiring 
ery years’ service. This is a real 
tity for a capable man who desires a 
at position—and no others need apply. 

exchanged. Address Box B748, 
t Publisher. 


¢ PUBL 


Size @ 





AT Market Editor— 

ttwspaper in southwest city of 100,- 
areal market editor. Young man 
been understudy to real market page 
,netropolitan field preferred. No 
B back need apply. You can grow with 
ress, B-740, Editor & Publisher. 


of eact 





A Small Hours Party 
ts of the editorial staff of the 
* (Mass.) Telegram carried 
' resolution to spend a few 
OW and then away from busi- 
7 holding a party at Elmcrest 
he nights ago. The affair offi- 
urted at midnight and from that 
“until 4 o'clock, when the last 
ttt off duty, members of the 
4 aS soon as their assignments 
t was a strictly newspaper 
ere by dignitaries varying 
Managing editor to the young- 
8S than two weeks in. 














with contract to retain part of the profits. 
Forty-four years old, all since leaving col- 
lege engaged in printing and publishing. 
Address B-762, Editor & Publisher. 





Business Opportunity 

Capable man, experienced in management and 
sales end of job printing business with $5,000 
to invest, may secure splendid position with 
profitable going job printing office in live Ohio 
city of 18,000. At present run in connection 
with morning newspaper, but want to organize 
separate company to take it over. Located in 
own building with 4,500 square feet additional 
floor space available. Good patronage and well 
equipped. Room to increase. References ex- 
changed. _The Findlay Publishing Company, 
Findlay, Ohio. 





For Lease or Sale 

Evening newspaper in city of 35,000. Require 
action within week. Good opportunity. Any 
reasonable offer considered. Good circulation. 
Fair advertising. Wire Box B-753, Editor & 
Publisher. 





Wanted 
A weekly paper, good size proposition, grow- 


ing community. Replies confidential. Will 
act promptly. rooks, 2627 Webster 
Ave., N. Y. City. 





WITH THE AD AGENCIES 
(Continued from page 32) 











Flag,” which goes monthly to more than 
4,000 dealers handling the line. He plans 
to devote special attention to the smaller 
advertiser with a view to bringing the 
latter gradually up to a national basis. 

A. W. Howe has started the Howe Ad- 
vertising Agency at 13 Merchants Bank 
building, Port Arthur, Tex. The agency 
is now placing the advertising of “In- 
terlock” lumber in trade journals and is 
considering using newspapers of large 
circulation. Most of its business is local 
retail service advertising. 

Walter R. Stecher has been elected 
secretary and a director of the Ford- 
Parsons Company, Chicago and San 
Francisco. 

K. E. Bunnell of New York, president 
of W. H. H. Hull & Co., general adver- 
tising agency, is spending the Winter at 
DeLand, Fla. 

Al Seiffer will join the staff of the 
Lincoln Advertising Service, New York, 
as account executive. For the past four 
years Mr. Seiffer has been rotogravure 
specialist for the newspapers handled by 
The S. C. Beckwith Special Agency. 
Previous to that he was with the Federal 
Advertising Agency. 

George F. Haines, formerly business 
manager of Commercial Journal Com: 
pany, publishers of Lumber, and recently 
in the advertising service business, is now 
with the Ross-Gould Advertising Com- 
pany, St. Louis, as account executive. 

Dr. L. Arthur Yurman, formerly ad- 
vertising manager of Physical Culture 
Magazine, has become an account execu- 
tive with the Hicks Advertising Agency, 
New York. 

William P. Scott, vice-president Tracy 
Parry Company, New York, is resign- 
ing, effective March 1 

Witold Markwiz, after two years with 
the F. J. Ross Company, Inc., New York 
advertising agency, has resigned his po- 
sition as space buyer to join the Cincin- 
nati office of the Blackman Company. 

Arthur W. Wilson has been appointed 
head of the division of the Thresher 
Service to serve advertisers selling to 


the McGill University Daily, is starting 
the World Wide Advertising Corpora- 
tion, affiliated with the new York com- 
pany of that name, and with offices in 
the Coronation Building, Montreal. 

The Localized Advertising Corporation 
has been formed in Detroit by Milton 
Hartman, Charles Schweim and Robert 
O. Wagner. The staff will include James 
E. Cummings, A. B. Hollywood, Alfred 
B. Caldwell, J. F. Baker, I. A. Martin 
and V. A. Morrison, 

Kaufman-Clifford, Inc., is the name of 
a new Chicago advertising agency, of 
which Harry A. Kaufman and John F. 
Clifford are the founders. The former 
was recently with the Fair Store and 
latter vice-president of the H. Walton 
Heegstra Agency. 

The list of New York advertising 
agencies has been increased by the addi- 
tion of the firm of R. T. Huntington 
& Associates, headed by R. T. Hunting- 
ton, late of the Chicago office of the 
Green, Fulton & Cunningham Agenecy. 

The John O. Powers Company, New 
York advertising agency, moved Febru- 
ary 1 from 461 4th avenue to 50 East 
42d street. 

William H. Clark, formerly with the 
Allen Advertising Agency of New York 
has joined the Philip Ritter Company, 
New York advertising agency, as ac- 
count executive. 

H. Winston Harvey and Miss F. E. 
Milam have founded an advertising firm 
under Mr. Harvey’s name in the Walton 
Building, Atlanta, Ga. Reeognition has 
been extended to local newspapers. Both 
Miss Milam and Mr. Harvey have been 
associated with the Dollard Jacobs 
Agency. 

The Norman A, Fyffe Company will 
open new quarters February 1 at 50 
Madison avenue, New York. This com- 
pany was formerly O’Connor-Fyffe, Inc. 
The new company will retain practically 
the entire staff and all the former clients 
of the former firm. 

Harold C. Arenovsky has re-estab- 
lished the Westbrook Advertising Agency 
at Westbrook, Me., specializing in out- 
door advertising. 

An independent advertising and mer- 
chandising service has been established 
in Chicago by Harry C. Maley, who has 
disposed of his interest in the Albee Cor- 
poration. 

Roy Quinlan, recently associated with 
James Howard Kehler and the Dorland 
agency, Chicago, has joined the staff 
of the Charles Daniel Frey agency, 
Chicago. 





Increases Newspaper Advertising 


H. Colin Campbell, advertising man- 
ager of the Portland Cement Associa- 
tion announces that the major part of 
the association’s advertising expendi- 
ture during 1922 will be in newspapers. 
This will entail the use of larger space 
than has heretofore been the case. The 
copy will be placed by the Potts-Turn- 
bull Company, Chicago advertising 
agency. 


S. F. Bulletin Has Oakland Edition 

The San Francisco Bulletin is issuing 
a 4-page Oakland edition. Paul K. 
Buckley is the city editor. 


$20,000 


or less for first payment on a 
Middle West daily or substantial 
weekly mewspaper property. 
Might buy a controlling interest. 


Proposition X. I. 


CHARLES M. PALMER 


Newspaper Properties, 
225 FIFTH AVE., NEW YORK 








Unusual Opportunities 
Daily and Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 
Established 1910 











For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 
8 cols. 12 ems, Kohler Control, type 
col. length is 22 in., tapeless folder 
extra roller stocks and spindles, meta 
furnace, carved casting box, elevating 
table and double steam table. 


IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 











WE CONNECT THE WIRES 


MANAGING EDITOR wita 
creative and executive abil- 
ity; five years chief of 
western dailies; now eastern 
director of features. Has 
keen news judgment, ini- 


tiative, vision and organiz- 
i 1 Onl 


y_ 35, but 
managing 


Anywhere, not under $3,500. 
Mention 1119-B. 


FERNALDS EXCHANGE, INC. 
THimo Nar..Bioe., SPRINGFIELD. Mass. 








“The African World” 
& 
“Cape-to-Cairo Express” 


Published every Saturday in 


London. 
AMERICAN OFFICE 
No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 














Rotary Prosperity Ads Popular 

Matrices of the International Rotary 
Clubs’ prosperity campaign advertise- 
ments have been requested by over seven 
hundred newspapers, it is stated at 
Rotary headquarters in New York. 
Space for the advertisements is donated 
by the newspapers, the copy being pre- 
pared free of charge by the Frank 
Presbrey Company. 
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Associated Editors 





They Foréget 
the News— 


They Remember 
the Features. 


35 N. Dearborn St., Chicago 

















The Best Paper 


New Orleans— 


New Orleans 
States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 








NEWS 


For Evening and Sunday Newspapers 


Infernational News Service 
World Building, NewYork. 




















Just sold our CLASSIFIED to 


PHILADELPHIA 
NORTH AMERICAN 


Earlier users include Baltimore 
News and American, Boston 
Herald and Traveler, Brook- 
lyn Eagle, Chicago Daily News, 
Des Moines Capital, Indianap- 
olis Star. 


THE INTERNATIONAL 
SYNDICATE 
BALTIMORE, MD. 











America’s Best 


Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








Editor & Publisher 
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HUNCHES 


Managing editors and city editors are always on the lookout for news and 


pas that can used locally 

t published under this head. 
essfull in your city d 
ur contributions to the 
rail them in and receive 
not be returned. 


THE 


Tribune 


Logansport (Ind.) 
pays one dollar for each 
“best result secured from classified ads” 
published in boosting this department of 
the paper. The offering of prizes for 
the reporting of the results developed a 
great amount of material suitable to 
the department. These boosters 
greatly increased the revenue of 
department.—L. H. 


Pharos- 


boost 
have 
the 


that will be read with in- 
most of your readers is the 
story of your fuel resources. Trace the 
story from the old days when farmers 
ised to bring in loads of oak or hickory 
even before that when they used 
to clear their farms of black walnut and 
bring in loads of walnut firewood for 
Bring the story down to the days 
of base burners that used anthracite or 
other forms of coal, tell of the introduc- 
tion of gas heaters and then describe the 
electric heating equipment and the self 
regulated electric range for the kitchen 
and compare it with the days when our 
grandmothers cooked over the fireplace 
by means of the*Dutch oven, the iron 
pot hanging on the crane and the long 
handled frying pan. A little intelligent 
cooperation between the editorial depart- 
ment and the advertising manager in the 
furnishing of proofs of the story and 
of its illustrations will help land a lot of 
business from the fuel men and the elec- 
tric equipment men.—F. L 


story 
terest by 


and 


sale. 


The Newe at Pensacola, Fla., found 
a man at Bagdad, 20 miles east of here, 
who had been employed 52 years by the 
same company, losing but three or four 
lays all that time. This held the 
one job longer than any other working- 
man or woman in this section. It would 
be interesting to know the oldest indi- 
vidual in point of service, in your town, 
D. McL. 


man 


The Baltimore Sun is _ interesting 
amateur and professional artists with an 
offer of a $100 prize for the best pen or 
pencil sketch of a familiar street or 
park scene or landscape well known to 
the people of Baltimore. Ten dollars 
will be paid for other sketches printed. 
Not a bad way for a paper to call atten- 
tion of readers to the beauty within the 
vates of their own city, the while ap- 
pealing to a quality group of circula- 


tien.—C. L. M. 


Twice each week we are running in 
the Herald under the head ‘““Who’s Who 
in Sharon Sports,” a write up with art 
of some prominent athlete or someone 
who is interested in athletics in the com 
munity The articles are taking well 
The cost of art is very small.—R. S. L. 


The Worcester (Mass.) Telegram has 
inaugurated a series of articles for the 
woman's page under the title, “My Job 
and Me.” Prominent women in all fields 
of endeavor into which women have en- 
tered have been induced to write how 
their job appeals to them and what serv- 
ice they believe they are rendering the 
community. Each article is illustrated 
a photograph of the writer. The 
series has not only furnished interesting 


with 


Huncu 


Epitor & PustisHer will pay $1 for 
The fact that the hunch is new being 
es not bar it from this department. 
Epitor. When they appear clip 
payment by return mail. Unavailabie 


reading but has revealed many fields of 
labor that women have entered. The 
first article was by a woman bank 
director —J. H. G 


Where the churches of your 
town organized? The John Street 
Methodist Church, in New York, was 
formed in a sail loft; the old Bedford 

founded in a car- 


Street Church was 

penter shop. The New Lots Reformed 
Church built because some of its 
members felt that the distance to the 
Matbush Church from their’ homes was 
too great They obtained permission to 
build a church, but ready money was 
not forthcoming. So “the men went into 
the woods, cut and hauled the timber to 
the mill, made and fitted the frame, and 
then had the ‘raising’; in fact they did 
everything but the plaster work.”  Per- 
haps the churches in your town can fur- 
interesting material for such a fea- 


G. B.. 2. 


were 


Was 


nish 
ture 


Have 
once a 


a photographer take a picture 
week of some child, or secure 
from him a picture recently taken of 
some child in the city. Run one picture 
a week, with the announcement that if 
the child will call at the office of the 
newspaper it will receive a present of 
a dollar. This is a stunt for the 
children’s page, the social page or even 
the front page. It causes both children 
and grown-ups to hunt for the picture. 
Of course, when the prize is awarded 
announcement is made, giving the name 
and age of the child, the school she at- 
tends and other information.—S. N. S. 


good 


The Louisville Herald is publishing 
little sketches by local celebrities under 
the general caption “I Like Louisville.” 
Fach writer, a person of prominence in 
various civic and business activities, tells 
why he or she feels such close personal 
attachment to the “old home town.” A 
corking feature and going great!—R. M. 





One idea which should prove popular 
with readers of newspapers publishing 
Sunday editions, is a weekly review of 
local, domestic and foreign news in 
chronological style. Readers sometimes, 
through absence or social activities, over- 
look news breaking during the week and 
this would enable them to keep in touch 
with current events. They should also 
be urged to clip the reviews each week, 
which would furnish: them with a com- 
plete chronological review of the year 
when completed.—T. 


state informa- 
a new page feature being used 
cach Sunday by the Wisconsin State 
Journal, It consists of a weekly digest 
of official rulings, orders, and opinions 
of state boards and departments. Ma- 
terial from each board and department 
is classified and information boiled down 
to the briefest form. For example: 

“ATTORNEY GENERAL’S OPIN- 
IONS. 

“The prohibition commissioner may is- 
sue a permit to prescribe intoxicating 
liquors to a person who lives in Iron- 
wood, Mich., but maintains an office in 
Hurley, Wis.”—G, W. G. 


“\ bureau of official 


tion,” is 





Million 
Dollar 


Hearst 
Feature; 


The World’s Greatest Cir. i 
Builders i 


International f 
Feature Service, In, 





THE WORLD AN) 
THE EVENING WORD 
ARE NEW YORK 
NEWSPAPERS 


and sell the most pr 
tige, and the most cir 
lation for the lea 
money. 








A 
Beautiful Gravure Cor 


In Colors 
For Your Newspape 
A new idea. Write for 1 


Offset Gravure Cori 


351 West 52nd St. New 
Telephone Circle 7395 








The Standard of Ink 


Discriminating readers and ai 
know that generations hart 
such power behind _ their 


paper, The 
Pittsburg Disp 


the same year in and year ott! 
Branch Offices: 
Wallace G, Brooke, 
Brunswick Building, New 
e Ford-Parsons 
Marquette Building, Chicag® 











In LOS ANGELES & 


E) 


LEADS ALL other daily papes 
ing or evening, in circulatio 


LEADS ALL other daily pae** 
vertising gains, 1922 vs. 1921. 





Covers the evening field cl 
Many advertisers use it 








Representatives 
New York u 


H. W. Moloney G. Loge” 
604 Times Bldg. 432 
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New York State Daily Newspapers excel in producing business 
tor advertisers, because of the exceptonal service estab- 


lished for a STATE-WIDE DISTRIBUTION. 


New York has 8,530 miles of steam railways, over which are run 
hundreds of freight trains every twenty-four hours. 


There are also anetwork of trolley lines which covers the 
State’s centers of population. 


In addition to these systems of delivery, New York State has 
125,401 commercial motor trucks. 


No State in the Union has better facilities for speedy transpor- 
tation of every conceivable thing, from the smallest par- 
cel to trainloads of the heaviest and bulkiest products 
produced. 


Nothing in any part of the State has been left undone to insure 
prompt delivery, not only in the densely populated sec- 
tions but in the outlying country district as well. 




















Circe 2,506 19,800 Circu- 2,308 10,968 

lation Lines Lines lation Lines Lines 
“Albany Knickerbocker Press........ (M) 33,304 -» - New Rochelle Daily Star... .......... (E) 3,650 2 a4 
“Albany Knickerbocker Press........ (S) 46,008 ll ll I ee Wis < occdeadacsscascacases (E) 177,066 od 3 
PE: GE | ivtexsuaicagasekencessees (E) 6,796 -“ As "New York Evening Mail............. (E) 167,013 Al « 
“Brooklyn Daily Eagle.................. (E) 58,435 2 2 “New York Evening Post............ (E) 32,706 m4 zB 
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Geneva Daily Times.................. (E) 6,358 «4 04 *Niagara Falls Gazette................. (E) 13,154 6 8S 
Glens Falls Post-Star................. (M) 7,363 x] As) SQ SI da pctdacnanccceckedcccdades (E) 5,306 22s 825 
Gloversville Leader Republican....... (E) 6,000 43 3 Poughkeepsie Star and Enterprise... .(E) 11,086 x) ss 
*Gloversville Morning Herald.......... (M) S,4l1 5 3 Rochester Times-Union ................ (S) 63,106 x x 
Hornell Tribune Times................ (E) 6,568 OS 23s Rochester Times-Union ............... (E) 63,106 2 18 
"Ithaca Journal-News ................. (E) 7,233 4 “4 *Staten Island Daily Advance........ (E) 7,812 x “4 
*Jamestown Journal ...........-..-..... (E) 7,141 625 £25 Depee oe 0a occas cacecscencces (E) 45,014 10 10 
“Jamestown Morning Post............. (M) 9,489 05 xx) WR ND ba kooks cadacececetadenad (M&E) 21,853 8S 0S 
“Middletown Times Press............... (E) 6,793 4 43 Government Statements, October 1, 1921. 
*Mount Vernon Daily Argus........... (E) 7,362 «4 04 *A. B. C. Publishers’ Statement, October 1, 1921. 
“Newburgh Daily News................ (E) 10,460 5 6 **A. B. C. Auditor’s Report, October 1, 1921. 
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THE EVENING NEWSPAPER 


The evening paper provides the cheapest and most.effective way 
of making known the advertiser's appeal to these who bry the great 
bulk of household supplies. 


Merchants in nearly all of the larger cities do the bulk of ther 
selling through advertising in evening and Sunday newspapers. In 
New York, for example, THF GLOBE, or any real evening newspaper, 
carries more advertising from the leading retail shops than all of the 
six-day-a-week morning’ newspapers combined. 


Marshall Field & Co. of Chicago and John Wanamaker of New 
York and Philadelphia have won and hold their dominant position 
without the use of Sunday newspaper space and with the bulk of their 
advertising appearing in evening newspapers. 


It has been demonstrated that women spend upward of 90 per 
cent of the average family income. The evening newspaper, which is 
made for the home, goes home every evening instead of to the office 


and into the scrap basket, and therefore reaches the greatest army 
of buyers. 


Inasmuch as a national campaign is nothing but a grouping of 
hundreds .of thousands of local units, the national advertisers who 


follow the preponderance of local selling experience as reflected by 
the retail stores will get largest return. 


In the smaller towns where distances from home to office are not 


as great, there is not the same sharp line of demarkation between the 
use of morning and evening newspapers. 


The morning newspaper, printed at a time of night permitting 
wider distribution, travels much further afield for sale and becomes 
less valuable per line per thousand for use in selling goods from the 
shelves of the stores in the city where it is published. 


"A B.C. THE NEW YORK GLOBE rae 


A. B. C. 
JASON ROGERS, Publisher 


Lorenzen & Thompson, Inc., Special Representatives 




















